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ABSTRACT

In recent years, social media has become a vital tool for political engagement, empowering
younger generations to actively participate and influence government policies, leadership and
political processes. The Kenyan Gen Z’s June 2024 protests against the 2024/2025 Finance
Bill demonstrated social media’s impact as a political activism tool. During the protests,
Facebook, X (formerly Twitter) and TikTok were used to plan demonstrations and encourage
participation. The study’s objectives were, (a) to examine the impact of Facebook, X and
TikTok as a political activism tool, (b) to explore the role played by each platform and (c) to
assess whether the three platforms caused any political, social and policies changes. The
study found a gap in the limited academic research on the social media’s impact on the June
2024 youth protests. Therefore, the purpose of the study was to explore the impact of
Facebook, X and TikTok as political activism tool during this period. The research was
guided by Agenda Setting and Social Information Processing theories. This stady contributed
to the Agenda-Setting by showing how social media not only shapes public*opinion but also
spurred offline political action, connecting online debate with tangible results like the
Finance Bill 2024's withdrawal. The study enhanced SIP Theory by,demonstrating that, even
under situations of governmental monitoring and repression, ‘online “eéxchanges fostered
solidarity across generations and long-term collective dmobilization. The study used
qualitative research design and inductive thematic analysi$ to ‘analyse data. The study found
that social media played the role of mobilisation, coofdmation and sensitization during the
protests, also each of the three platforms played distinctrolesfand that there were political,
social and policy changes resulting from the protestsyThestudy recommended further studies
on the long-term consequences of digital activism on,pelitical confidence, electoral behaviour
and governance changes and further studies, to ascertain whether Kenya’s experience is
distinct or is part of trend within the continent ofAfrica.

X
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CHAPTER ONE: INTRODUCTION AND BACKGROUND TO THE STUDY
1.1 Introduction
The chapter gives an overview of information on the statement of the problem, the objectives,
and the purpose of the study, research questions, the justification, significance and the scope.

This chapter also discusses limitations, delimitations, and operational definitions of terms.

1.2 Background of the Study

The prevalent use of social media platforms has undeniably changed the landscape of
political mobilization and activism. Social media platforms operate on weebsites that enable
the exchange of papers, photos, and videos (containing thoughts, ideas, data and, messages)
that are mostly virtual in nature (Baruah, 2012). Every social media networking site makes
use of various tools to enable users to exchange concepts, £ontent and\links. For example,
Facebook uses tools such as; share, likes, feeds, your grodps, discevety, market place, videos,
memories, saved items, reels, explore, massager, fundsaiser, €vents, comments, while X tools
consist of tweets, retweets, following, notificatiensy messages, communities, bookmarks,
reply, repost, and likes, WhatsApp tools@include: chats, status, favourites, groups and
channels and are other social media websites like” TikTok. These tools help to create a
network of people with shared interestsssfor example, online political discourse and political
participation (Yamamoto et al$32015). lmfJune 2024, Kenya experienced a wave of digital
activism propagated by youths; a gefieration of people born between 1995 to 2012 falling
under Generation Z (willibéueferted to Gen Z in this study) This study sought to explore the
impact of three socialymedia (Facebook, X and TikTok) as political activism tool in June
2024 youth pfotests, the'tole played by each platform and to examine whether there were
political, social and, policy changes that can be linked to the use of these platforms. By
empowering @Gen Z, these platforms provide a platform for the younger people to not only
communicate but also challenge governmental decisions, hence altering the character of
political activism in Kenya (Ingutia, 2025). For the purposes of this study, these three
platforms will be identified interchangeably as social media, (Facebook, X and TikTok) or

platforms. X (formerly Twitter) will be identified as X henceforth.

1.2.4 Youth and Social Media in Kenya
After the 2022 general elections, Kenyan youths became sceptical when they saw that the

government was unable to address economic issues, particularly those pertaining to youth
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unemployment. A series of protests to reject the 2024- /2025 Finance Bill broke out on 18"
June 2024, organised through social media. These demonstrations revealed that young
Kenyans are prepared and eager to voice their concerns on social media, despite the
government’s effort in advocating for stringent regulatory measures against social media

(Martina, 2024).

The protests were termed by most observers as different from other major protests previously
experienced in Kenya because of how social media played a crucial role (Schwikowski,
2024). The Gen Zs were the main organisers of the protests. During the ptotests, hashtags
were key to pushing the protests’ agenda. Facebook, X and TikTok wete crucial during the
height of the nationwide demonstrations. Using hashtags like #Rejéettinaneebill2024 helped
bring people together and raise awareness of nonviolent protestsi(i€dpKenya section, 2024).
The most contentious provisions of the finance bill were taxation'on bréad, menstrual hygiene
products, motor vehicle and mobile money transfers (CSIS42024), As a result, in solidarity
with the anti-government demonstrations led by yeuthsjciwil society advocates, social media
influencers, journalists, doctors, and hundan “mights defenders took to the streets

simultaneously in 34 of Kenya's 47 countigs.

The use of modern technology byaGen Zyduring the protest made it distinct from other
protests experienced before. Wse of artificial intelligence to create images and videos was an
essential tool in spreadinghinformation, hence encouraging both active and passive
participation (Kimweres, 2025). Memes on Facebook, X and TikTok promoted critical
thinking, elevated minerity v@ices, and encouraged action through the use of humour, satire,

and instantly identifiable imagery (Kang'ethe & Odoyo, 2024).

According to Ndavula (2018), previously, Facebook, X and TikTok were crucial to the 2022
elections, serving as platforms for activism and protests in addition to political mobilization
and campaigning. Many of the young people who are using online campaigns claim that this
is how they regain control and put problems on the agenda. For instance, during the 2022
election, young people utilised social media to put pressure on presidential candidates on two
major concerns that affected their day-to-day lives: the nation's skyrocketing debt and the

rising cost of living (The Guardian, 2022).
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1.3 Statement of the Problem

The study of social networks is an essential component of comprehending the potential power
of these platforms. The availability and ease of access to multiple digital technologies, along
with the flow of information, fuel social media influencers (users) to push hashtags on X,
Facebook, and TikTok, thereby achieving widespread dissemination of political ideologies

and narratives (Goswami, 2018).

The platforms open up democracies by demanding accountability and adherence to the law
and also strengthen ties with international pro-democracy groups and moveniénts (Bossetta et
al., 2017). Although social media has been used to start political moy€mentsiand facilitate
quick mobilization, it has also largely been referred to as a doubleedged,sword (Ward &
Wylie, 2014). The platforms simplify the spread of informationygespceially that on fraud,
corruption and abuses by the government and provide news and politi€al information that is
not controlled by the state media (Gainous et al, 2017)iSo¢ial'media movements are capable
of affecting people’s opinions (Wamunyu & Okaly 2022), In‘this study, three social media

platforms were examined to understand their role inibringing together Kenyan youth.

Despite the growing recognition of digital activism, little is known about how social media
was used as a political activism tool ‘during these protests, or whether it changed political
engagement in Kenya, impacted government decision-making, or empowered youth agency
(Ingutia, 2025). Did social media tesult in concrete political, social, and policy outcomes or
did it only act as agplatform for communication and mobilization? The problem, therefore,
lies in the limited academic research on the ways in which social media influenced the June
2024 youth protests in Kenya, especially with regard to how well it worked to increase civic
agency, infldenee political participation, and foster accountability (MCK, 2024). Without
such analysis, the broader implications of digital activism for democratic governance and
youth political participation remain unclear. Therefore, this study sought to examine how the
youth used Facebook, X and TikTok to stage countrywide protests, which started on June 18
2024 and whether these capabilities can be harnessed for constructive engagements. The
study explored the impact of these platforms in propagating public opinions through social
media movement and political activism. The study sought to discover whether Facebook, X
and TikTok were capable of bringing any political, social and policy changes in Kenya

during and after the June 2024 protests. The study also sought to ascertain whether there were
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political, social and policy changes resulting from the use of these platforms during the

protests.

1.4 Purpose of the Study

The purpose of the study was to explore the impact of Facebook, X and TikTok usage on
political activism among Kenyan youths (Gen ‘Z’) during the protests in June 2024. The
focus will be on how online interactions facilitate political activism for political and policy

change.

1.5 Research Objectives
i.I. To examine the impact of Facebook, X and TikTok as, political activism tool

during the 2024 youth protests in Kenya.

ii.To examine the role played by each platform (Faceb@ok, X, BikTok) during the June
2024 youth protests.

iii.To assess whether the use of social mediapbrought’ changes to policy, political
movement, and public perception and whetherthey supported any democratic process

after the June 2024 protests.

1.6 Research Questions
1.What was the impact @f'Bacebook;"X and TikTok as a political activism tool during
the 2024 youths’ protests‘in Kenya?
ii. What role didgeach, seeial'media (Facebook, X, TikTok) play in the June 2024 youth
protests?
iii. What{changes brotght about by the June 2024 Youth protests arose in, politics,

policies;public perception and democratic processes?

1.8 Justification of the Study

Although earlier research has examined how social media affects political activism, political
protests like those in Egypt, Tunisia, Libya, and other Arab nations, as cited by Meral and
Meral (2017), there is no research examining the impact of social media on political
mobilisation and activism in Kenya during the June 2024 youth protests. As Kenya continues
to experience political heat triggered by a series of Gen Z protests, social media plays an

important role in spurring political, social and policy changes. This study aims to explore the
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impact of social media as a political activism tool and its capability to influence socio-

political perception and policy change during the June 2024 youth protests.

The study tries to holistically understand how social media has empowered Kenyans,
especially youth, in advocating for responsible and accountable leaders. This study will also
help identify activities and trends of changes in policies’ implementation as a result of
criticism from social media. The study probed whether the impact of social media was able to
redirect or reshape political narrative during the protests. By better understanding the
dynamics of social media and technology in political activism, this §tudy will help

organisations and stakeholders capitalise on the social media capabilitiesfand ‘opportunities.

1.9 Significance of the Study
In Africa, traditional political parties have had to embrace aewytechnologies and adjust to the
new technological landscapes where people and ‘©rgamizations are now information

producers. Political parties have been forced to use, soeialmedia as a coping and creativity

mechanism (Ndavula, 2018).

Social media has eliminated a few ofithe conventional obstacles that political organizations
have when organizing collective action."In traditional political action, the most difficult task
1s overcoming transaction costs, and encouraging people to participate. Social media reduces
these transaction costsgbyeffeting quick, inexpensive, and effective communication
technologies that enableypeople,to join groups with comparatively little effort (Nilasari et al.,

2019).

Social mediaplatforms have become more popular, with X, Facebook, YouTube, TikTok and
WhatsApp beingthe most widely used social media apps in the nation. According to Simon
(2024), Kenya had 22.7 million internet users, 13.05 million social media users and the
majority of them use mobile phones to access the internet by 2024. Social media can act both
for good and for bad. For example, while the platforms facilitate mobilisation of masses, in
the context of digital activism, disinformation and polarisation can seriously impede the
process of political organisations whose objectives are to bring about social change
(KICTANet & CIPESA, 2022). Therefore, understanding the dynamics and evolution of

social media will help enhance legal frameworks that regulate the use of social media, which
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in turn impacts political communication, political freedom, communication technology and

how society interacts.

1.10. Assumptions
This study was based on a number of key assumptions. It was predicated on the idea that the

hashtags, videos, and social media posts examined were real representations of individuals'
experiences rather than the result of orchestrated misinformation. Additionally, it was
presumed that most participants had access to social media platforms during the protests,
despite instances of government censorship, and that interviewees amd focus group
participants gave truthful and accurate answers. Additionally, the study immade the assumption
that the chosen posts and participants were fairly representative of ¢he larger protest-related
population. Lastly, it was believed that the frameworks of Agenda-Setting, Theory and Social
Information Processing Theory were suitable and trustworthy for' examining political

mobilization and digital activism in the Kenyan setting,

1.11 Scope of the Study

The objective of this study is to explore the impactof'social media as a political activism tool
during the June 2024 youth protests inglenyayTherefore, the scope of the study will focus on
the period between the beginning Gf the first protests on 18" June 2024, when the National
Assembly was preparing to debate the 2024-2025 Finance Bill and towards the end of the
protests in June. This periodiis relevant to the study as it was characterized by significant use
of Facebook, X and Ak Tok te, mobilize youths to protests against the plan to pass the 2024

Finance Bill on June 252024, by the parliamentarians.

During thigyperiod; the government also initiated new policies on taxation, new payment
modes, especially for government services. Among these activities, the proposal and approval
of the Finance Bill 2024 were the main triggers of the youth protests. The protests were
confrontational, such that the parliament building and members of parliament were attacked
on 25th June 2024, causing political tension in the country. According to human rights
groups, Kenyan security forces killed at least 65 people during protests (Mohammed, 2024).
The period also triggered new political alignments and political formations, like the famous
“broad—based government” which involved rival political parties. The study concentrates on
the impact of Facebook, X and TikTok as a political activism tool during this period. The

study examined several documented reports on the role of each platform during these

6
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protests. The study involved 41 participants grouped into three: 2 communication experts, 15

lay citizens and 24 university students.

1.12 Limitations and Delimitations

This study encountered challenges while conducting interviews and during focus group
discussions (FGD) due to the socially and politically oriented questions. The research
mitigated this by rephrasing questions and by focusing on the question guide to reduce
eliciting emotions and created a neutral and respectful context, using open-ended questions,
listening carefully, and maintaining a calm demeanour. The research also enstired consistency
and neutrality was observed during the interviews by interjecting to rephitase‘and redirect the
conversation towards the objective of the question. Second, iaterviews provide less
anonymity, which was usually a major concern for many participantsgilhéresearch mitigated
this by using pseudonyms while coding the data. To ensure that selécted participants were
well conversant with the use of social media and politi¢al"a@etivismifrom the experience point
of view, a brief interrogative process was condugtediprior to interviews and focus group

discussions.

1.13 Definitions of Terms
Gen ‘Z’ — (Generation ‘Z’) - This referstoa demographic cohort succeeding Millennial and

preceding Generation Alpha. Theyare people born between 1995 and 2010 (Munga, 2024).

Hashtag — it’s a wetdher phtasc preceded by a hash sign (#). It is used in social media
communicationgespecially on X (formerly Twitter). It is used to identify a topic or digital
content intendedito trend. For example, #RejectFinancebill2024, a content used to push for

protests by‘the Kenyan youth in June 2024 (Estrella-Ramon, 2024).

Political Activism - the action of using vigorous campaigning to promote, impede, direct or
intervene in political, social, economic or environmental reform to bring about political or

social change (Kanchanawongpaisan & Kulachai, 2023).

Political Campaigns - a group of connected, educative and informative activities, which are
intended to communicate a message to achieve a particular aim. These actions target virtual
audiences, as well as small and large physical meetings. The delivery mode can be through

the mass media, social media and physical gatherings (Ndavula, 2018).

7
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Political Participation — this refers to a voluntary activity or activities undertaken by the
public to influence political decisions. These activities can be executed directly or indirectly

(Gil de Zuiiga et al., 2014).

Social Media — a set of interactive internet-related applications that facilitate the creation and
sharing of user-generated content. These applications are installed on gadgets like

smartphone and computers (Gong & Yang, 2020).

1.14 Summary

This chapter introduces the research topic and the statement of the e
statement of the problem, purpose of the study and the objecti %

he background,
\ter also discusses
the justification, significance, the assumptions, and the sc % and the definition
of abbreviated terms. \
\

»
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CHAPTER 2: LITERATURE REVIEW
2.1 Introduction
This chapter presents previous researchers’ work in brief, which includes the summaries of
literature in activism, presenting various perspectives of social media in activism. The chapter

also presents theoretical framework and the research gap identified.

2.2 General Literature
According to Ndavula (2013), the use of social media in Kenyan political campaign started

with the 2007 elections, although political candidates did not make extemsive use of the
platforms until the 2013 elections. Ndavula adds that networking sites havelgiven politicians

a simple and convenient way to disseminate political information.

SIMELab Africa (2022) report indicates that 84.3% of Kenyans haye.access to and use the
internet to meet a variety of purposes. In fact, Kenya rafks among, the top in Africa for both
social media and internet use (ACF, 2024). Political‘communi¢ation is evolving as a result of
social media in Kenya. Facebook, X, blogsiihYouTube, TikTok and WhatsApp are
increasingly becoming important for politiealactivism, participation and mobilization
(Ndlela, 2022). These platforms benefit so€iety\by increasing knowledge and promoting
involvement in political and civic@ssues (Bennett, 2008). The platforms and availability of
low-cost cell phones have createdyalternative public spaces for participatory cultures (Al-Ani,

2017).

Second, by enabling and distributing uncontrolled content to a wide audience, it can be used
to promote hdte speech, propaganda, fake news, and incite violence. According to Mutahi &
Kimari (201 /)adigital authoritarian takeover modifies and uses cyberspace to strengthen their
grip on poweriiby spreading propaganda, suppressing free political expression, which fosters
a climate of fear and conformity, shaping public opinion and facilitating the absorption of

authoritarian ideas through propaganda, disinformation and misinformation.

2.2.1 Social Media and Political Activism

Political activism can be defined as the proactive involvement of people/organisations in
attempts to affect or implement social, political, or policy change (Ali & Khan, 2023). This
can take various forms, such as community organizing, social media campaigns, lobbying,

rallies, protests, and demonstrations. In Kenya, these platforms give audience access to on-

9
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demand content and the ability to share, discuss and participate in political affairs

(Kanchanawongpaisan & Kulachai, 2023).

According to Ndavula (2018), analysis of the 2013 election campaigns revealed that only
5.6% of candidates used X throughout their election campaign, compared to 78% who used
Facebook. According to Mukhongo (2020), during the 2017 general election, memes and
hashtags like GitheriMan, #Canaan, #PeoplesPresident, and #Handshake were used for
political campaigns, creating political humour and social commentary in Kenya. After the
2022 general elections, Kenyans, especially the youths, continued engagingione another on
social media on issues related to the newly elected government, politics“and change of

leadership, eliciting scrutiny of the government’s dealings and operations

The use of Facebook, X and TikTok in the June 2024 youth uprsing ifi Kenya highlighted a
major political shift in Kenya’s politics. The significaficeof the shift is evident in the way
Kenyans relayed their grievances affecting thein, day-te-day lives like social fairness,
economic policies, and government accountability “As‘@result of digital mobilisation, youths
were able to question the current quo and hold their‘leaders accountable (Mwaura, 2024).
Digital tools, strategies and tactics have, takenjactivism to a completely new level compared
to years back when activism was“organized through physical means (Kirik & Cetinkaya,

2021).

