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OPERATIONAL DEFINITION OF TERMS
Effectiveness of Youth Ministry The degree to which the youth ministry in a church
meets fundamental goals like attracting young people,

mentoring and promoting their spiritual growth.

Social Media Web-based applications that enable users to generate

and share their own content and obtain feedback.

Social Media Personnel Individuals in charge of generating and sharing
content on behalf of the youth minis their
church.

Social Media Use Patterns In this study, the term re

X&social media
usage in youth mini %

frequency of us sts, and characteristic
of content. \

d 35 years

purpose of use,

Youth In thi rm refers to individuals between

the

&u

N

Youth Ministry study, the term refers to the department of the

that is dedicated to serving the youth.
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ABSTRACT

Youth ministry continues to face significant challenges of declining participation, weak
engagement, and high attrition of young people from the church, despite the rapid expansion
of social media use. In Kenya, while churches increasingly adopt social media platforms,
there is limited empirical and theological understanding of how specific dimensions of social
media use influence the effectiveness of youth ministry. This study examined the influence of
social media use on the effectiveness of youth ministry at the Presbyterian Church of East
Africa (PCEA), Nairobi Central Presbytery, with particular focus on social media platforms
used, social media usage patterns, and social media personnel. The study was based on a
practical theology framework guided by Osmer’s four tasks together with insights from
digital ecclesiology, which understands digital spaces as legitimate contexts for fellowship,
discipleship, and mission. Socio-technical systems theory and the two-way symmetrical
model of communication further informed the study. A convergent parallelimixed-methods
design was employed. The target population comprised 2,925 youths dand 35 youth leaders
across seven parishes, from which a sample of 352 respondents wassSelected usmyg stratified
random sampling. Data was collected using questionnaires and intesview guides. Quantitative
data was analyzed using descriptive and inferential statistics, ‘While, qualitative data was
analyzed thematically. The findings revealed that social media platforms used, social media
usage patterns, and social media personnel significantly influcnced youth ministry
effectiveness in terms of participation, membership, béhaviour, and spiritual growth, jointly
explaining 47.3% of the variance. WhatsApp, Faceboek; TikTok, and YouTube emerged as
the dominant platforms, primarily supportinggcommunication, fellowship, and spiritual
content sharing. Usage patterns were strong@predictors of effectiveness, while personnel
competence emerged as the most influenfial, factor.yThe study concludes that the youth
ministry effectiveness in a digital age depends‘hotimerely on social media adoption but on
theologically informed, intentional digital ministry practices. By integrating Osmer’s four
tasks and digital ecclesiology, the studys€ontributes to youth theology by demonstrating how
social media can function as a ‘meamingful space for discipleship, fellowship, and
participation in the mission of God:

vi
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CHAPTER ONE: INTRODUCTION
1.0 Introduction

This chapter provides the foundational framework for the study on social media use and the
effectiveness of the youth ministry at the Presbyterian Church of East Africa (PCEA),
Nairobi Central Presbytery. It situates the study within its global, national, and ecclesial
contexts, highlighting the growing influence of digital media on youth culture and the
emerging challenges facing contemporary youth ministry. The chapter begins by presenting
the background of the study, which outlines the theological, social, and technelogical factors

that necessitate an examination of