Since digital activismihasiexhibited a level of intelligence and reach that was difficult to
comprehend, this study sought to examine the impact of X, Facebook and TikTok during
youth protests indung 2024. The study focused on the youth aged between 18 and 25 years
(GeneratiomyZ) (IMunga, 2024). According to Ohndyl (2025), Gen Z makes up about 33% of
Kenya's population and 30% of Africa's population or 450 million young people. The study
also sought to find out the role played by each of these platforms and whether there were
social-political changes that took place after the protests. In order to achieve the objectives of
this study, two theories will be critical in answering the questions; these are, Social
Information processing theory (SIPT) and agenda setting theory. Agenda setting theory
helped in demystifying how social media framed and crafted the information used to mobilise
the youths and its impact. SIPT on the other hand helped the study in understanding how the
information disseminated was shared, delivered and processed by the youths and the general

public and its impact.

10
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2.2.2 Example from ‘The Arab Springs’

According to authors of Encyclopaedia Britannica (2025), towards the end of 2010 into 2011,
a youth-led wave of pro-democratic demonstrations dubbed ‘Arab springs’ challenged long-
standing authoritarian regimes in the Middle East (Yemen, Bahrain, Syria, Egypt, Tunisia,
Libya, Algeria, Jordan, Morocco and Oman) (Encyclopaedia Britannica, 2025). In Tunisia,
Bouazizi's story (who set himself ablaze) was repeatedly shared on YouTube, Facebook and
X, encouraging others to plan protests and oppose their governments (Samira, 2015).
According to Stepanova (2011), the protests were basically the concerted“€ffort of ICT and

social media, especially Facebook stories, propagated by the opposition:

On January 25, inspired by Ben Ali's overthrow in Tunisia, Bgyptian youths organised similar
protests through social media across Egypt (Eipe, 2014) N Social'media, especially Facebook,
X and bloggers, played a vital role in facilitating“participatory journalism and mediated
mobilisation through the provision of constant connectivity (Eltantawy & Wiest, 2011). In the
study by Coretti and Taki (2013), particular “platforms are better suited for particular
purposes. Facebook was crucial in_the lead-up) to the protest campaign against police
brutality. X was a more useful tooléforiactivism once protestors are on the ground. Brym et al
(2014) argue that digital media played a pivotal role in the Arab Spring by providing the very
infrastructure that allowed ‘groups, of activists to organize and build strong communication

bonds before the maimgprotests.

In early June@2024, the Prithe Minister of Bangladesh, Sheikh Hasina, was overthrown by the
student-led protest movement. According to Amran et al. (2025), social media played a
critical role infthe protests, which compelled Bangladesh’s prime minister to resign and flee
the country. In essence, Facebook X and YouTube were crucial in mobilising thousands of
people on the streets and disseminating the majority of the sensitive stories, which included

alerts about upcoming events during the protests (Turzo, 2024).

In 2018-2019, the "Sudan Uprising" in Sudan, youths took to social media to demand
President Omar al-Bashir’s resignation after decades in office (Guta, 2023). These
movements highlight the changing nature of political activism, which is frequently motivated

by concerns about social fairness, freedom, and accountability.
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2.3 Empirical Literature
In relation to the youth-led June 2024 protests against the 2024-2025 Finance Bill, Ingutia

(2025) discusses how thousands of youth demonstrated in the streets and online. The youths
in this case, who identified themselves as Gen Z organized protests, shared information about
the consequences of the Finance Bill, and created hashtags like #RejectFinanceBill,
#OccupyParliament, #OccupyJKIA, #TokeaTuesday, #Rutomustgo (Njuki et al., 2024),
which became popular both locally and internationally on Facebook, X and TikTok. Ingutia
goes ahead to demonstrate how these platforms, especially X, became an gssential tool for
public mobilisation, allowing Gen Z to interact with the government dus€etly, bypassing the

traditional media, which are often seen as ineffective or biased.

Omweri and Siambe (2024) argue that the emergence of (Gen Z)indL{enya’s political arena
seems to have elicited a more dynamic, varied, and gitizentdriven ‘democratic system that
promises increased inclusivity and engagement in the‘pelicy-making process. In their finding,
Omweri and Siambe underscore that through soctahmedia movement, the Gen Zs are capable
of ushering in a new era of civic involvementby challenging established political norms and
processes with an inventive spirit and.an unshakable dedication to social justice, which will
likely impact how democracy and €ecial justice movements are perceived globally today and

in the future.

Omweri and Siambeg2024 )ieontinued to assert that Kenya's political, social, and economic
landscape has been shaped m,part by youth-led lobbying. Youth have spearheaded changes,
questioned the eurrent quo and worked for a more just and equal society ever since
independencesgLheirystudy’s findings indicate that digital media have changed the face of
social development by giving young people an unmatched chance to participate in civic
advocacy, digital activism through advocating their issues, raising awareness of them, and
marshalling support, making digital media an indispensable tool for youth advocacy. The
social, political, and environmental landscapes of the globe in which Gen Z is growing up are
undergoing tremendous transformation. Because of this, the younger generation is getting
more involved in activism and politics, using their unique perspective and technology

expertise to advance change (Chang & Chang, 2023).
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An analysis of youth in Kenya, Kiambu county, by Macharia and Ong'ong'a (2024), found
that social media platforms served as an educational instrument to train and educate young
people about political issues and an opportunity to engage with political personalities and
their peers, as well as with scholars. Macharia and Ong’ong’a argue that, the fact that these
platforms are perceived as a sign of technological sophistication, they are mainly linked to
youths. The trend's primary driver is the rise in smartphone use among youth, who have
access to a variety of digital platforms that keep them continuously engaged with peers and

the outside world and hooked on social media.

2.3.1. The June 2024 Youth Protests in Kenya

During the June 2024 anti-government protests, Facebook, X and@¥likToek were essential
resources for organizing events, distribution of information, metivating participation,
planning and execution which was mainly done virtually /A he,dynamism of millennials and
young people from Gen Z has been credited with bein@, thefmovement's primary supporters.
The rallies, which took place on Tuesdays and Thursdays, for.a month, initially began as a
protest against the government's tax hikes (Basillieh®& Ido, 2024). Greater inclusion was
made possible by this digital shift, whichgeliminated the logistical and security barriers that
come with in-person gatherings andgallowedjyouth from a wide range of geographic and
demographic backgrounds to take““patt in the protests. The protests, hashtags
#RejectFinanceBill, #O¢€eupyParliament #RutoMustGo #OccupyStatehouse,
#OccupyChurches, #OceupyCBD,\#Angukanayo were pushed during prime time with the
intention of setting ghehagenda, for national conversation (Ajra, 2024), as supported by the
agenda-setting theory’s.assertions (Asemah et al., 2022). The hashtags spurred a proliferation

of information'and real-time updates (Media Council of Kenya, 2024).

Studies already“conducted on the June 2024 youth protests show the unique roles that
Facebook, X, and TikTok played in creative expression, real-time updates, and mobilization
(Ingutia, 2025). These studies also connect online activism to political outcomes, such as the
withdrawal of the Finance Bill. Despite the value of these contributions, a large portion of the
work is descriptive in nature, providing little causal analysis and lacking methodological
transparency regarding content sampling, coding, and filtering. The majority of studies
concentrate exclusively on the 2024 protests without placing them within Kenya's larger
digital political history, and very few look into how platform algorithms or official

restrictions influenced exposure. Ingutia goes on to reiterate that young voices are frequently
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highlighted without being verified as representative, and theoretical integration is lacking,
with minimal involvement outside of frameworks for agenda-setting and digital activism.
This study fills these gaps by offering a methodologically clear, theory-driven explanation of

how social media influenced state responses as well as public conversation.

2.4 Theoretical Framework

2.4.1 Social Information Processing Theory (SIPT)

This theory was developed by Joseph Walther in 1992 to describe how individuals build and
maintain relationships in a computer-mediated setting and how they leath to know one
another online without the need for spoken cues (Asemah et al., 2022)¢ Phe"(SIP) theory of
Computer-Mediated Communication (CMC) implies that the establishment, of interpersonal
interactions online may take longer than that of traditional face-to-faee encounters (Walther,
2015). SIPT have been applied in a number of fields; for instance,.it has become well-known
for developing frameworks for comprehending childten'séviolent behaviour. It has been
discovered that the SIP model's particular proc€ssing, ‘elements predict children's social
adjustment more accurately than other globalpconstruets like perspective-taking and role-

taking.

This theory is applicable to numerous studies on interpersonal and online communication
(Fulk et al., 1987). It can be applied in, research on topics such as social media and audience
relationship building, soeial“media and exclusivism, social media and social isolation, and
how companies utili§e'8ocial media to cultivate relationships with their clients, as well as in
the areas of peliticali communication and new media, and social media and business
communication (Asemah et al., 2022). According to SIPT, the computer-mediated-
communicationi(CMC) system’s ease of use, affordability, and freedom to contact others
despite barriers‘relating to nationality, ethnicity, religion or status are what make it different
from traditional and/or other forms of communication. It is also well recognized that this
feature gives consumers more autonomy and self-sufficiency (Dubrovsky, Kiesler & Sethna,
1991; Kiesler, Siegel & McGuire, 1984; Potsmes & Lea, 1998 as cited in Olaniran et al.,
2011)

Social media serves as a catalyst for political activism by amplifying voices, creating a sense
of community, and distributing content that is politically charged. People's involvement in the

digital world is reflected in how often they use social media, with higher frequency denoting
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more active participation (Gil de Zuniga et al., 2014). Therefore, this theory guides this study
in exploring the impact of social media on the June 2024 Youth protest in Kenya, the general

processing of the online interaction and dissemination of information.

The strengths of SIPT are that it’s a crucial component in future research on online
interaction (Paul & Michael, 2019) and that it provides a more optimistic viewpoint for
observing and evaluating online interactions (Asemah et al., 2022). The weaknesses of SIPT
are that it doesn't sufficiently examine the increased degree of anonymity on the internet and
how it can be linked to a lack of accountability, such as when frequent int€tnet users grow
accustomed to this lack of accountability (Paul & Michael, 2019). SIPI 'has, significantly
contributed to the field of communication research, especially in the areas of relationship
management and online communication. The theory will assist thegstudyiyin comprehending
how Gen Zs were able to form opinions about the 2024 Finance Bill {fore taxes), in contrast
to how they felt the leadership ought to have addresseditheit grievances (lack of jobs, youth
exclusivity). The theory will also aid in the investigation of how the young people were able
to form bonds and adjust to the online envirgnment (mobilisation/activism) throughout the

demonstrations.

2.4.2 Agenda Setting Theory

Agenda-setting theory was deVeloped as a result of Max McCombs and Donald Shaw’s study
of the 1968 US presidential ‘election (Asemah et al., 2022). The theory posits that the media
sets the agenda for thejgencral,public. It further asserts that the majority of the images we
remember, the anajority of the thoughts and concerns and the majority of the subjects of
discussions we engage in are shaped by the things we have read, heard or seen in various
media (Asemahi& Asogwa, 2012). This theory is predicated on two major assumptions, first
is that the press“and media do not reflect the reality but it shapes and filters it, meaning,
audience/readers can decide how much importance to place on an issue based on the amount
of information the media provides about it and the prominence it receives, often known as the
salience of the news agenda. Second, the public interprets certain issues as the most important
because of the media's focus on them, making the topic that is frequently covered by the

media easier for people to consider (Abdulkhamidova, 2021).

Agenda setting works through the news media's daily repetition of messaging regarding

public issues and its pervasiveness in our day-to-day lives. According to Valenzuela &
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McCombs (2019), the news agenda's redundancy allows the public to learn about issues and
other news topics with little conscious effort on their part. The media frame the stories they
choose to tell, the viewpoint they want the public to adopt, the information they convey, and
the ways they support and undermine particular causes. The hot topic that is trending on
social media platforms, the attention on trending problems, hashtags, and shares all affect
what people debate and shape public opinion - this is another way that social media sets the
agenda (Asemah & Asogwa, 2012; Asemah, Edegoh & Nwammuo, 2013 as cited in Ja'afaru
& Asemah, (2024). Social media users have unfettered access to communications once linked
to the internet via any smart device, such as smartphones, laptops, tablets, stmart TVs, smart
eyewear, smart speakers with displays, gaming consoles, and many mete (Hanlon & Jones,

2023).

Agenda-setting theory can be applied to analyse how political,commiinication in general or
political advertising in particular, perpetuates their me§sage(to theéyvoters via the media. For
instance, voters' decisions and political advertisihg (Salman et al., 2016). In this study,
agenda-setting theory assists in understandingdaew the'Gen Z used social media platforms to
significantly influence public opinion by givingia wide range of media consumers’ worldwide
quick access to digital communication products that include documents, multimedia
messages, images, videos, and private“information, during and after the June 2024 youth

protests in Kenya.

Strengths of (AS) theory

The strength of agenda=setting theory is that it has predictive power because it predicts that if
the general publig,is regularly exposed to the same media, there is a very high likelihood that
they will thinkhor feel the same way about issues. It has explanatory power because it
explains why mest people choose a specific piece of information. The theory has the ability
to organise - it aids in organising the previously acquired understanding of media influences

(Asemah et al., 2022).

Weaknesses of (AS) theory

Due to the changes in the media environment, theorists are now faced with new challenges
and questions about the suitability of that strategy in a situation where mass communication
is changing into multi-channel media communication, the internet is expanding, and the new

media is being used in social communication (Nowak-Teter, 2018). Du (2008) and Reese
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(1990), as cited in Buyanza-Mwidimu (2024), have identified a number of inquiries
concerning the agenda-setting effect. For example, what is the audience-news connection
really like? Could it be that the media only helps to support the agenda that the public or

audience sets? Perhaps the media is simply responding to the opinions of its audience?

While SIPT will help analyse the youths’ online interactions, relations building and
management during the June 2024 youth protests, agenda-setting theory will help unravel
how the youths managed to create/craft messages which set the tone of the protests and how
those messages were framed and delivered to the government, general p@blic and fellow
youths across the country and internationally. These elements revolve dround the objectives

of this study.

2.6 Research Gap Analysis

In the initial decades of the twentieth century, young{people around the world engaged in
independent activities and showed an increasing idelination forsocial and political activism.
Though frequently in a temporary way, thesgpmovements acted as catalysts for political,

social, and cultural change by criticizing the politieal system as it existed at the time (Ali &

Khan, 2023).

Social media use has been cénhneeted to the growth of political protests in numerous global
cities. Political protest imygeneral 18, obviously nothing new, but it is a new phenomenon that
real-time stories of ptotest behaviour are accessible through social media sites like Facebook
and microblogging sites. like* X and TikTok. Protest planning is made simpler by social
media, which'prevides movement organisers with an efficient means of rapidly sharing

informationy@bout impending events and political developments (Jost et al., 2018).

The study has provided evidence in the literature review section that social media has played
an important role around the world when it comes to political activism in recent years.
Examples have been cited, for example, the Arab Springs in the Middle East (The Editors of

Encyclopaedia Britannica, 2025) and other protests in other countries.

Like many of its neighbours, Kenya’s population has changed, with a rising percentage of
young people referred to as Gen Z who are tech-savvy, educated, and connected (Munga,

2024). On June 18™ 2024, Gen Z spearheaded the first protests across the country over the
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government's proposed tax rise. Using the hashtag #RejectFinanceBill, they mobilised on
social media against the Finance Bill 2014 and other excesses. Since social media movement
is capable of affecting people’s opinions (Wamunyu & Okal, 2022), this study has discovered
a gap that these capabilities have been understudied during the June 2024 youth protests in
Kenya (Ingutia, 2025), therefore, the research sought to examine the impact of these
capabilities, the different roles played by each platform in propagating public opinion through
social movement and political activism to bring about political, social, institutional,
leadership changes and policy changes on the already existing political, policy and social

structures in Kenya.

2.6.1 Gaps in Kenyan Scholarship

According to Puri (2025), social media is capable of influencing,deeisions, policy change,
political change and social change, yet as a result of the June2024 youth protests, no study
has tangibly linked the impact of these particular platformséto” anyypolicy, political or social
changes. Therefore, the issue lies in the absence of,academicresearch on how social media
influenced the June 2024 youth protests in Kenyay specifically with regard to how well it
worked to increase civic agency, influenee, political participation, and foster accountability.
This study sought to explore the impaet of soeial media as an activism tool during the June
2024 youth protest in Kenya, and the,role played by each of the identified platforms. It’s also
important to answer critical€gquestions such as the long-term effects of youth-led digital
activism challenging politicalystruetures, the platform's direct impact on policy or political
change, or is it justd mebilising tool? And whether there are substantial evidence of policy

and political changes linked to social media movements.

A researchiby Abboud et al, (2024) suggests that the effects of social media and political
participation extend beyond its immediate users. Their study emphasizes how social media's
ability to link citizens, civil society, and political players has had a mixed effect on politics
rather than revolutionizing it. Therefore, it is crucial to keep exploring how social media
changes African politics, particularly in light of the increasing utilization of social media by

both individuals and politicians.

2.7 Summary
The chapter gives a comprehensive summary of the current, accessible, academic literature

on all aspects of the subject, including all viewpoints. This chapter also discusses in detail the
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analysis of the theoretical framework to be used in the study. Two theories to be used in this
study: the Social Information Processing theory and the Agenda-Setting theory. Research

gaps have been identified and discussed in this chapter.
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CHAPTER THREE: RESEARCH METHODOLOGY
3.1 Introduction
This chapter outlines the methodological strategy, description of the research procedures, the
various stages of the research, which include research design, sample and sampling
procedure, research instruments, validity and reliability of the research instruments, data

collection processes, data analysis techniques and ethical consideration.

3.2 Research Design

The study adopted a phenomenological method of qualitative research designi\Since the study
sought to investigate how individuals perceived and made sense of a phehomenon, the impact
of social media on political activism during the June 2024 youth pretestsy phenomenology
provides the most appropriate framework. According to_ Creswelly & Poth (2018),
phenomenology focuses on describing what all participants/ haveyin common as they
experience a particular event. The design allowed thi§, study to‘uncover deep insight into
participants’ subjective realities. It emphasises partieipants’ feelings, voices and perspectives,

making it an ideal design to study sensitive politicalissues.

The research used an interview guide withpsemi-structured questions for focus group
discussions (see Appendix A2),“unstructured questions for laymen’s interviews (see
Appendix Al) and semi-strd¢tured questions for communication experts’ interviews (see
Appendix A3). According toaStuekey (2013), a comprehensive one-on-one or face-to-face
interviews allow forghéycollection of subtleties in responses that might otherwise be missed.
This means that the Taterviewer can be present during the interview and gain a deeper
understanding of'the interviewee and the topic of discussion. The rationale for adopting focus
group discussion, is“that, it can yield rich, in-depth qualitative information. Focus group
discussions helps participants build on one other's ideas. Focus group discussion facilitates
collection of large volumes of data in a quick and inexpensive manner (Marrelli, 2008). This
study employed a traditional focus group discussion design, which provided a sizable
number, that is, 5-12 participants, which allowed a broader viewpoint of diverse opinions

(Watson et al., 2015).

3.3 Population
The population of the study included young college students (between the ages of 20 — 25
years, falling under the Gen Z age bracket, born between 1995-2012 (Munga, 2024) who
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participated physically or virtually and engaged with social media in the 18®, 19™ and 25"
June 2024 protests. Other participants were media/communication experts and the general
public. Why communication experts? According to Von (2023), first experts might add
experimental results on micro processes and the practical decision-making process. Second,
experts can combine and evaluate several pieces of information. Thirdly, in a comparable
way, expert interviews can provide the information needed to connect the macro and micro
levels of research. Media and communication experts represented individuals with experience
and the ability to analyse communication messages, information transmission, and their
effects. Students represented some of the most active users and constimers of social
networking sites. The general public was made up of regular people who, witnessed protests

and their impact on political, economic and policy changes.

3.4 Target Population

The study selected 12 students from University 1 andl2istudents from University 2, both
situated in Nakuru County. These students participated, in, focus group discussions (FGD).
The study identified University 1 participants d@sF'GD Thand University 2 participants as FGD
2. The justification for selecting the Universities ‘in, Nakuru is the regional proximity to the
study. Second, according to Sesen &Siker (2019), students are particularly receptive to new
technologies as a group, and theyjuse them in many different ways and for a range of
purposes. Third, they are améng the highest group of consumers who extensively use social
media across the world, today “(Park & Chun, 2025). The study identified two (2)
communication expeftshand 15,laymen through purposive sampling. The laymen comprised
both genders. The rationale for selecting communication experts and laymen was that they
witnessed theiprotests, and were able to give first-hand experience and impact of the social

media messagesicirculated during the protests (Wanjala, 2025).

3.5 Sampling Techniques

The study used a purposive sampling technique to sample respondents. The main objective of
purposive sampling was to identify individuals (youth protesters, general public and experts)
best suited for helping answer the research questions. All participants’ questions were drafted
to answer the three research questions. This sampling technique helped deliberately select
participants who have traits and knowledge pertinent to the study (Tajik et al, 2024). The

information offered assisted in answering the research questions. Purposive sampling was
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used to group respondents into three bands: university students (University 1 and 2),

communication experts and the general public (lay citizens).

3.6 Sample Size

This study targeted 12 students undertaking their studies at University 1 and 12 students from
University 2; therefore, the total number of FGD participants was 24 (with 2 FGDs in each
university). The study achieved saturation upon conducting two FDGs comprising 6
participants each, in both universities. The study also involved two (2) communication
experts who analysed communication trends and the choice to adopt social miedia. The study
selected 15 different lay citizens (5 from street vendors, 5 peasants andyS mfermants from
large business owners), the recommended number of participantSjin qualitative research
according to Sirwan (2021). The lay citizens, comprised of other‘agesgroups outside the Gen
Z, formed a broad spectrum of Kenyans who felt the impaetyof théiyouth protests in June

2024.

3.7 Data Collection Instruments

The study’s data collection instruments), comprised”of interviews (semi-structured and
unstructured), Focus group Discussiomy(FGD)yand note taking. The justification for using
interviews is the fact that having oneson-ong discussions with participants enables a thorough
examination of their viewpoifits, ‘€xperiences, and beliefs (Stuckey, 2013). The rationale for
using focus group discugsionsiis that they are effective in gathering participants' views, ideas,
beliefs, and attitudesfomythe role of social media in activism. As a qualitative method, focus
group discussions are. detailed and frequently reveal unexpected insights into people's

perceptions.of aproblem (Marrelli, 2008).

3.8 Validity

Validity can be defined as the degree to which the processed data accurately depicts a
phenomenon under investigation (Andersson et al., 2024). The study conducted both content
and concept validity. The two main concerns of content validity are, first, to check whether
the content of the items and the instrument truly assesses the study's constructs. Second,
assesses whether the degree to which an instrument accurately measures a theoretical
construct that it is intended to evaluate has used concept validity. As a result, this study made
sure that the research instruments were created in line with how the research variables is

conceptualized.
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3.9 Reliability

This study employed reputable qualitative research techniques, such as interviews and
literature reviews, to generate trustworthy results (Anderson, Boateng & Abos, 2024). In
qualitative research, reliability might be seen as the reliability of the processes involved and
the information generated. It relates to the extent to which the results of the study or
measurement may be repeated in different settings and yield comparable outcomes (Stiles
1993; Bryman 2001 as cited in Roberts & Priest, 2006). To generate reliable results,
methodological triangulation was employed, especially in data collection.¢Field notes and
audio recording were used as a point of reference for validity purposes,ADucto the subjective
nature of purposive sampling technique, the study adopted Von’s“technique of mitigating
biases which states that, a) Consider how the interview scenario iSyelational and reveal one's
positionality, b) interviews should be triangulated and scompated o other data sources
(experts, lay citizens and students) and c) placing quetations mythe context of the entire
empirical corpus in a systematic manner (Von, 2022). To “achieve this, the study cross-

checked data against each participant’s commefts and against existing literature.

3.10 Data Collection Procedures

The study collected data from communieation experts through semi-structured interviews. An
interview guide containing dquestiens pertinent to the research objective was given to the
participant to examine before,thesquestion session started. The researcher interviewed the
participant following the“guide as well as noting other relevant issues arising from the
questions. Data, from“lay eitizens (street vendors, farmers and informants from large
businesses). ‘was), collected through unstructured interviews. Upon making formal
identification tesearcher verbally highlighted the purpose of the study whereby the
participants willingly chose to participate upon conceptualization of the questions being
asked, which revolved around the three research objectives. Data from university students
(youth) was collected through semi-structured FGD. The FGDs had a guide containing topics
of discussion within the research’s objective (Bachtiar et al., 2024). The secondary material
for this research related to activism consisted of existing trends on Facebook, X and TikTok.
These materials were identified according to the likes, tweets/retweets, posts and comments
containing messages on activism, mobilisation and participation in the June 2024 youth
protests. Data collection consistency, quality and efficacy were enhanced by using an audio

recording device and note taking to record all of the respondents' opinions. Each of the key
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informants (communication experts) took 30 minutes, 10 minutes for common citizens
(peasants, street vendors and large firm owners), FGD 1 and 2 (Participants 1-24) took
approximately two hours (Yayeh, 2021) each. Focus group discussions were conducted
within University 1 and University 2 on 23™ and 25" August 2025, consecutively. Interviews
for Participant 25-39 (lay citizen) were conducted on 26™ - 28" August 2025. Interviews for
Participant 40 and 41 (experts) were conducted on 29" August 2025 and 1* September 2025,
consecutively. The entire process of data collection took approximately 10 days. The study
identified 6 posts of media content from Facebook, X, TikTok, which trended during the June
2024 youth protests and their impacts were downloaded, which assistéd in answering
research questions 1 and 2. The rationale for selecting 6 social medi@ posts, is that they
provided sufficient variation to capture diverse perspectives, while rfemaining feasible for the
systemic coding and thematic analysis. Some scholars agree that'there,isno specific number

for such a sample.

There is no single rule about how large ajsamiplesshould be in qualitative research,
and the appropriate sample size will depend on, the research question, the nature of
the data and the scope of the amalysis."However, a general guide, studies using
thematic analysis typically gmvolve“between 5 and 30 participants, with smaller
samples being more typicaliin‘in-depth qualitative work, such as case studies. (Braun

& Clarke, 2022, p.32)

In qualitative sesearch, the sample size is typically small and the goal is not to
generalise to“@ larger population but to gain an in-depth understanding of the
participants’ .,experience. In general, qualitative researchers use samples of 5 to 30
patticipants,’although in some cases, smaller or larger samples may be appropriate
depending on the purpose of the study. (Creswell & Poth, 2018, p.146)

Therefore, the 6 social media posts are justifiable on the basis of qualitative research

principles, where depth and richness of data are prioritized over sheer volume.

3.11 Data Analysis Plan

The study adopted inductive thematic analysis methods to analyse the data with the help of
data analysis software called MAXQDA. The goal of this adaptable, inductive approach to
qualitative research is to find, examine and present patterns, also known as themes in data

(Naeem et al., 2023). Thematic analysis is a useful research technique that uses qualitative
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data to understand people's beliefs, opinions, knowledge, experiences and values (McLeod,
2024). In this study, the research explored the impact of social media as employed by the
youths, and thematic analysis assisted in identifying themes related to mobilisation, activism
and different roles of the platforms. Focused questions were asked to elicit information on
what the respondent thought about the social media’s role in political activism. An audio
recording was done throughout all the interviews. The audio was analysed using MAXQDA
software, then subjected to the same software for coding. During the interviews, field notes
were taken. The content of notes was manually compared side-by-side to identify themes and
sub-themes. The analysis also involved transcription of the audio recordings during the
discussion and transcribing them using the software. The researcher statted coding potential
themes and sub-themes in terms of recurring concepts and relationShips, then examined the
themes in relation to research questions (Creswell & Poth, 2018) using, the software in order
to reduce biases. In order to capture both theory-drivengand, data‘dfiven findings, hybrid
thematic analysis, which follows Braun and Clarke's sixsstep‘approach (protocol), works well
for this study (Braun & Clarke, 2006)(see Appendix 1), ‘Agenda-Setting Theory and Social
Information Processing Theory serve as deductive guides for the initial codes, which
emphasize components like issue saliencejymobilization messaging, and online solidarity. In
order to depict the distinct dynamicsgof the June 2024 youth protests, new topics that arise
directly from the data, like state cenisorshipy innovative protest strategies, or digital humour,
are included inductively. Thi§idual method, which ensures the analysis remains theoretically
grounded while also revealingycontext-specific patterns, provided a deeper and more nuanced

understanding of how soctal media influenced political activity in Kenya.

3.12 Ethical Considerations

Ethics are“mioral, codes that should be adhered to when conducting research. They remind
researchers of “‘their obligations to the participants of the study and are therefore legally
binding, which means they must be adhered to regardless of the study’s specific conditions
(Cacciattolo, 2015). This was made possible by obtaining legal documents like the
institution’s introductory letter (see Appendix E) and NACOSTI approval letter (see
Appendix F). In order to carry out this research, a consent was required from the management
of University 1 and University 2. To obtain informed consent, the researcher gave out a
consent form (see Appendix G) containing the goals and the purpose of the study, the benefits
and risks, and information about how assurance of personal details is protected. Upon

verification, participants voluntarily signed to participate in the research without being
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compelled or coerced. The informants were also informed of their right to withdraw from the
study. The participants also received a comprehensive introduction and briefing to make sure

they understood the benefits and all the procedures involved in the study.

The researcher also emphasised to the participants to carefully read the content of the consent
form before signing. Participants’ personal details were coded to hide identity. Data collected
is kept securely and confidentially in the researcher’s encrypted computer. All paper

documents containing participants’ personal details are being kept in a safe cabinet. To avoid

plagiarism, all secondary sources were appropriately cited. a
3.13 Summary «
%e Iso highlights the

This chapter presents the study's methodological approaches.
study locations, research methodology, research techni quirements, types,
sources, population, sampling process, and data collec and reliability have been
explained in the chapter, along with the fact that t ould be used to analyse the

data.

»

N
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CHAPTER FOUR: DATA PRESENTATION, ANALYSIS AND
INTERPRETATION

4.1. Introduction
This chapter presents the findings of the study on the impact of social media as a political

activism tool during the June 2024 youths’ protests. The chapter begins with a description of

the data analysed, followed by the analysis and lastly the interpretation of the data.

Description of the Data Analysed
The study’s participants were 24 students from two private universities in Nakuru County.
The ages of the participants ranged from 18 to 25 years, 14 males and 10 females, most of
whom are identified as young unemployed students (identified as GendZ in this'study). Other
participants include 2 male communication experts aged 47 and 50gycats, both of whom have
attained post-graduate levels. The third category was the laymen (fazmers, vendors, firm
owners). The group comprised of 9 males and 6 females] aged bétween 32-55 years. Their
level of education varied from secondary to tertiary, schools. Sectal media dataset included
hashtags like  #RejectFinanceBill2024, #OcuppyStatehouse, #RutoMustGo and
#OccupyParliament. The respondents are identifiedyin sequential manner (Participant 1 to
Participant 41)

Participant 1 to Participant 12: FGD 1 (from University 1)

Participant 13 to Participant 24: EGD 2 (From University 2)

Participant 25 to Pagticipant394comprise of the lay citizen)

Participant 40 arid Rarticipant 41 (communication experts)

4.2. Presentation, Analysis and Interpretation
The findings ‘arejbased on 2 in-depth interviews with communication experts, two Focus

Group Diseussion with 24 university students, interviews with 15 laymen — Kenyan citizens
and analysis of'6 social media posts from X, TikTok and Facebook that trended during the
protest period. The analyses are organized around nine themes emerging from the responses
of the participants (Figure 4.1.10. Summary of Research Themes). The themes are: society
mobilisation, dissemination of information, platform and media use, influence on perception,
grievances delivery to leadership, outcome and impact, governance response, (political, social
and policy) change and the future of social media. The study summarised similar responses
from different participants into one finding, as well as quoting the most outstanding

comment.
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Figure 4.2.1 Summary of Research Themes

No. | Themes Sub-themes Respondents views Research

Question

1 Society & | Youth unity & solidarity Social media was Gen Z's | 1 & 2

Mobilization | Cross-generational "natural space" for
participation communication; older, more
Inclusivity (elderly, | educated  citizens  also
disabled, diaspora), | engaged; protests gwere

Courage & empowerment | amplified globall

2 Platforms & | TikTok — wviral videos, 1&2

Media Use satire, Livestream,

Facebook —  poster
groups, event planni
(Twitter) — hasht, like
time updates
Traditione\

amp on

#RejectFinanceBill, and

mainstream TV and radio

eventually boosted online

narratives.

3 Information In order to wunite their | 1&2

Disseminati s & memes voices, protesters translated

n shtags & trends the Finance Bill into local
Translation into  local | languages, live-streamed
dialects activities, and used
Citizen journalism hashtags. The censoring of

traditional ~ media  was
circumvented by citizen
journalism.

4 Influence on | Shaping public opinion, Misinformation  remained | 1&3

Perceptions Emotional engagement | but had less of an impact;

(anger, solidarity), | humour and memes fostered

Exposure of corruption & | solidarity; platforms
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brutality, magnified footage of police
Misinformation/propagand | brutality, igniting rage
a risks against the regime.

5 Grievance Direct tagging of leaders Respondents agreed that | 1&3
Delivery  to | Pressure for dialogue complaints reached to the
Leadership Visibility forced | top, as evidenced by the

acknowledgment Finance Bill's withdrawal,
the President and Members
of  Parliament's ced
response, an 1
cabinet dismis

6 Government | Repression (killings, | The state.e twork | 1&3
Response abductions, internet idation,

shutdowns),  Superficial crackdowns
dialogue &  promise attempting  limited
Surveillance & censotship: (e.g., the
attempts esident addressing
youngsters on X).

7 Limitations Not al were | Some respondents cited | 1&3
of Social | addr instability, fear, and the
Media a ictories vs. | government ignoring
Activism change. Risk of | demands, while others

ion or repression. | stated that "nothing
~Distraction from | changed" politically or
productive work economically.

8 Future of | Permanent tool of | Respondents described | 1&3

in Politics

Social Media

democracy

Civic education & political
awareness. Resistance to
electoral malpractice Risks
of

manipulation/misinformati

on

Social media as "the new

movement," and it is
anticipated to influence
elections, civic
participation, and
accountability, although

there are still credibility
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concerns.
9 Outcomes & | Political: ~Finance Bill | The Finance Bill's | 1&3
Impact withdrawn; cabinet withdrawal was one of the
reshuffles; new political | obvious short-term
consciousness legislative  outcomes  of
Social: Youth unity, voter | youth activism; yet,

registration

digital activism recognized

respondents reported little

systemic change, with social

Economic: Fear among | empowerment being) the

investors, disruption of | long-term impact:

businesses, and exposure

to the cost-of-living crisis.

Source: Research, 2025

The study breaks down the themes and sub-themes in,the followihg manner.

Society and Mobilization

Facebook, X and TikTok provided a fasty cheap 'and» widely accessible tool for youth
organization. Participant 40 and 41 indicated that for Gen Z participants, social media was
their natural communication platform, which™facilitated the dissemination of information
regarding protest dates, logistics, and safety. Participant 3, stated that “social media was our
quickest and cheapest meams ‘of.shaxing information and communicating. It enabled us to
effectively mobilize without ‘the/constraints associated with traditional organizing.” all
participants in FGD"l,and 2 agreed that social media gave them a platform to air grievances.
One said, “Social media‘gave everyone a voice, even those afraid of police violence. It was

safer and inclusive®, (Participant 12)

Most laymen participants agreed that Facebook, X, and TikTok were the main sources of
information about the planned protests. They characterized these platforms as effective means
of organization and coordination. “These forums increased our (Kenyans’) awareness, helped

them see governance issues, and foster leadership accountability.” (Participant 27).

Dissemination of Information
All participants in FGD 1 and 2 overwhelmingly agreed that social media was extremely

effective in the real-time dissemination of information. TikTok was particularly important for
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viral videos and Live-streaming, while X was praised for hashtags like
#RejectFinanceBill2024, which served as a unifying symbol of resistance. Facebook offered
forums for deeper conversations and community updates. Participants 40 and 41 pointed out
that content like protest posters, live-streams of police confrontations, and translated
summaries of the Finance Bill helped the general public understand complicated subjects,
“These platforms were used to interpret and simplify the Finance bill, even translating it into
local dialects, so that everyone could understand why it mattered. This democratization of
information ensured that both rural and urban youths felt included in the struggle”

(Participant 40 and 41).

Influence on Perception and Solidarity

The majority of participants described how social media influeneedyopinions by fostering
emotional oneness in addition to providing informationg Witnessifigf live video of police
violence and innovative protest materials strengthened@esolve andysolidarity. Participant 40,
emphasized that the media amplified youth and “semior citizens' empathy, anger, and
collective bravery. For some respondents, however, the influence was more collective than
individual. Participant 25 remarked that, “althoughyl was not personally convinced by either
Facebook, TikTok, or X, I acknowledged thegplatforms’ widespread influence on public
dialogue and leadership accountability.” ¥This demonstrated that, despite differences in
individual persuasion, the platforms influenced common narratives as asserted by agenda-

setting theory (Asemah gt,al'52022).

Delivery of Grievances to Leadership

Most respondents, concurred that social media effectively conveyed complaints to Kenya's
leadership:“Partieipants 30 and 33 indicated that the financial bill's online amplification made
it impossible for the government to disregard the opinions of its citizens. “Leaders were
coerced into making remarks in public, participating online, and occasionally making
compromises” (Participant 33). Participants 5, 40 and 41 noted that, for the first time through
his X account, the president spoke with Gen Z directly. “Leaders made the first-ever
commitment to listen to young people. This demonstrated how social media can pressure

government participation on those platforms where youth are most engaged” (Participant

41).

Government Responses
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Participants 2- 8 and 13 — 23 agreed that the government's oppressive tactics, which include
censorship, intimidation, arrests, kidnappings, and occasionally the murder of protestors, are
unacceptable. A comment from Participant 40 states, “Despite all the government
disruptions, the repression often backfired, strengthening youth determination, the dual
dynamic of empowerment and resistance revealed the contested space of digital activism in
Kenya.” Participant 26 and Participant 31 observed that despite complaints being openly

voiced online, the administration ignored them while acknowledging them.

The Future Impact of Social Media in Politics

During FGDs 1 and 2, most participants concurred that social media willfeontinue to be a key
component of youth political engagement, able to inform, inspire, afd,bring,citizeéns from all
walks of life together. However, Participant 41 warned of challengesssuchias misinformation,
state repression and the need for responsible use. “Social"Media ‘istvery helpful tool for
democracy and political participation. It cannot be ignoréd” or<banned because it is now
central to how young people demand accountabilityy. (Rarticipant 40). Crucially, according to
participant 41, social media is a viable chandel, for future 'youth political participation and

responsibility in Kenya.

Limitations of Social Media Activism
Most participants in FGD 1 and*2,noted that there was disinformation, misinformation and
propaganda although less, effective, than in previous movements. Fifteen of the participants

from both FGDs thought, that somic of the false information came from government sources.

Participants 40 and 41 noted that, although social media was a transformational force during
the June 2024 pretests, Gen Zs did not achieve all their objectives because they lacked formal
power. “State control and youth digital activism are at conflict, with the government trying to
limit social media's political influence through stricter regulations, censorship, and
surveillance in response to the platform's growing influence on political mobilization™

(Participant 41).

Platforms and Media Use
In light of the study’s second objective, the following is the analysis of the participants’
responses. First, all respondents agreed that social media was the backbone of mobilization

during these protests. Participants 1-12 and participants 13-20 from FGD 2 pointed out that
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Facebook, X, and TikTok were selected as the ideal platforms for Gen Z activism due to their
affordability, speed, and accessibility. “Social media was the quickest and cheapest way of
communication and information sharing” (Participant 7, 8, 9, 14, 18, 20). The Participant
went on to say that some young people coordinated online rather than physically because they
were afraid of police brutality. Most participants across FGD 1 and FGD 2 concurred that X
was utilized mostly for hashtags and real-time updates, translating and clarifying the Finance
Bill's text, converting difficult legislative language into easily understood words, and
extensively sharing analysis. Additionally, protesters used X as a forum to share images and
videos of arrests, police brutality, and street confrontations, which raised\awareness and
compassion both inside and outside of Kenya. “Beyond organizationf X fostered political
pressure via viral hashtags like #RejectFinanceBill2024 and #RutoMustGe, amplifying the
momentum to resist the finance bill and demand government accountability,(Participant 40).
All respondents at the FGD 1 unanimously agreed that infermation about the protests' dates,
locations, safety advice, and even a translation of the, Fidance Bill into regional dialects
spread quickly via X accounts. Most participants MpFEGD“] and FGD 2 indicated that,
Facebook was mostly used for group discussiens andyposters, while TikTok was used for
live-streams and short videos. In order t@ycreatc a, larger narrative of grievance and unity,
young people used Facebook to sharmgypersonalsnarratives, images, and videos that showed
economic hardship, police brutality, “and ypolitical incompetence. Facebook also shared
whatever was being discussedyon X and TikTok. “The information on Facebook was mostly
to our parents and oldek, people “Participant 3 and participant 19 — FGD 1 and 2. “For
example, hashtags like, #RejectFinanceBill2024, #OccupyParliamnet2024,
#ROADTOSTAHOUSE trending on X were also duplicated on Facebook to education, inform
wide audiences during the protests (Participant 10 — FGD 1)

Most respondents at the FGD 2 acknowledged that TikTok was used for viral Livestream
videos and short videos that criticized public officials. According to respondents, social
media, made sure that youth complaints reached national leadership. “Viral videos reached
millions within hours, putting pressure on political class by scaling of dissatisfaction. Youth
who are heavy TikTok users, became central in shaping the narrative. TikTok allowed
protesters to share unfiltered footage, showing peaceful marches, art and creative protests

signs through the posters” (Participant 15 and 18 — FGD 2).

34



St. Paul’s University Repository

Participant 21 — FGD 2 stated that, “conversation on TikTok platform built trust with
audiences who may have wanted first-hand perspectives instead of official government
statements. These videos were also shared beyond Kenya and drew international attention.
After the protests sounds were utilized as memes, skits and humour videos to mock the
government officials or policies.” Because of them, the Gen Z movement was innovative and
challenging to suppress. Viral hashtags, live streaming of protests, and posts targeting
politicians compelled the government to acknowledge the issue. Indeed, respondents pointed
to specific results from online pressure, including the Finance Bill's withdrawal and cabinet
dismissal. Participant 34 expressed that the protests were historic because “for the first time,
the President communicated with Gen Z directly through his X accountZ(Fhis'was interpreted
as evidence that, despite delayed or incomplete responses, leadershipicouldyno longer ignore

digital voices.

Socially, it spanned generational divides and brought youngfpeople, from different ethnicities
together. However, in terms of the economy, ceéstammyplayets (Participant 26-29) noticed
interruptions, investor anxiety, and decreasedgproduction. (Participant 40), summarized this
duality by stating that “social media reshapedithepolitical landscape by empowering youth,

but at the same time caused political imstabilitiyand destruction”

Outcome and Impact: Political; Social and Policy changes

Political Changes

Respondents generally acknowledged that Facebook, X, and TikTok played a significant role
in shaping Kenya's politicaltclimate during the protests in June 2024. Participant 40 said,
“Facebook, X, “and ,TikTok emerged as digital battlegrounds where grievances were
amplified and directed at national leadership.” The Finance Bill's withdrawal was cited by a
number of respondents as the most obvious political victory linked to online activism. For
instance, Participant 40 said, “The President was forced to drop the Finance Bill because the
pressure online was too much to ignore.” In addition to the bill, participants noted how social
media increased accountability, caused cabinet reshuffles, and instilled fear among MPs.
Participant 4 pointed out that Gen Z has already distributed a list of parliamentary members,
which they will begin to engage individually via social media. In order to interact with the
public, politicians were compelled to respond publicly on social media and, in some instances
adopted Facebook, X and TikTok as a new communication technique. Participant 17 — FGD

2, observed that for the first time, “the President directly communicated with Gen Z on X,
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something they had never done before.” This was interpreted as a historic shift in the

relationship between citizens and leadership.

Social Changes

Participant 40 explained that Facebook, X, and TikTok were credited for creating a fresh
sense of unity among young Kenyans and enabling Gen Z to freely and creatively voice their
complaints, making them key players in the nation's democratic discourse. Most Respondents
FGD 1 and FGD 2 described the three platforms as spaces of unity and shared struggle,

where hashtags, satire, memes, and short videos built a collective identity.

Most participants in the lay citizen group highlighted how the“Gen“Z demonstrations
transcended age and social backgrounds. Despite being lessyteeh-savvy, older adults
acknowledged the value of social media in drawing their atteéntiofi to complaints. This
generational bridge demonstrated how social media ¢an‘démocratize the dissemination of
information. “Social media created unity among youths, but it also made ordinary Kenyans
realize that their voices matter” (Participant 6= FGD"}). At the same time, Participants 25-
39 noted social costs. Most of them meéntionedithat’social media-driven protests caused
economic instability, disrupted the nermal runhing of businesses, leading to economic losses
and exposed participants to policeybrutality. Participant 40 said, “However, there were
accountability gaps, for exampleyhuman rights groups documented widespread force and
abductions during andyafter, the “protests, investigations and court actions are still
unfolding.” He also ‘added that™ “Social media ignited movements that broke through
traditional ethnic/patronage lines, uniting young Kenya’s around shared anti-corruption and
cost-of-living grievances, an effect which was visible both on the streets and online forums.
Social medi@was a force multiplier, record-setting X spaces, TikTok explainers and crowd-

sourced graphies and legal-aid coordination professionalised the protests.”

Policy Changes

Policy impacts were a recurring theme across respondents’ narratives. Majority of
participants across the groups repeatedly cited social media activism as the reason behind the
Finance Bill's failure. “Platforms increased opposition by converting online dissent into
offline mobilization that the president and parliament were unable to ignore.” Participant 40.
Some participants from FGD 1 and FGD 2 also mentioned that parliamentarians become

warier of future legislation proposals because they are aware of the potential backlash fuelled
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by hashtags like #RejectFinanceBill. “In addition to the bill, social media pressure was

linked to policy debates on taxation, cost of living, and youth unemployment” (Participant 40)

The majority of respondents did not see the protests as merely being against a single bill but
as a wider awakening that brought governance concerns to the attention of the country.
“These platforms forced leaders to reconsider their decisions and made MPs think twice
before bringing new bills to parliament” (Participant 5). However,the majority of
participants from the lay citizen also emphasised strategies like censorship, internet outages,
and violent crackdowns, opposition from the administration, as limitations ofisocial media in
promoting policy change. Participant 5 noted that the government alsoyproposed austerity
measures, such as limiting unnecessary travel, cutting the number ofigovernment advisers by
half, dissolving dozens of State Corporations, and merging,and “€liminating several
departments with redundant or overlapping functions imyotder 'to“@ut down on wasteful
spending. Despite differences in view regarding the @xtent of ‘change attained, nearly all
respondents said social media was essential to Kenya'sidemocratic future. “The Gen Zs
framed platforms as spaces of empowermenypaceountability, and political participation,
particularly for marginalized voices such, asiyouth,“women, and the unemployed. Social
media was described as the new civie arenagwhere grievances are aired, leadership is
challenged, and national debates ‘axe “shaped” (Participant 40). Participant 5 captured this
vision aptly: “Social media is@thenew movement—it cannot be banned because it has become
the voice of the people. Howeyer,imost respondents also highlighted government resistance.
“Tactics such as cenSowship, internet disruptions, and violent crackdowns revealed the limits
of social mediagn driving policy change, this underscored the tension between youth digital
activism and state,control, raising doubts about whether online movements can fully translate
into long-tegim reforms” (Participant 40). Overall, participants concurred that social media is a
driver of both™short-term changes like the Finance Bill's withdrawal and cabinet
reorganisations as well as longer-term shifts in political participation. Even though some
people's hopes were tempered by the government's harsh response, the demonstrations
marked a major shift in which social media became a vehicle for civic awakening and

political responsibility in addition to mobilization” (Participant 41).

Analysis of social media (X, TikTok and Facebook) posts
In order to achieve the study’s objectives, a total of 6 posts were extracted from X, TikTok

and Facebook platforms. The posts were analyse thematically using MAXQDA software
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application. During the analysis, hashtag activism, mobilization, inclusivity, linguistic
communication, political awareness, celebrity influence, motivation, storytelling, state
repression, sacrifice, collective mourning, humour, policy opposition, solidarity, community
building, symbolism, hope, Gen Z identity, defiance and collective grief were identified as
the themes. The study assigned titles (italic) to the posts, preferably from the textual part of
the post. Next to the title is the interpretation or translation of the posts’ texts. Text, images,

and actions in the video clips were subjected to analysis.
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Sampled X posts
p_—. ) ' kl]anayaThe County’“l-il anaYaCounty - Jun 20, 2024 = .-
@ HRe utionke mtaa yenu iko aje.? Mshaanza kutokea ? It's a

Hitu Klltﬂl'ﬁ[—‘-pal Ial 1@[1t

b peetact s he
cemstiunion: The fght e Proteet amd Picket!

o 31 < a iln 8

vl
[+

Poster content:

Protest call; Occupy parliament reloaded. Framing/Justification; Citizens, Rise against over-
taxation by Zakayo! Framing the governmeng,as exploitative. Logistics: Dress code, colourful
and defiant, Items to carry: Placards, handkerchicfjbottle of water. Time and Place; every
single street in Nairobi at 12.00 pm. Symbolism;Image of a defiant protester with raised fist.
Legal/constitutional reference. dnterpretation: The image blends digital activism (hashtags)
with physical mobilizationg(posteriinstructions). The framing is resistance against taxation,
linking the Finance Billtoyoppressive governance. The design uses visual symbols (fist, red
lettering) to intensify ‘the protest mood. The legal justification strengthens legitimacy,
framing protest not as chaos but as constitutional rights. The image represents a powerful
blend of @nline“activism and offline mobilisation where social media hashtags raise

awareness and organise group action (Jackson et al., 2020; Segerberg & Bennett, 2011).
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GOODMAMN == 21 -
@goodmasnr
HAPPEMING NOW
A group of Gen £'s marching towards JKIA to #0ccupylKIA
The fear is gone, and THEY WILL NOT BELIEVE

HAPPENING NOW AT
EMBAKASI # Occupy JKIA

o TikTok

@hevsZ939

/o5 «p & YV S

From Captain Dominic Omondi &

1117 AM - Jul 23, 2024 - T1.4K Views
This post portrays Gen Z’s central role in the, June'2024 Kenyan protests, framing them as
fearless and determined to challenge state“authority. The call to "Occupy JKIA signals a
strategic change toward targeting Symbolic national places like airports, which disrupt
normalcy and demand visibility>*The fearis gone" refers to a cultural and psychological shift
in which youth reject intirhidation and assert control over public areas. The cross-platform
sharing (TikTok — X) demenstfated the networked aspect of digital protest mobilisation,
which allows protest‘messages to spread quickly among audiences and increase participation
(Tufekci, 2087; Kaun &“Freré, 2020). Therefore, this post reflects a movement transition
from online  mobilization to physical, decentralized, and coordinated direct action
consolidating geuth identity as a primary force behind Kenyan political activity (Mare, 2023;
Oosterom, 2021).
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Miliki @MchemrabaDwara - Jun 20, 2024 e I
Can be done. Timelines matter though?
Meanwhile this is the Constitution of Kenya in Dheluo

K PINY

1 e 12 it 2.2K H &

g'} Mwafulani @Mwalaghelaghe - Jun 20, 2024 =t ---
¥ Give @TaitaTl s & @LearnGiryama the script.

Q4 oz O th 24K [
Q F! @fatumaramadhann - Jun 23, 2024 f ---

Agiryama muhiko?

1 Tz e il 14K [k &
&= Don Chuma. % @ _Makwara - Jun 20, 2024 =f ---

Where's the script? | can do Luhya

Q3 i1 <10 iht 2.9K L &

Realist @Mugiira_ - Jun 20, 2024 = ---

Where's the script, | can do the Kimeru version

Poster content

Book Cover titled “CHIK PINY KENYA™{(EConstitution of Kenya in Dholuo). National
emblem-symbolic Kenyan colours,‘shot of someone holding and flipping through the book.
Codes and theme: civic litefacyand constitution awareness. Decentralised and inclusive.
Individuals offer to translate'the Constitution into their local dialect (Dholuo, Luhya, Kimeru,
Giriama). By making the ‘Constitution available in local dialect, this post takes protests from
the streets into the sphere oftinformation creation, enabling ordinary citizens to comprehend
their rights, It'senves,as an example of the democratization of knowledge at the grassroots
level, moving from“elite or legal domains to common language. The responses reflect the
decentralized nature of the June 2024 protests by demonstrating a collective ownership of the
struggle and the willingness of individuals to offer their linguistic talents. This image stresses
civic empowerment and the ideological framing of the protest movement (Kaun & Trer¢,

2020).
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Sampled TikTok posts

Post 8: A message to them... they should check themselves. A letter from Jaramogi
and Kenyatta

kenya tuko sawa song

A message to them...
WAJIANGALIE!!

Banuakiokal jaramogilna

is from webapp=1&sender device=
This 1s a TikTok video with the ov:
for “they should look at the

” A message from them.... Wajiangalie!! (Swahili
rua toka Jaramogi na Kenyatta” (Letters from
Jaramogi and Kenyatta — ical figures in Kenya). Suggests a symbolic, almost
historical-political t current leaders. Caption reference: Kenya tuko sawa

song — linking prote ic and cultural expression. TikTok combines historical context,

cultural sym and political struggle. The mention of Jaramogi and Kenyatta moves the

protests’ m a transient youth gripe to a sustained fight for justice and
enya. In 2024, young protesters involved more than simply street marches;
they also involved recovering historical narratives through digital channels, as seen by the use

of music and personal voice (Brown, 2024).
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Finance Bill memes
compilation <=

https://www.tiktok.com/@nvagizke/videodii3 332632 109634572857
g=Rotu%2C%20Uhunye%2C%20Baba% 2 0na%20A twoli%20meme&t=1758617033730.

Post Content

Young man in uniform-like hirts representing youth involvement and possible parody of
authority. Social media aneme, compilation. The topic is a protest against the Finance Bill.
The meme video framelwith text overlays, satire and humour framing Ruto, Baba, Uhunye na
Atwoli — names, of Kenyan“Political figures (president, opposition leader, former prudent,
union leader." Slegan, referencing over-taxation and biblical satire (Zakayo- Zacchaeus,
nickname fof Ruto).” This meme demonstrates the importance of humour and ridicule in
young people'stanti-Finance Bill activism. This one extends the blame beyond a single

political faction by directly criticizing leaders (Mukhongo, 2020).
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Sampled Facebook post

Dan Ongaga - Follow
June 27, 2024 - @

Don't relent, don't tire, don't stop

Living and breathing is not safe under a totalitarian dictatorship. The only way to keep yourself safe is to
remove the totalitarian dictatorship.

#ROADTOSTATEHOUSE

#RUTOMUSTGO

Post Content

Protest’s attire: several young men weari T-shirts with the slogan “Occupy

Parliament Nairobi. Raised fist, peaee/vic igns- strong symbols of resistance and

solidarity. Vuvuzelas (protest’ i , symbolic of voice, noise and resistance).

Message; “Don’t relent, do don’t stop.” (Encouragement, persistence). Critique of

(3

leadership framed as 1 tatorship.” Call to action: “The only way to keep

yourself safe is to ictatorship.” Framing: Strong anti-government rhetoric,

locations. online hashtags, the T-shirts bearing the slogan "Occupy Parliament

Nairobi" serv protest branding, a means of visualizing solidarity. The protest is given
moral force by the text's existential framing of the conflict ("not safe under dictatorship").
The local protest activity is linked to national political demands through the use of hashtags

(#RutoMustGo) (Brown, 2024).

In summary, the analysis of the extracted post shows how Gen Z spearheaded the protests in
June 2024 in Kenya, moving from online mobilization to the actual occupation of symbolic
locations such as Parliament and JKIA. Youth were portrayed in posts and memes as bold,

challenging taxation policies and governmental power through satire, historical allusions, and
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cultural symbols. Posters and protest clothing converted online conversation into coordinated
offline action, while digital platforms (Facebook, TikTok, X) allowed for decentralized,
networked mobilization. Civic literacy initiatives that prioritized grassroots empowerment
and democratized information included translating the Constitution into regional dialects. All
things considered, the posts demonstrate a fusion of comedy, historical recollection,
constitutional framing, and visual protest branding that turned a virtual movement into a

national movement for responsibility and justice.

These posts support the assertion of the Agenda-Setting Theory of framing important
concerns as urgent and galvanised mass protest, influencing publiefattention on topics
including the Finance Bill, excessive taxes, and constitutional rights. A¢eording to social
information processing theory, youths were able to go from digitalediscourse to coordinated
offline action because of the trust, solidarity, and shared identity that Were developed through
online interactions such as memes, translated constitutions, afd cross-platform sharing. When
taken as a whole, these theories demonstrate how Gen'Z, transformed online agenda-building

into coordinated, dispersed demonstrations thafiatfitmedtheir political agency.

4.3. Key Findings
In relation to the first research duestion,ithe findings show that social media influenced

political consciousness among ‘Gen Z as well as older populations. A well-coordinated
communication and dissemination “¢reated solidarity, hence the delivery of grievances,
gathering sympathy Joeally ‘and “internationally and bridging the cross-generational gap. By
exposing police violenee, \amplifying grievances, and challenging official narratives,
platforms fosteted a sense of urgency and togetherness among the populace. This is in
keeping withgthe Sogial Information Processing Theory, which holds that social-political ties
can be strengthened through online contacts on par with in-person mobilization. The general
concession is that these platforms offered quick, inexpensive, and inclusive platforms for
protest coordination for mobilization and a sensitization tool which is in line with the

literature on digital activism.

In answering the second research question, the results show that Facebook was mainly used
to communicate with the older generations and create individual and community discussion
platforms. X was mainly used to trend hashtags and real-time updates for mobilisation and

coordination purposes, and TikTok was mainly used to deliver viral videos on real-time
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updates of what was happening on the ground and creative memes containing humour and
satire. Youth participants indicated that social media made it possible to translate complicated
policy topics (like the Finance Bill) into easily understood language and reach a national

audience.

For research question 3, the findings indicate that participants highlighted tangible political
impacts, such as cabinet reshuffle, the Finance Bill's withdrawal and heightened
parliamentary responsiveness. Opinions varied, too, with some respondents seeing the
protests as a political awakening that reshaped citizen-state relations and others seeing little
long-term change. In environments that tilt toward authoritarianism, thi§dispatity highlights

the potential and constraints of digital activism.

The study found that the state’s reaction was characterized, bypyminoti€oncessions as well as
censorship, surveillance, and repression. Kenyan digital“efivironments are contentious, as
seen by attempts to stifle dissent and interfere withfintetneticonnectivity. Findings from other
African contexts, where governments oscillate between digital participation and digital

authoritarianism, are consistent with the cenflictbetween repression and empowerment.

Participants were optimistic aboutisoeialimedia's future role, viewing it to be the "new
movement" and a permanentycomponent of political engagement. However, issues with
governmental control, manipulation, ‘and disinformation still exist. The results indicate that
digital literacy, legaldframeworks, and young people's capacity to translate online energy into

offline political structures will all be critical to the longevity of social media activism.

Theoretically; the results are in line with Agenda-Setting Theory since social media platforms
influenced publi¢ opinion by highlighting important topics like government accountability,
police brutality, and the Finance Bill. Platforms shaped how people understood political
events and shaped what subjects became key to national discourse through trending hashtags,
viral content, and real-time updates. Similarly, the findings reflect social information
processing theory, which showed how online interactions built solidarity, facilitated
collective actions similar to in-person mobilisation and fostered cross-generational
relationships. By allowing participants to create a shared sense of urgency, shared grievances,
and mobilised protests, social media served as a space where collective identity could be

strengthened and sustained, and political consciousness was driven.
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4.4. Summary
This chapter presented the presentation, analysis and interpretation of the data which was

collected. Key findings are also discussed in detail.
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CHAPTER FIVE: DISCUSSIONS, CONCLUSION AND RECOMMENDATIONS

5.1. Introduction
This chapter provides the study's summary, conclusion, and suggestions with emphasis on the

researcher's results. The chapter accomplishes this in accordance with the researcher's goals,

objectives, and study purpose.

5.2. Discussion of the Key Findings
The study set out to examine the role of social media in the June 2024 youth protests in

Kenya. The findings reveal a multi-layered relationship between digital platforms, political

participation, and governance.

5.2.1. Theoretical Aspect
This study was guided by two theories: Agenda-setting theorymand Social Information

Processing theory. The study summarises the two theories/ in 4¢he following manner.
According to Agenda Setting Theory, the media sets and frames the public's agenda, hence
providing subjects for discussion (Asemah et alg),2022) In this study, Facebook, X and
TikTok framed the agenda of the day. These platformsyelevated the 2024 finance bill to the
top of the public agenda, forcing thousands ofiGen, Z'into the streets beginning June 18, 19
and culminating in storming into the, parliament building on June 25. The hashtags #
OccupyParliament and #RejectFinanceBill2024 focused on the protesters’ issues. In addition
to bringing attention to the lawy, the, viral posts shaped attribute salience (issues that mattered)
by framing it as punitivegaxation; elite impunity, and later police brutality.

Explanatory threadsgbill ttanslations, infographics and live videos reinforced those frames.
Because of online pressure, decentralised Gen Z networks have allowed quick calls to action,
crowd-sourced logistics, and magnified testimonials from the ground. The problem remained
at the top of'the, public and media agendas day after day. The agenda persisted beyond a
single vote, as“evidenced by ongoing mobilization and narratives about youth precocity and

governance that persisted even after the bill was withdrawn.

Social information processing theory asserts that people can form solid interpersonal
impressions online by adapting to reduce nonverbal cues over time (Asemabh, et al., 2022). In
Kenya, protesters used text, emoji, hashtags (#RejectFinanceBill2024, #OccupyParliament,
#RutoMustGo), and created and crafted videos to effectively communicate feelings,
authority, and purpose in order to foster cooperation and trust without in-person interaction.

SIPT emphasises that repeated exchange let relationships converge towards face-to-face
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quality. Persistent X Spaces and TikTok lives produced ongoing, synchronous touch points
where roles were defined, identities acknowledged, and strengthening the bonds between

groups through recurrent CMC interactions.

SIPT explains how Kenya’s Gen Z-led protests quickly developed identity, trust, and
coordination through social media in cue-lean online environments, then replicated that unity
on a large scale offline. The movement's amplification dynamics (influencers, Lives, viral
clips) influenced both mobilisation and narrative power. The lack of in-person interaction
was made up for by emotional cues embedded in memes, live-streams, and pétsonal accounts,
which fostered a sense of community that cut across class and geography.\This “digital
togetherness” not only mobilized youths locally but also attracted solidarity from the diaspora

and global audiences.

When both theories are combined, the protests demOnstrdte how social media platforms
allowed for social processing that promoted emgpathyy, trust, and mobilization while also
setting the national agenda. Agenda-setting dgmamics made the Finance Bill the inevitable
topic of political discourse, while SIP progedures united fragmented internet exchanges into a
cohesive campaign. The protests marked a change in Kenyan politics, as youth can now
utilize social media to influence thetagenda and to develop collective power through digitally
mediated relationships, despite, ‘government pushback—including censorship, intimidation,

and repression—exposing, thellimitations of digital activism.

5.2.3 Findings According to'the Research Objectives
Objective one: Examining the impact of Facebook, X and TikTok as a political activism tool

during the June'2024youth protests.

The findings revealed that Facebook, X, and TikTok played a key role in organizing and
coordinating the youth protests in June 2024. These platforms were the most convenient,
cost-effective, and secure way for many Gen Z participants to plan group activities. Using
hashtags like #OccupyParliament and #RejectFinanceBill2024, protesters were able to
organize themselves around common grievances, gather sympathizers, and disseminate

logistical details such as meeting locations, safety advice, and protest dates.

49



St. Paul’s University Repository

Participants consistently emphasised the power of social media in democratizing information.
While X offered real-time information and acted as a centre for hashtag activism, TikTok
became the preferred platform for Livestream and viral videos. Similarly, Facebook
established forums for more in-depth conversations, cross-generational dialogues, and wider

community mobilization.

These platforms also had a significant emotional influence. Protest songs, memes, satirical
content, and live footage of police confrontations promoted solidarity and increased political
awareness. Social media, according to some respondents, is a "voice fof\the voiceless,"
allowing underrepresented groups to engage without fear of abuse by law \enforcement.
Others, however, continued to doubt the long-term viability of onlifig,activism, pointing out
that although social media compelled politicians to react, \structural problems like

unemployment that were deeply ingrained remained largelyyignored.

Overall, the results under this objective demonstréte that social media served as a political
platform where complaints were shared, solidarity was fostered, and pressure was applied on
the government to take action. However, abstaclesiincluding state repression, misinformation,

and disinformation were recognized asimajor constraints.

Objective two: Examining th@role,played by each platform during the protests

Each platform made a distinetcontribution to the protests. X was the most popular platform
for teal-time political, “activism. Viral hashtags like #RejectFinanceBill2024 and
#RutoMustGo unified protesters and drew international attention. X was also instrumental in
breaking down ‘€emplex legislative content and translating the Finance Bill into simpler
words in loeal dialeets for the general people to understand. Images and videos of police

violence circulated on X put pressure on Political leaders to address the matter publicly.

Facebook played a complementary role, especially for interacting with parents, community
leaders, and senior citizens. It was mostly utilized for group discussions, community updates,
and poster sharing. By copying the popular hashtags and content from TikTok and X,

Facebook helped to bridge the generational divide and reach a larger audience.

TikTok became the centre of activism's creative hub. Protesters used it to share artistic protest

materials, Livestream marches, and make fun of government leaders using skits, memes, and

50



St. Paul’s University Repository

humour. In addition to inspiring local action, viral videos garnered international attention and
bolstered global unity. TikTok content increased trust by offering unfiltered first-hand

accounts in contrast to official government narratives.

Collectively, the three platforms served as complementary infrastructures for protest:
Facebook promoted cross-generational discourse, TikTok increased artistic expression and
worldwide visibility, and X generated political pressure. Social media became the foundation

of youth-led mobilization in Kenya as a result of the convergence of different platforms.

Objective Three: Assess whether the use of social media brought changes to‘policy, political
movement and public perception and whether they supported the demeocratig,process after the

June 2024 protests.

The findings indicate that social media activism had a tangible’ impact on political, social and
policy. According to respondents, the most signifieanfypolitical success of the protests was
the eventual withdrawal of the Finance Billy, Which, was largely attributed to online
mobilisation. Cabinet reshuffles, increased‘accountability among MPs, and improved
response from political leaders were ameong theyether impacts that were highlighted. Notably,
the President used his X account teyspeak directly to Gen Z for the first time, indicating a

change in the relationship bet@weenithe public and the leadership.

Socially, the protests generateéd, a sense of solidarity and shared identity among the youth.
These platforms, transcended 8ocio-economic, ethnic, and regional boundaries, enabling Gen
Zs to express their, complaints about corruption, the high cost of living, and poor government.
Even seniotf€itizensagreed that social media was essential for spreading complaints and
influencing public opinion. Nonetheless, several participants cited the problems such as
investor concern, economic disruptions, and violent governmental reactions as a result of the

protests.

In terms of policy change, the Finance Bill's withdrawal was frequently cited as evidence that
digital activism could have an impact on governance. Additionally, respondents pointed out
that lawmakers are now more hesitant to introduce contentious bills because they fear online

backlash. The limitations of social media in achieving long-lasting structural reforms,
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however, were brought to light by official countermeasures, including censorship, arrests,

internet shutdowns, and surveillance.

Overall, participants concurred that social media promoted democratic participation by
elevating underrepresented views, compelling leaders to dialogue, and influencing national
discussions. However, hope for long-term policy change was dampened by institutional

resistance and official repression.

5.3. Conclusions
The study has demonstrated that social media platforms played a transformative role in the

June 2024 youth protests in Kenya. They laid the ground for mebilisation, “ihformation
sharing, creative expressions and cross-generational engagement. Each, platform uniquely
contributed to the success of the protest. X enabled real-time activism'and global visibility,
TikTok amplified creativity and authenticity, while Facebook facilitated in-depth dialogue
and community outreach. Together, they becamé“powerful’ infrastructures of youth-led
activism that not only pressured political leaders, toprespond but also fostered solidarity

among citizen across social, ethnic and religions divides.

Beyond mobilization, social medidjactivVismm produced tangible outcomes in governance and
political accountability. The withdrawal of'the Finance Bill 2024, the cabinet reshuffle and
the increase in responsiveness, of the political leaders were largely attributed to the power of
online movements. A, the ‘Same time, the findings revealed persistent challenges, which
include misinformationg repression and limitations of online activism in achieving structural
reforms. Ovefall, the protests underscored that while social media is a powerful democratic
tool for amplifising woices and shaping public discourse, its long-term effectiveness depends
on overcomingystate resistance and ensuring that digital activism translates into sustainable

political and policy change.

The study contributes to the knowledge by demonstrating how social media became a
defining tool in forming Kenya's June 2024 youth protests—a significant turning point in the
country's political and digital history. By demonstrating how X, TikTok, and Facebook
uniquely facilitated mobilization, creative expression, and intergenerational engagement, the
study underscores the power of digital platforms as infrastructures for democratic

involvement. Importantly, it demonstrates how online activism can result in real political
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outcomes, like the Finance Bill's withdrawal and improved government responsiveness, while
simultaneously exposing the persistent conflicts of state repression, disinformation, and the
fight for long-lasting structural change. These observations are essential to comprehending

how government, citizen-state participation, and digital activism are changing in Kenya.

5.4 Recommendations
From these conclusions, several recommendations were made for stakeholders.

For Government and Policymakers

The government should embrace online activism instead of suppressing it. Social media has
established itself as a valid democratic platform. Resolving onlin€“€omplaints in a
constructive manner helps ease tensions and promote inclusive g@vernance. Additionally,
policymakers need to understand that in the digital age, accountability, and openness are
necessities. Both government and policymakers can adopt séeial media and co-opt Gen Z to

advance development agendas.

For Youth and Civil Society

Gen Z and related groups can maintain theirimomentum by integrating digital activism into
larger civic institutions like advocacy “metworks, policy forums, and community
organizations. To reduce the dangets ‘of false information and manipulation, they should also

place a high priority on fact-cheeking and'digital literacy.

For Political Leadersyand Parties
Leaders must activelyfengage with citizens on social media, especially young people.
Political play€rs should create ongoing internet interaction platforms to foster trust and policy

co-creation instead of waiting for protests.

For Media and Influencers

Traditional media should continue amplifying digital grievances to both domestic and
international audiences. Given their huge fan bases, celebrities and influencers have to use
their platforms sensibly to promote civic education rather than disseminate sensational or

false information.

53



St. Paul’s University Repository

5.5. Suggestion for Future Research
Scholars should explore the long-term political consequences of digital activism, such as how

it affects election behaviour, political confidence, and governance changes. Whether Kenya's
experience is distinct or a part of a larger continental trend could be clarified by additional

comparative research with other African nations.

While this study relied on Agenda Setting Theory and Social Information Processing
Theories to explain how social media shaped awareness and mobilization, future research
could benefit from using Framing Theory. This would provide more understanding of how

public sentiments and views of legitimacy were influenced by protest n , memes, and

viral videos, which may have affected not just the topics people c
how they understood them. Furthermore, theories like the Netwo ic Sphere may shed

T

light on how internet platforms allowed for decentraliz n while thwarting
government censorship. \%

»

N




St. Paul’s University Repository

REFERENCES
Abboud, E., eta al. (2024). Social media and politics as usual? Exploring the role of social
media in the 2022 Kenyan presidential election. Journal of Eastern African
Studies, 18(2), 321-343. https://doi.org/10.1080/17531055.2024.2377403
Abdulkhamidova, F. (2021). Agenda Setting Theory.

https://www.researchgate.net/publication/352465425 Agenda_Setting_Theory.

ACF Digital Plartforms Landscape Study. (2024). https://cak.go.ke/sites/default/files/2024-
12/ACF%?20Digital%20Platforms%?20Landscape%20Study%20-
%20November%202024.pdf

Ajra, M. (2024). Historic Gen Z protests ushering in a new eray of ‘@ctivismpin Kenya.

https://www.businessdailyafrica.com/bd/opinion-analysis/colummists/historic-gen-z-

protests-ushering-new-era-of-activism-in-kenvya--4674988

Al-Ani, A. (2017). Digital Transformation in Jourfialism “and“"News Media. Digital
Transformation in Journalism and News Media.

https://www.academia.edu/104054767/Digital ¥ ransformation in Journalism and N

ews_Media.

Ali, M., & Khan, Z. (2023). The Role of Youth Activism in Facilitating Social Change: A
Catalyst for Transformatien “im#the Contemporary Era. Qlantic Journal of Social
Sciences and Humanities.

https://www.researChgate.net/publication/376982490 The Role of Youth Activism

in Facilitating. Social ‘Change A Catalyst for Transformation in the Contempor

ary_Fra.

Amran, H., & Wasantha,>N., & Hasan. (2025). The Power of Social Media in Driving
Political Change: A Case Study on Bangladesh's Regime Change in 2024.
International Journal of the Sociology of Law.

https://www.researchgate.net/publication/389051864 The Power of Social Media 1

n Driving Political Change A Case Study on Bangladesh's Regime Change in
2024.
Andersson, M., & Boateng, K., & Abos, P. (2024). Validity and Reliability: The extent to

which your research findings are accurate and consistent.

https://www.researchgate.net/publication/384402476 Validity and Reliability The

extent to which vour research findings are accurate and consistent.

55


https://www.researchgate.net/publication/384402476_Validity_and_Reliability_The_extent_to_which_your_research_findings_are_accurate_and_consistent
https://www.researchgate.net/publication/384402476_Validity_and_Reliability_The_extent_to_which_your_research_findings_are_accurate_and_consistent
https://www.researchgate.net/publication/389051864_The_Power_of_Social_Media_in_Driving_Political_Change_A_Case_Study_on_Bangladesh's_Regime_Change_in_2024
https://www.researchgate.net/publication/389051864_The_Power_of_Social_Media_in_Driving_Political_Change_A_Case_Study_on_Bangladesh's_Regime_Change_in_2024
https://www.researchgate.net/publication/389051864_The_Power_of_Social_Media_in_Driving_Political_Change_A_Case_Study_on_Bangladesh's_Regime_Change_in_2024
https://www.researchgate.net/publication/376982490_The_Role_of_Youth_Activism_in_Facilitating_Social_Change_A_Catalyst_for_Transformation_in_the_Contemporary_Era
https://www.researchgate.net/publication/376982490_The_Role_of_Youth_Activism_in_Facilitating_Social_Change_A_Catalyst_for_Transformation_in_the_Contemporary_Era
https://www.researchgate.net/publication/376982490_The_Role_of_Youth_Activism_in_Facilitating_Social_Change_A_Catalyst_for_Transformation_in_the_Contemporary_Era
https://www.academia.edu/104054767/Digital_Transformation_in_Journalism_and_News_Media
https://www.academia.edu/104054767/Digital_Transformation_in_Journalism_and_News_Media
https://www.businessdailyafrica.com/bd/opinion-analysis/columnists/historic-gen-z-protests-ushering-new-era-of-activism-in-kenya--4674988
https://www.businessdailyafrica.com/bd/opinion-analysis/columnists/historic-gen-z-protests-ushering-new-era-of-activism-in-kenya--4674988
https://www.researchgate.net/publication/352465425_Agenda_Setting_Theory
https://doi.org/10.1080/17531055.2024.2377403

St. Paul’s University Repository

Asemah, E., Nwammuo, A., & Uwaoma, A. (2022). Theories and Models of Communication
(Second Edition).
https://www.researchgate.net/publication/364151814 Theories_and Models_of

_Communication_Second Edition.
Bachtiar, N., K. & Fariz, M., & Arif, M. (2024). Conducting a Focus Group Discussion in
Qualitative Research. [Innovation, Technology, and Entrepreneurship Journal.

https://www.researchgate.net/publication/384122128 Conducting a Focus Group D

iscussion in Qualitative Research

Baruah, T. (2012). Effectiveness of Social Media as a tool of communicationfand its potential

for technology enabled connections: A el study

https://www.ijsrp.org/research paper may2012/ijsrp-may-2

Braun, V., & Clarke, V. (2006). Using thematic analysis in ps alitative Research

in
https://www.researchgate.net/publication/2353 st
ychology

Braun & Clarke (2022). Sample Sizes ft \s of Qualitative Data Analysis.
https://www.researchgate.net/journ@al/ 1-Journal-of-Qualitative-
Methods-1609-4069/publicati

385253403 Sample Sizes pes of Qualitative Data Analysis An Integra

Psychology.

thematic_analysis_in_ps

tive Review Empiri idance and Next Steps/links/

6724e0645852d

mple-Sizes-for-10-Types-of-Qualitative-Data-

view-Empirical-Guidance-and-Next-Steps.pdf.

Basillioh, R., 0, V. (2024). Thirteen killed and parliament set ablaze in Kenya protests —

medics. https://www.bbc.com/news/articles/cerrv93yx1mo.

Bossetta, M., et al. (2017). Political participation on Facebook during Brexit: Does user
engagement on media pages stimulate engagement with campaigns? Journal of
Language and Politics.
https://www.researchgate.net/publication/321172860_Political participation_on_Face

book during Brexit Does user engagement on media pages stimulate engagemen

t with campaigns.

56


https://www.researchgate.net/publication/321172860_Political_participation_on_Facebook_during_Brexit_Does_user_engagement_on_media_pages_stimulate_engagement_with_campaigns
https://www.researchgate.net/publication/321172860_Political_participation_on_Facebook_during_Brexit_Does_user_engagement_on_media_pages_stimulate_engagement_with_campaigns
https://www.researchgate.net/publication/321172860_Political_participation_on_Facebook_during_Brexit_Does_user_engagement_on_media_pages_stimulate_engagement_with_campaigns
https://www.bbc.com/news/articles/cerrv93yx1mo
https://www.wilsoncenter.org/blog-post/people-have-spoken-african-youth-and-kenyan-finance-bill-protests
https://www.wilsoncenter.org/blog-post/people-have-spoken-african-youth-and-kenyan-finance-bill-protests
https://www.researchgate.net/journal/International-Journal-of-Qualitative-Methods-1609-4069/publication/385253403_Sample_Sizes_for_10_Types_of_Qualitative_Data_Analysis_An_Integrative_Review_Empirical_Guidance_and_Next_Steps/links/6724e0645852dd723ca2d23b/Sample-Sizes-for-10-Types-of-Qualitative-Data-Analysis-An-Integrative-Review-Empirical-Guidance-and-Next-Steps.pdf
https://www.researchgate.net/journal/International-Journal-of-Qualitative-Methods-1609-4069/publication/385253403_Sample_Sizes_for_10_Types_of_Qualitative_Data_Analysis_An_Integrative_Review_Empirical_Guidance_and_Next_Steps/links/6724e0645852dd723ca2d23b/Sample-Sizes-for-10-Types-of-Qualitative-Data-Analysis-An-Integrative-Review-Empirical-Guidance-and-Next-Steps.pdf
https://www.researchgate.net/journal/International-Journal-of-Qualitative-Methods-1609-4069/publication/385253403_Sample_Sizes_for_10_Types_of_Qualitative_Data_Analysis_An_Integrative_Review_Empirical_Guidance_and_Next_Steps/links/6724e0645852dd723ca2d23b/Sample-Sizes-for-10-Types-of-Qualitative-Data-Analysis-An-Integrative-Review-Empirical-Guidance-and-Next-Steps.pdf
https://www.ijsrp.org/research_paper_may2012/ijsrp-may-2012-24.pdf
https://www.researchgate.net/publication/384122128_Conducting_a_Focus_Group_Discussion_in_Qualitative_Research
https://www.researchgate.net/publication/384122128_Conducting_a_Focus_Group_Discussion_in_Qualitative_Research
https://www.researchgate.net/publication/364151814_Theories_andModels_of

St. Paul’s University Repository

Brym, R., Godbout, M., Hoftbauer, A., Menard, G., & Zhang, T. (2014). Social Media in the
2011 Egyptian Uprising. The  British  journal of  sociology.
https://www.researchgate.net/publication/262071774 Social Media_in_the 2011 Eg

yptian Uprising

Buyanza, M. C. (2024). Rethinking the Influence of Agenda Setting Theory: An Assessment
of the Influence of Agenda Setting Theory in the Voting Decisions during the 2020
General Election in Tanzania. International Journal of Geopolitics and Governance.
https://www.researchgate.net/publication/377987511.

Cacciattolo, M. (2015). Ethical Considerations n Research.

https://www.researchgate.net/publication/285531674 Ethical Cegfisidetations in Res

earch.

Centre for Strategic and International Studies (CISIS). (2024), Taking,Charge: Gen Z Leads
Historic Protests in Kenya. https://www.csis.org/analysis/takifng-charge-gen-z-leads-
historic-protests-kenya

Chang, C., & Chang, S. (2023). The Impact of@igital \Disruption: Influences of Digital
Media and Social Networks on Formingigital Natives’ Attitude. SAGE Open, 13(3).
https://doi.org/10.1177/2158244023,1 191741, (Original work published 2023)

Coretti, Lorenzo & Taki, Maha. (2013)sThe role of social media in the Arab uprisings — past
and present.

https://www.researchgate net/publication/316087357 The role of social media in t

he Arab uprisings - past and present.

Creswel & Cresweld2018). Rescarch Designs. Qualitative, Quantitative and Mixed Method
Approaches. 5th Edition.
http./SWwwWaw. sx£f.uevora.pt/wp-content/uploads/2013/03/Creswell 2007.pdf.

Creswell, JygWa, & Poth, C. N. (2018). Qualitative inquiry and research design (4th ed.).
Thousand™ Oaks, CA: Sage Publications. https://books.google.co.ke/books?
hl=en&Ir=&id=PKptEAAAQBAJ&oi=tnd&pg=PA3&dq=Creswell,+J.+W.,+
%26+Poth,+C.+N.+(2018).+Qualitative+inquiry+and-+research+design+(4th+ed.).
+Thousand+QOaks,+CA:
+Sage+Publications&ots=yp6UciRDrn&sig=S H9aB8212NSPNgKGn5kOnQ-
CEQ&redir_esc=y#v=onepage&q=Creswell%2C%20J.%20W.
%2C%20%26%20P0th%2C%20C.%20N.%20(2018).
%20Qualitative%20inquiry%20and%?20research%20design%20(4th%20ed.).
%20Thousand%200aks%2C%20CA%3A%20Sage%20Publications&f=false

57


http://www.sxf.uevora.pt/wp-content/uploads/2013/03/Creswell_2007.pdf
https://www.researchgate.net/publication/316087357_The_role_of_social_media_in_the_Arab_uprisings_-_past_and_present
https://www.researchgate.net/publication/316087357_The_role_of_social_media_in_the_Arab_uprisings_-_past_and_present
https://www.researchgate.net/publication/285531674_Ethical_Considerations_in_Research
https://www.researchgate.net/publication/285531674_Ethical_Considerations_in_Research
https://www.researchgate.net/publication/262071774_Social_Media_in_the_2011_Egyptian_Uprising
https://www.researchgate.net/publication/262071774_Social_Media_in_the_2011_Egyptian_Uprising

St. Paul’s University Repository

Eipe, J. (2014). Egypt Revolution 2.0: Tweets and trends from Egypt. IOSR Journal of
Humanities and Social Science.

https://www.researchgate.net/publication/272716835 Egypt Revolution 20 Tweets

and trends from Egypt.

Eltantawy, N., & Wiest, J. (2011). Social Media in the Egyptian Revolution: Reconsidering
Resource Mobilization Theory. International Journal of Communication.
https://www.researchgate.net/publication/285908894 Social Media_in_the Egyptian
_Revolution_Reconsidering Resource Mobilization Theory

Estrella-Ramon, A., Galvez-Rodriguez, M, M., & Herrada-Lores, S. (2024). Hashtag activism
on Twitter: The effects of who, what, when, and how a tweet d§)sent for promoting
citizens’ engagement with climate change. Communication Gand the Public.

https://doi.org/10.1177/20570473241279330.

Farrer, J. (2009). Online dating in Japan: A test of social ‘information processing theory.
CyberPsychology & Behaviour.

https://www.academia.edu/587170/Online dating in Japan A test of social inform

ation processing theory.

Fulk, J., Steinfield, C., Schmitz, J., & Powetp J (1987). A Social Information Processing

Model of Media Usegmpin “Oiganizations. Communication Research.

https://www.researchgate.net/publication/243776719 A Social Information Processi

ng Model of Media Usedin Organizations.

Gainous, J., et al. (201%), Digitalhmedia and political opposition in authoritarian systems:
Russia’s 2011y “andn, 2016 Duma elections. Democratization. 25. 1-18.
10.1080A13510347.2017.1315566.

Gil de Zudiga, Hy Molyneux, L., & Zheng, P. (2014). Social Media, Political Expression, and
Politi€alyParticipation: Panel Analysis of Lagged and Concurrent Relationships.
Journal of Communication.

https://www.researchgate.net/publication/264781706 Social Media Political Expres

sion and Political Participation Panel Analysis of Lagged and Concurrent Relati

onships.
Gong, X., & Yang, X. (2020). Social Media Platforms. Geographic Information Science &

Technology Body of Knowledge.
https://www.researchgate.net/publication/343115765 Social Media Platforms.

58


https://www.researchgate.net/publication/343115765_Social_Media_Platforms
https://www.researchgate.net/publication/264781706_Social_Media_Political_Expression_and_Political_Participation_Panel_Analysis_of_Lagged_and_Concurrent_Relationships
https://www.researchgate.net/publication/264781706_Social_Media_Political_Expression_and_Political_Participation_Panel_Analysis_of_Lagged_and_Concurrent_Relationships
https://www.researchgate.net/publication/264781706_Social_Media_Political_Expression_and_Political_Participation_Panel_Analysis_of_Lagged_and_Concurrent_Relationships
https://www.researchgate.net/publication/243776719_A_Social_Information_Processing_Model_of_Media_Use_in_Organizations
https://www.researchgate.net/publication/243776719_A_Social_Information_Processing_Model_of_Media_Use_in_Organizations
https://www.academia.edu/587170/Online_dating_in_Japan_A_test_of_social_information_processing_theory
https://www.academia.edu/587170/Online_dating_in_Japan_A_test_of_social_information_processing_theory
https://doi.org/10.1177/20570473241279330
https://www.researchgate.net/publication/272716835_Egypt_Revolution_20_Tweets_and_trends_from_Egypt
https://www.researchgate.net/publication/272716835_Egypt_Revolution_20_Tweets_and_trends_from_Egypt

St. Paul’s University Repository

Goswami, M. (2018). Social Media and Hashtag Activism.
https://www.researchgate.net/publication/326655352 Social Media and Hashtag A

ctivism.
Guta, H. (2023). Meditating the Revolution: Analysis of the Sudanese Professionals
Association Communicative Strategies during Sudan's 2018-2019 Revolution.

https://www.researchgate.net/publication/368283009 Meditating the Revolution An

alysis of the Sudanese Professionals Association Communicative Strategies Duri

ng Sudan's 2018-2019 Revolution.

Hanlon, A., & Jones, K. (2023). Ethical concerns about social media priviacy policies: do
users have the ability to comprehend their consent actions? Journabof Strategic
Ingutia, B. C. (2025). The Impact of Social Media in Shaping Kenya’s, Politics: Gen Z
Uprising and the Rejection of  the Finance Bill 2024.

https://journals.spu.ac.ke/index.php/amjr/article/vicm/S32264

ICJ Kenya section. (2024). Social Media: MobiliZingyProtests and Demanding Gov’t

Accountability. https://icj-kenya.org/néws/secial-media-mobilizing-protests-and-

demanding-govt-accontability/

Ja'afaru, S., & Asemah, E. (2024). How Seocial, Média Shape Public Opinion through

Propaganda and the spread of Disinformation.

https://www.researchgate.net/publication/382997718 How Social Media Shape Pu

blic Opinion through®Propaganda and the spread of Disinformation.

Jackson, S. J., Bailey, Ms, & Welles, B. F. (2020). #HashtagActivism: Networks of race and

gender justicé. NAI'T\Press.

Jones, B. (2019). Political Activism and Research Ethics. Journal of Applied Philosophy.
https://wwaw.researchgate.net/publication/332772623 _Political Activism_and_Resear
ch_“Ethi¢s.

Jost, J., et all;”(2018). How Social Media Facilitates Political Protest: Information,

Motivation, and Social Networks: Social Media and Political Protest. Political
Psychology.
https://www.researchgate.net/publication/323146225 How Social Media Facilitates

Political Protest Information Motivation and Social Networks Social Media an

d Political Protest.

Kanchanawongpaisan, S., & Kulachai, W. (2023). Social Media Influence and Political

Activism: A Literature Review and Research Agenda.

59


https://www.researchgate.net/publication/323146225_How_Social_Media_Facilitates_Political_Protest_Information_Motivation_and_Social_Networks_Social_Media_and_Political_Protest
https://www.researchgate.net/publication/323146225_How_Social_Media_Facilitates_Political_Protest_Information_Motivation_and_Social_Networks_Social_Media_and_Political_Protest
https://www.researchgate.net/publication/323146225_How_Social_Media_Facilitates_Political_Protest_Information_Motivation_and_Social_Networks_Social_Media_and_Political_Protest
https://www.researchgate.net/publication/332772623_Political_Activism_and_Research_Ethics
https://www.researchgate.net/publication/332772623_Political_Activism_and_Research_Ethics
https://www.researchgate.net/publication/382997718_How_Social_Media_Shape_Public_Opinion_through_Propaganda_and_the_spread_of_Disinformation
https://www.researchgate.net/publication/382997718_How_Social_Media_Shape_Public_Opinion_through_Propaganda_and_the_spread_of_Disinformation
https://icj-kenya.org/news/social-media-mobilizing-protests-and-demanding-govt-accontability/
https://icj-kenya.org/news/social-media-mobilizing-protests-and-demanding-govt-accontability/
https://journals.spu.ac.ke/index.php/amjr/article/view/332/264
https://www.researchgate.net/publication/368283009_Meditating_the_Revolution_Analysis_of_the_Sudanese_Professionals_Association_Communicative_Strategies_During_Sudan's_2018-2019_Revolution
https://www.researchgate.net/publication/368283009_Meditating_the_Revolution_Analysis_of_the_Sudanese_Professionals_Association_Communicative_Strategies_During_Sudan's_2018-2019_Revolution
https://www.researchgate.net/publication/368283009_Meditating_the_Revolution_Analysis_of_the_Sudanese_Professionals_Association_Communicative_Strategies_During_Sudan's_2018-2019_Revolution
https://www.researchgate.net/publication/326655352_Social_Media_and_Hashtag_Activism
https://www.researchgate.net/publication/326655352_Social_Media_and_Hashtag_Activism

St. Paul’s University Repository

https://www.researchgate.net/publication/374367458 Social Media Influence and P

olitical Activism A Literature Review and Research Agenda.

Kang'ethe, B., & Odoyo, W. (2024). Case Study of the Reject finance bill 2024. Social

Influence.
https://www.researchgate.net/publication/386129712 Case Study of the Reject fin
ance bill 2024.

Kaun, A., & Treré, E. (2020). Repression, resistance and lifestyle politics: Digital activism
beyond protest. New Media & Society, 22(7), 1233—1249.
KICTANet & CIPESA. (2022). Disinformation in Kenya political spheres: Actors, pathways

and effects. https://cipesa.org/wp-content/files/Disinformation-i

Kimwere, B. (2025). Gen Z Protests and the Ethics of AI-Gene itical Images: A

Sentiment Analysis of Kenyan Twitter Discourse. Inte rnal of Research
AS.2025.10040012.

rotests and the Ethic

and Innovation in Applied Science. X. 176-192.
https://www.researchgate.net/publication/3913
s of Al-

Generated Political Images A Senti is° of Kenvan Twitter Discourse.
Kirik, A. M., & Cetinkaya, A. (2021). Digita
The Cas

https://www.researchgate.n&)

in the Context of Social Movements:
of Change.org.
10n/350771314 Digital Activism in the Conte

xt of Social Movem e Case of Changeorg.

Macharia, A., & Ong

24). Social Media Political Communication and

Misinformati tudy of the Youth in Kiambu County, Kenya. African

Journal of Empirical Research.

.rgsearchgate.net/publication/381982191 Social Media Political Comm

Misinformation A Case Study of the Youth in Kiambu County

Kenya.
Mare, A. (2023). Digital resistance and youth activism in Africa. African Journal of Political

Science, 32(1), 55-72.
Marrelli, A. (2008). Collecting data through focus groups. Performance Improvement.

https://www.researchgate.net/publication/246915721 Collecting data through focus

groups.
Martina, S. (2024). DW news. Gen Z protests in Kenya turn deadly.

https://www.dw.com/en/kenva-generation-z-protests-turn-deadly/a-6942798

60


https://www.dw.com/en/kenya-generation-z-protests-turn-deadly/a-6942798
https://www.researchgate.net/publication/246915721_Collecting_data_through_focus_groups
https://www.researchgate.net/publication/246915721_Collecting_data_through_focus_groups
https://www.researchgate.net/publication/381982191_Social_Media_Political_Communication_and_Misinformation_A_Case_Study_of_the_Youth_in_Kiambu_County_Kenya
https://www.researchgate.net/publication/381982191_Social_Media_Political_Communication_and_Misinformation_A_Case_Study_of_the_Youth_in_Kiambu_County_Kenya
https://www.researchgate.net/publication/381982191_Social_Media_Political_Communication_and_Misinformation_A_Case_Study_of_the_Youth_in_Kiambu_County_Kenya
https://www.researchgate.net/publication/350771314_Digital_Activism_in_the_Context_of_Social_Movements_the_Case_of_Changeorg
https://www.researchgate.net/publication/350771314_Digital_Activism_in_the_Context_of_Social_Movements_the_Case_of_Changeorg
https://www.researchgate.net/publication/391301999_Gen_Z_Protests_and_the_Ethics_of_AI-Generated_Political_Images_A_Sentiment_Analysis_of_Kenyan_Twitter_Discourse
https://www.researchgate.net/publication/391301999_Gen_Z_Protests_and_the_Ethics_of_AI-Generated_Political_Images_A_Sentiment_Analysis_of_Kenyan_Twitter_Discourse
https://www.researchgate.net/publication/391301999_Gen_Z_Protests_and_the_Ethics_of_AI-Generated_Political_Images_A_Sentiment_Analysis_of_Kenyan_Twitter_Discourse
https://cipesa.org/wp-content/files/Disinformation-in-Kenyas-Political
https://www.researchgate.net/publication/386129712_Case_Study_of_the_Reject_finance_bill_2024
https://www.researchgate.net/publication/386129712_Case_Study_of_the_Reject_finance_bill_2024
https://www.researchgate.net/publication/374367458_Social_Media_Influence_and_Political_Activism_A_Literature_Review_and_Research_Agenda
https://www.researchgate.net/publication/374367458_Social_Media_Influence_and_Political_Activism_A_Literature_Review_and_Research_Agenda

St. Paul’s University Repository

McLeod, S. (2024). Thematic  Analysis: A  Step by Step  Guide.
https://www.researchgate.net/publication/381926272 Thematic Analysis A Step by

Step_Guide.

Media Council of Kenya, (2024). Report on Online Mobilisation of Anti-Government
Protests in Kenya (2024).
https://mediacouncil.or.ke/sites/default/files/downloads/Online%20Mobilisation%20R
eport.pdf.

Media Council of Kenya. (2017). GUIDE ON THE USE OF SOCIAL MEDIA AND THE
INTERNET FOR MEDIA PRACTICE KENYA
https://mediacouncil.or.ke/sites/default/files/downloads/GUIDEY
USE%200F%20SOCIAL%20MEDIA%20AND%20THEY% ET%20FOR

%20MEDIA%20PRACTICE%20IN%20KENY A.pdf
Meral, K., & Meral, Y. (2017). The Role of Social M
Journal of New

PRING. Electronic
(5) 26-34.
https://www.researchgate.net/publication/3 _ROLE_OF SOCIAL M
EDIA IN ARAB SPRING.
Mohammed, Y. (2024). Kenya grapp sts despite political unity efforts.
https://www.voanews.com/a/ a-g -with-protests-despite-political-unity-
efforts-/7918553.html. &
Mukhongo, L. L. (2020). i
Political Con
https://doi.o

Munga, J. (2024).

edia Cultures: Virality, Humour, and Online

Kenya. Africa  Spectrum, 55(2), 148-1609.

eg*@n owment.org/emissary/2024/08/kenya-genz-protests-progress-tech-
g=en

Mutahi, P., & ari B. (2017). The Impact of Social Media and Digital Technology on

Electoral Violence in Kenya.

https://www.researchgate.net/publication/322630320 The Impact of Social Media

and Digital Technology on Electoral Violence in Kenvya.

Mwaura, J. (2024). The conversation. Academic rigour: Journalistic flair.

https://theconversation.com/kenvya-protests-gen-z-shows-the-power-of-digital-

activism-driving-change-from-screens-to-the-streets-233065?

utm source=clipboard&utm medium=bylinecopy url button.

61


https://theconversation.com/kenya-protests-gen-z-shows-the-power-of-digital-activism-driving-change-from-screens-to-the-streets-233065?utm_source=clipboard&utm_medium=bylinecopy_url_button
https://theconversation.com/kenya-protests-gen-z-shows-the-power-of-digital-activism-driving-change-from-screens-to-the-streets-233065?utm_source=clipboard&utm_medium=bylinecopy_url_button
https://theconversation.com/kenya-protests-gen-z-shows-the-power-of-digital-activism-driving-change-from-screens-to-the-streets-233065?utm_source=clipboard&utm_medium=bylinecopy_url_button
https://www.researchgate.net/publication/322630320_The_Impact_of_Social_Media_and_Digital_Technology_on_Electoral_Violence_in_Kenya
https://www.researchgate.net/publication/322630320_The_Impact_of_Social_Media_and_Digital_Technology_on_Electoral_Violence_in_Kenya
https://doi.org/10.1177/0002039720957014
https://www.voanews.com/a/kenya-grapples-with-protests-despite-political-unity-efforts-/7918553.html
https://www.voanews.com/a/kenya-grapples-with-protests-despite-political-unity-efforts-/7918553.html
https://mediacouncil.or.ke/sites/default/files/downloads/GUIDE%20ON%20THE%20USE%20OF%20SOCIAL%20MEDIA%20AND%20THE%20INTERNET%20FOR%20MEDIA%20PRACTICE%20IN%20KENYA.pdf
https://mediacouncil.or.ke/sites/default/files/downloads/GUIDE%20ON%20THE%20USE%20OF%20SOCIAL%20MEDIA%20AND%20THE%20INTERNET%20FOR%20MEDIA%20PRACTICE%20IN%20KENYA.pdf
https://mediacouncil.or.ke/sites/default/files/downloads/GUIDE%20ON%20THE%20USE%20OF%20SOCIAL%20MEDIA%20AND%20THE%20INTERNET%20FOR%20MEDIA%20PRACTICE%20IN%20KENYA.pdf
https://mediacouncil.or.ke/sites/default/files/downloads/Online%20Mobilisation%20Report.pdf
https://mediacouncil.or.ke/sites/default/files/downloads/Online%20Mobilisation%20Report.pdf
https://www.researchgate.net/publication/381926272_Thematic_Analysis_A_Step_by_Step_Guide
https://www.researchgate.net/publication/381926272_Thematic_Analysis_A_Step_by_Step_Guide

St. Paul’s University Repository

Naeem, M., Ozuem, W., Howell, K., & Ranfagni, S. (2023). A Step-by-Step Process of
Thematic Analysis to Develop a Conceptual Model in Qualitative Research.
International Journal of Qualitative Methods.
https://www.researchgate.net/publication/375508401 A _Step-by-

Step Process_of Thematic Analysis to Develop a Conceptual Model in_Qualitati
ve_Research

Ndavula, J. (2018). Social Media and Political Campaigns in Kenya: An Examination of the
Influence of Digital Networking Technologies on Election Processes.

https://www.researchgate.net/publication/325757587 Social Media and Political C

ampaigns in Kenya An Examination of the Influence of Digital ‘Networking Te

chnologies on Election Processes.

Ndavula, J., & Mueni, J. (2014). New media and political marketingpin Kenya: the case of
2013 general elections. International Journal of Artsyand Cemmerce 3(6): 69-84.
https://www.researchgate.net/publication/316189367¢ New Media _and Political Mar

keting_in_Kenya The Case of 2013 _Genéral JElections.
Ndlela, M. (2022). The Changing Face of Politicall€ampaigning in Kenya. In D. Taras & R.

Davis (Eds.), Electoral CampaignsgMedia, andthe New World of Digital Politics (pp.
244-262). University, of Michigan Press.
http://www.jstor.org/stable/10.3998/mpub.12013603.15.

Ndlela, M., & Mano, W.€2020). -The Changing Face of Election Campaigning in

Africa.https://www.researchgate.net/publication/338348043 The Changing Face of
_Election_Campaigning, in_Africa

Nilasari, B., et al. (2019). The Effect of Interactivity, Cost Effectiveness, and Compatibility
on the "'Use of Social Media and its Implications for Organizational Performance.
American Research Journal of Business and Management.

https://www.researchgate.net/publication/342089281 The Effect of Interactivity Co

st Effectiveness and Compatibility on the Use of Social Media and its Implicat

ions for Organizational Performance.

Njuki, E., & Mbaka, N., & Atieno, C. (2024). Hashtag Activism: Examining #RutoMustGo

and #RejectFinanceBill in Showcasing Kenyans on X as an Imagined Community of
Language Users.

https://www.researchgate.net/publication/385412400 Hashtag Activism Examining

RutoMustGo and RejectFinanceBill in Showcasing Kenvans on X as an Imagin

ed Community of Language Users.

62


https://www.researchgate.net/publication/385412400_Hashtag_Activism_Examining_RutoMustGo_and_RejectFinanceBill_in_Showcasing_Kenyans_on_X_as_an_Imagined_Community_of_Language_Users
https://www.researchgate.net/publication/385412400_Hashtag_Activism_Examining_RutoMustGo_and_RejectFinanceBill_in_Showcasing_Kenyans_on_X_as_an_Imagined_Community_of_Language_Users
https://www.researchgate.net/publication/385412400_Hashtag_Activism_Examining_RutoMustGo_and_RejectFinanceBill_in_Showcasing_Kenyans_on_X_as_an_Imagined_Community_of_Language_Users
https://www.researchgate.net/publication/342089281_The_Effect_of_Interactivity_Cost_Effectiveness_and_Compatibility_on_the_Use_of_Social_Media_and_its_Implications_for_Organizational_Performance
https://www.researchgate.net/publication/342089281_The_Effect_of_Interactivity_Cost_Effectiveness_and_Compatibility_on_the_Use_of_Social_Media_and_its_Implications_for_Organizational_Performance
https://www.researchgate.net/publication/342089281_The_Effect_of_Interactivity_Cost_Effectiveness_and_Compatibility_on_the_Use_of_Social_Media_and_its_Implications_for_Organizational_Performance
http://www.jstor.org/stable/10.3998/mpub.12013603.15
https://www.researchgate.net/publication/316189367_New_Media_and_Political_Marketing_in_Kenya_The_Case_of_2013_General_Elections
https://www.researchgate.net/publication/316189367_New_Media_and_Political_Marketing_in_Kenya_The_Case_of_2013_General_Elections
https://www.researchgate.net/publication/325757587_Social_Media_and_Political_Campaigns_in_Kenya_An_Examination_of_the_Influence_of_Digital_Networking_Technologies_on_Election_Processes
https://www.researchgate.net/publication/325757587_Social_Media_and_Political_Campaigns_in_Kenya_An_Examination_of_the_Influence_of_Digital_Networking_Technologies_on_Election_Processes
https://www.researchgate.net/publication/325757587_Social_Media_and_Political_Campaigns_in_Kenya_An_Examination_of_the_Influence_of_Digital_Networking_Technologies_on_Election_Processes

St. Paul’s University Repository

Nowak-Teter, E. (2018). Agenda-setting theory and the new media.
https://www.researchgate.net/publication/322602862 Agenda

setting theory and the new media.

Ohndyl, G. (2025). Social Media is the New Front of Shaping Public Opinion in Developing
World: Case of July 2024 Gen Z Protests in Kenya. International Journal of
Geopolitics and Governance. 4. 83-92. 10.37284/1jgg.4.1.2867.

Olaniran, B., & Rodriguez, N., & Williams, I. (2011). Social Information Processing Theory
(SIPT): A Cultural Perspective for International Online Communication

Environments. Computer-Mediated Communication across Cultur€s: International

Interactions in Online vironments.

https://www.researchgate.net/publication/286804208 _Social

Theory SIPT A Cultural Perspective for Internationa

nvironments.
Omweri, F., & Siambe, F. (2024). Youth-Led Polic in Africa: A Qualitative
Analysis of Generation Z's Mobilization iscal Legislation in Kenya
and its Implications for in the Continent.

https://www.researchgate.net/publi 078 YouthLed Policy Advocacy i

n Africa A Qualitative An ration Z's Mobilization Efforts against

Fiscal Legislation in Ken Implications for Democratic Governance in

the Continent.

Oosterom, M. (2021). Yeuth'pro state response in Africa: Trends, triggers and tactics.
IDS Workin

Park, J., & Ch he consumer socialization process: How social media affects

onsumption. Journal of Global Fashion Marketing, 16(2), 156—172.
ht i 10.1080/20932685.2024.2434870

Paul, D., & ael, E. (2019) Social Information Processing Theory and Computer-

Mediated Communication

https://www.valdosta.edu/academics/graduate-school/documents/PaulDrewitz.pdf.

Puri, D. (2025). The Impact of social media in Shaping Political Discourse. International
Journal for Research Publication and Seminar.

https://www.researchgate.net/publication/389059203 The Impact of social media 1

n Shaping Political Discourse

Roberts, P., & Priest, H. (2006). Reliability and validity in research. Nursing standard (Royal
College of Nursing (Great Britain): 1987).

63


https://www.researchgate.net/publication/389059203_The_Impact_of_social_media_in_Shaping_Political_Discourse
https://www.researchgate.net/publication/389059203_The_Impact_of_social_media_in_Shaping_Political_Discourse
https://www.valdosta.edu/academics/graduate-school/documents/PaulDrewitz.pdf
https://www.researchgate.net/publication/382175078_YouthLed_Policy_Advocacy_in_Africa_A_Qualitative_Analysis_of_Generation_Z's_Mobilization_Efforts_against_Fiscal_Legislation_in_Kenya_and_its_Implications_for_Democratic_Governance_in_the_Continent
https://www.researchgate.net/publication/382175078_YouthLed_Policy_Advocacy_in_Africa_A_Qualitative_Analysis_of_Generation_Z's_Mobilization_Efforts_against_Fiscal_Legislation_in_Kenya_and_its_Implications_for_Democratic_Governance_in_the_Continent
https://www.researchgate.net/publication/382175078_YouthLed_Policy_Advocacy_in_Africa_A_Qualitative_Analysis_of_Generation_Z's_Mobilization_Efforts_against_Fiscal_Legislation_in_Kenya_and_its_Implications_for_Democratic_Governance_in_the_Continent
https://www.researchgate.net/publication/286804208_Social_Information_Processing_Theory_SIPT_A_Cultural_Perspective_for_International_Online_Communication_Environments
https://www.researchgate.net/publication/286804208_Social_Information_Processing_Theory_SIPT_A_Cultural_Perspective_for_International_Online_Communication_Environments
https://www.researchgate.net/publication/286804208_Social_Information_Processing_Theory_SIPT_A_Cultural_Perspective_for_International_Online_Communication_Environments
https://www.researchgate.net/publication/322602862_Agenda%20setting_theory_and_the_new_media
https://www.researchgate.net/publication/322602862_Agenda%20setting_theory_and_the_new_media

St. Paul’s University Repository

https://www.researchgate.net/publication/6914582 Reliability and validity in resear
ch.

Salman, A., et al., (2016). Social Media and Agenda Setting: Implications on Political
Agenda. Jurnal Komunikasi:  Malaysian  Journal of  Communication.

https://www.researchgate.net/publication/305391627 Social Media and Agenda Set

ting Implications on Political Agenda.

Samira, F. (2015). Social Media and the Arab Spring.

Hassanhttps://mals.camden.rutgers.edu/files/Social-Media-and-the- Arab-Spring.pdf.
Scarneci D. F. (2013). NARRATIVE TECHNIQUE OF INTERVIEWING:\ Bulletin of the
»Iransylvania” University of Brasov — Series VII: Social Séiences\and Law. 6.
https://www.researchgate.net/publication/311576991 NARRATTVE),TECHNIQUE
OF INTERVIEWING
Schwikowski, M. (2024). Gen Z  protests 4 ih/ Kefya turn  deadly.
https://www.dw.com/en/kenya-generation-z-profeststurn-deadly/a-6942798.

Segerberg, A., & Bennett, W. L. (2011). Social4media ‘and“the organization of collective
action: Using Twitter to mobilize protestyactien. Information, Communication &
Society, 14(6), 699-719.

Sesen, E., & Siker, P. (2019). The UnbearableyLightness of Digital Activism: The Effect of
Gender on Social Activist@Participation Level of University Students. Elektronik
Sosyal Bilimler Dergisi.
https://www.researchgate.net/publication/330398732 THE UNBEARABLE LIGHT
NESS_OF_DIGETAL AACTIVISM THE_EFFECT_OF GENDER_ON_SOCIAL_A
CTIVIST PARTICIPATION LEVEL _OF UNIVERSITY_STUDENTS

SIMElab Afriea.(2022). Social Media Use and Consumption in Kenya: Beyond Likes and

Share® = Quantifying the Quirks and Trends of a Nation Online.

https://www.usiu.ac.ke/assets/file/5aba9550-kenyan-social-media-landscape-2021-

r.pdf
Simon, K. (2024). DIGITAL 2024: KENYA. https://datareportal.com/reports/digital-2024-

kenya.

Sirwan, K., A. (2025). Sample size for saturation in qualitative research: Debates, definitions,
and strategies, Journal of Medicine, Surgery, and Public Health,
https://doi.org/10.1016/].glmedi.2024.100171.

Stepanova, E. (2011). The role of information communication technologies in the Arab

spring. PONARS Eurasia Policy Memo.
64


https://doi.org/10.1016/j.glmedi.2024.100171
https://datareportal.com/reports/digital-2024-kenya
https://datareportal.com/reports/digital-2024-kenya
https://www.usiu.ac.ke/assets/file/5aba9550-kenyan-social-media-landscape-2021-r.pdf
https://www.usiu.ac.ke/assets/file/5aba9550-kenyan-social-media-landscape-2021-r.pdf
https://www.researchgate.net/publication/330398732_THE_UNBEARABLE_LIGHTNESS_OF_DIGITAL_ACTIVISM_THE_EFFECT_OF_GENDER_ON_SOCIAL_ACTIVIST_PARTICIPATION_LEVEL_OF_UNIVERSITY_STUDENTS
https://www.researchgate.net/publication/330398732_THE_UNBEARABLE_LIGHTNESS_OF_DIGITAL_ACTIVISM_THE_EFFECT_OF_GENDER_ON_SOCIAL_ACTIVIST_PARTICIPATION_LEVEL_OF_UNIVERSITY_STUDENTS
https://www.researchgate.net/publication/330398732_THE_UNBEARABLE_LIGHTNESS_OF_DIGITAL_ACTIVISM_THE_EFFECT_OF_GENDER_ON_SOCIAL_ACTIVIST_PARTICIPATION_LEVEL_OF_UNIVERSITY_STUDENTS
https://www.dw.com/en/kenya-generation-z-protests-turn-deadly/a-6942798
https://www.researchgate.net/publication/305391627_Social_Media_and_Agenda_Setting_Implications_on_Political_Agenda
https://www.researchgate.net/publication/305391627_Social_Media_and_Agenda_Setting_Implications_on_Political_Agenda
https://www.researchgate.net/publication/6914582_Reliability_and_validity_in_research
https://www.researchgate.net/publication/6914582_Reliability_and_validity_in_research

St. Paul’s University Repository

https://www.dabangasudan.org/en/all-news/article/2025-word-press-freedom-index-
sudan-rates-156th-out-of-180

Stuckey, H. L. (2013). Three types of interviews: Qualitative research methods in social
health. Journal of Social Health and Diabetes.

https://www.researchgate.net/publication/275980726 Three types of interviews Qu

alitative research methods in social health.

Tajik, O., & Golzar, J, & Noor, S. (2024). Purposive Sampling.

https://www.researchgate.net/publication/391849280 Purposive Sampling
The Editors of Encyclopaedia Britannica, (2025). Arab Spring. Encyclopdedia Britannica.

https://www.britannica.com/event/Arab-Spring.

The Guardian, (2022). On the street and online: social media beeomes key to protest in

Kenya. https://www.theguardian.com/global-development/2022/jul/12/on-the-street-

and-online-social-media-becomes-key-to-protest-in<kenya.

Tufekei, Z. (2017). Twitter and Tear Gas: The Powefand(Fragility of Networked Protest.

Yale Univefsity Press.
https://www.researchgate.net/publication/337723996 Zeynep Tufekci Twitter and
Tear Gas The Power and Fragility of, Networked Protest.

Turzo, A. P. (2024). "The Impact ofiigitaliPlatforms on Bangladesh's 2024 Student-Led
Revolution:  Analysing “the“"Role of Social Media as a Catalyst".
https://www.researchgate-niet/publication/383669262_ The Impact_of Digital Platfor

ms on Bangladesh's“ 2024\ Student-

Led RevolutionhAnalysing the Role of Social Media as a Catalyst
Valenzuela, S.,,& Meeombs; M. (2019). The Agenda-Setting Role of the News Media.
https://wwwaw.researchgate.net/publication/332287520 The Agenda-

Setting Roleof the News Media
Von S., C. (2022). Why Do We Speak to Experts? Reviving the Strength of the Expert

Interview Method. https://www.cambridge.org/core/journals/perspectives-on-

politics/article/why-do-we-speak-to-experts-reviving-the-strength-of-the-expert-

interview-method/45E710F27CEC6E739B015E10A161E140?

utm campaign=shareaholic&utm medium=email this&utm source=email

Walther, J., et al., (2015). Interpersonal and hyperpersonal dimensions of computer-mediated
communication. The Handbook of Psychology and Communication Technology.

https://www.researchgate.net/publication/303150934 Interpersonal and hyperperson

al dimensions of computer-mediated communication.

65


https://www.researchgate.net/publication/303150934_Interpersonal_and_hyperpersonal_dimensions_of_computer-mediated_communication
https://www.researchgate.net/publication/303150934_Interpersonal_and_hyperpersonal_dimensions_of_computer-mediated_communication
https://www.cambridge.org/core/journals/perspectives-on-politics/article/why-do-we-speak-to-experts-reviving-the-strength-of-the-expert-interview-method/45E710F27CEC6E739B015E10A161E140?utm_campaign=shareaholic&utm_medium=email_this&utm_source=email
https://www.cambridge.org/core/journals/perspectives-on-politics/article/why-do-we-speak-to-experts-reviving-the-strength-of-the-expert-interview-method/45E710F27CEC6E739B015E10A161E140?utm_campaign=shareaholic&utm_medium=email_this&utm_source=email
https://www.cambridge.org/core/journals/perspectives-on-politics/article/why-do-we-speak-to-experts-reviving-the-strength-of-the-expert-interview-method/45E710F27CEC6E739B015E10A161E140?utm_campaign=shareaholic&utm_medium=email_this&utm_source=email
https://www.researchgate.net/publication/383669262_The_Impact_of_Digital_Platforms_on_Bangladesh's_2024_Student-Led_Revolution_Analysing_the_Role_of_Social_Media_as_a_Catalyst
https://www.researchgate.net/publication/383669262_The_Impact_of_Digital_Platforms_on_Bangladesh's_2024_Student-Led_Revolution_Analysing_the_Role_of_Social_Media_as_a_Catalyst
https://www.researchgate.net/publication/383669262_The_Impact_of_Digital_Platforms_on_Bangladesh's_2024_Student-Led_Revolution_Analysing_the_Role_of_Social_Media_as_a_Catalyst
https://www.theguardian.com/global-development/2022/jul/12/on-the-street-and-online-social-media-becomes-key-to-protest-in-kenya
https://www.theguardian.com/global-development/2022/jul/12/on-the-street-and-online-social-media-becomes-key-to-protest-in-kenya
https://www.britannica.com/event/Arab-Spring
https://www.researchgate.net/publication/275980726_Three_types_of_interviews_Qualitative_research_methods_in_social_health
https://www.researchgate.net/publication/275980726_Three_types_of_interviews_Qualitative_research_methods_in_social_health

St. Paul’s University Repository

Wamunyu, W., & Okal, J. (2022). Disinformation in Kenya's Political Sphere: Actors,

Pathways and Effects. https://cipesa.org/wp-content/files/Disinformation-in-Kenyas-

Political-Sphere-Actors-Pathways-and-Effects.pdf.
Wanjala, A. (2025). Scars of 2024: Highlights of Gen Z Protests & How Kenya’s Economy

Suffered. https://thekenyatimes.com/latest-kenya-times-news/scars-of-2024-

highlights-of-gen-z-protests-how-kenyas-economy-suffered/
Ward, A. & Wylie, J. (2014). Social Media a Double-Edged Sword. Accountancy Ireland.
https://www.researchgate.net/publication/269406112 Social Media A Double-

Edged Sword.
Watson, J., Newby, R., Neergaard, H., & Smith, R. (2015). Conducti

itional focus

group. https://www.researchgate.net/publication/299409488 ing_a_traditiona

1 focus group.
Yamamoto, M. et al. (2015). Social media and mobiles ilization forces for
young adults: Examining the moderatin ine political expression in
& Society.

7883558 Social media and mobil

political participation.

https://www.researchgate.net/pu

es as political mobilizatio ung adults Examining the modera

ting role of online poliieal e ion in political participation.

Yayeh, F. (2021). Focus Group

https://www.re te.net/publication/352817078 Focus Group Discussion
_as_a datagcollect | in Economics

ion as a data collection tool in Economics.

N

66


https://www.researchgate.net/publication/277883558_Social_media_and_mobiles_as_political_mobilization_forces_for_young_adults_Examining_the_moderating_role_of_online_political_expression_in_political_participation
https://www.researchgate.net/publication/277883558_Social_media_and_mobiles_as_political_mobilization_forces_for_young_adults_Examining_the_moderating_role_of_online_political_expression_in_political_participation
https://www.researchgate.net/publication/277883558_Social_media_and_mobiles_as_political_mobilization_forces_for_young_adults_Examining_the_moderating_role_of_online_political_expression_in_political_participation
https://www.researchgate.net/publication/299409488_Conducting_a_traditiona
https://www.researchgate.net/publication/269406112_SOCIAL_MEDIA_A_Double-Edged_Sword
https://www.researchgate.net/publication/269406112_SOCIAL_MEDIA_A_Double-Edged_Sword
https://thekenyatimes.com/latest-kenya-times-news/scars-of-2024-highlights-of-gen-z-protests-how-kenyas-economy-suffered/
https://thekenyatimes.com/latest-kenya-times-news/scars-of-2024-highlights-of-gen-z-protests-how-kenyas-economy-suffered/
https://cipesa.org/wp-content/files/Disinformation-in-Kenyas-Political-Sphere-Actors-Pathways-and-Effects.pdf
https://cipesa.org/wp-content/files/Disinformation-in-Kenyas-Political-Sphere-Actors-Pathways-and-Effects.pdf

St. Paul’s University Repository

APPENDICES

Appendix Al: Research Questionnaire; for Lay citizen
Hello, I am a student at St. Paul’s university currently undertaking research to investigate the

impact of three (3) social media platforms (Facebook, X and TikTok) as political activism
tool during the June 2024 youths’ protests in Kenya. You have been selected to participate in
this research, and I am requesting your assistance in providing responses to the attached
questionnaire. All the information collected will be kept secure and confidential and will not
be shared or used for any other purpose. Thank you for your participation.
Part A: Demographic Information (check [v] in the brackets)
1. Whatis your gender?
Male
Female
2. Indicate your age range
Under 18 )
18-35 ()
Over 35 )
3. Do you reside in Nakuru?
Yes )
No O
4. What is your currentioccupation status?
Unemployed ()
Formally employed ()
Self-employed ()
Notwilling to’say ()
5. What is'your highest education qualification?

Secondary school certificate ()

College diploma ()

Undergraduate degree )

Postgraduate degree ()

Would rather not say ()
Part B

1. How did you know that the Gen Z’s are planning for a protests during the
passing of the 2024-2025 finance bill on 18 June 2024? ...........................
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2. How did Facebook, X and TikTok influence your perception during the June
2024 gen Z Protests? ...t e

3. Do you think the platforms (Facebook, X and TikTok) delivered the Gen Z’s

grievances to the Kenya leadership during the June 2024 protests?

4. Did the use of social media to air youth’s grievances brin itical, social

5. What can you say about how the govern to social media

influence during the June 2024 Gen Z prot A SR
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Appendix A2: Interview guide for college students
Hello, I am a student at St. Paul’s university currently undertaking research to investigate the

impact of three (3) social media (Facebook, X and TikTok) as political activism tool during
the June 2024 youths’ protests in Kenya. You have been selected to participate in this
research, and I am requesting your assistance in providing responses to the attached
questionnaire. All the information collected will be kept secure and confidential and will not
be shared or used for any other purpose. Thank you for participating in this study.
PART A: Demographic Information

1. What is your gender identity?

Male ()
Female ()

2. Indicate your age range

Under 18 )
18-35 )
Over 35 )

3. Do you reside in Nakuru?

Yes ()
No ()

4. What is your current occupationistatus?
Student (9
Student and employed ()
Not willing tosay ()

5. What is your‘¢urrent study level?
Diploma )
Undergraduate degree ()
Postgraduate degree ()
Would rather not say ()

Part B

1. Why do you think the Gen Zs chose social media (Facebook, X and TikTok) to
mobilize themselves in the June 2024 protests? .....................coooiiiiiiin..

2. How effective were these platforms in disseminating information during the

June 2024 youth protests ......... ..o
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3. How did Facebook, X and TikTok influence public perception during the June
2024 Gen Z Protests? . ...t e

4. How did each platform (Facebook, X and TikTok) disseminate information and
what kind of information, during the June 2024 Gen Z protests? ................

5. Do you think the platforms delivered the Gen Z’s grievances to the Kenya
leadership during the June 2024 protests? ................cccoiiiiiiiiiiiiiinann...

6. Did the use of social media to air youth’s grievances bring a 1, social or

to social media
and TikTok) in promoting
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Appendix A3: Interview Schedule for communication expert

Hello, I am a student at St. Paul’s university currently undertaking research to investigate the
impact of three (3) social media (Facebook, X and TikTok) as political activism tool during
the June 2024 youths’ protests in Kenya. You have been selected to participate in this
research, and I am requesting your assistance in providing responses to the attached
questionnaire. All the information collected will be kept secure and confidential and will not

be shared or used for any other purpose. Thank you for participating in this study.

1. How would you relate the June 2024 youth protests with 2022 general election?

2. According to your observation, which was)thef mostydominant social media

platform and why, during the June 2024 §outh protects.

3. How would you describeithe impact of social media usage by youth in the June

2024 youth protests?

4. How would you examine and explain the nature of messages on the selected

social media platforms?

5. What were the roles played by each social media (Facebook, X, TikTok) during
the June 2024 Youth protests? ......... ..o
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6. According to your observation, are there any substantial changes either in

policies or political after the June 2024 youth protests?

7. According to you, what is the future of use of social media (Facebook, X and

TikTok) in political activism?
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Appendix G: Participant consent form

Project title: Impact of social media as activism tool during the June 2024 youths’ protests in

Kenya

Lead researcher: John Kimutai Sawe

Introduction

You are invited to participate in this research study conducted by John Kimutai Sawe who is
a student at St. Paul’s University Kenya. Choosing whether to take part oriot in this research
is entirely your choice. There will be no impact on (you, your studies/employment) if you
decide not to participate in the research. The information below €xplaing,what is involved in
the research, what will be asked to perform and any potential benefits, risks, inconveniences,
or discomforts. Any questions you may have about the fescasch process are welcome. After
you have been adequately* informed about the studyjiomwilhbe requested to either agree or
decline to participate. Upon agreeing to participatéyinthe study, you will also be asked to sign

this form to further confirm that.

Purpose of the Study

The purpose of the study is to, 8Xplore tHedimpact of social media usage on political activism
among Kenyan youths witha,case,study of Gen Z protests in June 2024. The focus will be on
how online interactions facilitateipolitical activism. The study focuses on the period between
the beginning of June 2024, when the National Assembly was preparing to debate the 2024-
2025 Finance(Bill, and towards the end of the protests. This period was characterised by a
significant use.of soeial media to mobilise youths for protests against, and there were quite a
number of chamnges politically and socially. The research will carry out interviews and
conduct focus group discussions to collect data for analysis. Therefore, you may participate
in this study if you are between the age of 18 years and above or you are a college student,
peasant/large business entrepreneur and communication expert. Due to the unfortunate
incidents where participants have falsely claimed to be eligible, we will require you to verify
your eligibility. If you are unwilling or unable to do so, you will not be included in the study.
If you decide to participate in this research, you will be asked to attend interviews/focus
group discussion sessions at St. Paul's University and Mt. Kenya University on (25th May

2025) and on (27th May 2025) consecutively. The visit will take approximately 2 hours each.
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During the FDGs, you will be required to participate in discussions as guided by the

moderator.

Benefits and Risks
As a participant in this study, you will not have any benefits, but the research will benefit

from your input. There are no identified risks for participating in this research yet.

Incentives and reimbursement
To appreciate you for your time, you will be reimbursed any funds used as €ither bus fare or

airtime token used.

Information protection

The study will observe privacy by making sure your partieipation, in‘this research is known
only to researcher and the supervisory team. The infofmation’ thatyyou provide will be kept
confidential. Only the researcher and the supervi§eryiteam from St. Paul’s university will
have access to this information. All your idehtifying information (such as your name and
contacts) will be securely stored separately fromother’ information. The research team will
use codes to identify your personal details. Alhelectronic documents will be securely saved
on the researchers’ encrypted computer-dusing the study in a secure file format. All paper
records will be kept safe in@closed filing cabinet. We will not disclose any information
concerning your involvementyunlesstit's mandated by law or our professional obligations.
Information you submityfor, this,study may be publicly disseminated for future purposes with

your consent.

If you decidé to)stop’participating

There will be ne'tmpact on (you, your studies/employment) if you decide not to participate in
the research (you, your studies/your employment) if you decide not to participate in the
research. However, you have up to three (3) weeks after taking part in the survey to
determine whether you want your data deleted. We won't be able to remove it after that

because it will have already been published.

Questions and contacts
If you have any question, regarding the entire research process, your participation or ethical

issue, contact, John Sawe or St. Paul’s University.
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Signature

L. _have read and understood the
study information and sheet provided.

[ understand that taking part in the study will include being interviewed and audio recorded.
I have been given adequate time to consider my decision and I agree to participate in the
study.

[ understand my personal details such as name, family background and employment details|
will not be revealed to people outside this project.

[ understand that mv words may be quoted 1n publications, reports, web pages and other
research outputs by my name will not be used.

I understand that [ can withdraw from the study at any time and I will not be asked any
questions about why I no longer want to participate.

[ have been given the opportunity to ask questions about the study.

I agree to delegate the copyright [ hold to the material related to this project to John Sawe

Signature of the participant: ... Date

Researcher’'s Signature: .. ... Date ...
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Appendix E: Introduction Letter

ST. PAUL’S UNIVERSITY

i 7 LIMURU, KENYA Tel Office: +254 (0) 20-2020505/1C
sl Mobile: +254 (0) 728 - 66900¢

Email: office@spu.ac.ke
Website: www.spu.ac.ke (0) 736 - 424440

BOARD OF POSTGRADUATE STUDIES

16t August, 2025

National Commission for Science and Technology,
P.0. BOX 30623-00100,
Nairobi.

Dear Sir/Madam,

RE: RECOMMENDATION FOR JOHN KIMUTAI SAWE - MACSNKR348524 TO CONDUCT RESEARCH

This letter confirms the above-named person is a student in the Master of Arts in Communication Studies
(MACS) Program at St. Paul’s University.

After completion of the course work, the student is engaged in major research work leading to a
Thesis/Dissertation writing. The student’s selected topic is: :

“Impact of social media as political activism tool during the June 2024 youths’ protest in Kenya.”

The SPU-Institutional Scientific Ethics Review Committee has reviewed the above-named research
proposal and granted the ERB approval number 528, for the period between 15t August 2025-15t August,
2026 (1 year),

Kindly grant this student the required permit. For further information, please contact the undersigned
through Dostqraduatestudies@sqy.ac.ke

&/

Péstgradiate Studies
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Appendix F: NACOSTI Licence

NATIONAL COMMISSION FOR
SCIENCE, TECHNOLOGY & INNOVATION

Ref No: 811701 Date of Issue: 21/August/2025

RESEARCH LICENSE

This is to Certify that Mr.. John Kimutai Sawe of St. Pauls University, Kenya, has been licensed to conduct research as per the
provision of the Science, Technology and Innovation Act, 2013 (Rev.2014) in Nakuru on the topic: IMPACT OF SOCIAL MEDIA
AS POLITICAL ACTIVISM TOOL DURING THE JUNE 2024 YOUTHS’ PROTESTS IN KENYA for the period ending :
21/August/2026.

License No: NACOSTI/P/25/4178753

811701

Applicant Identification Number Ag. Director General
NATIONAL COMMISSION FOR
SCIENCE,TECHNOLOGY &
INNOVATION

Verification QR Code

NOTE: This is a computer generated License. To verify the authenticity of this document,
Scan the QR Code using QR scanner application.

See overleaf for conditions
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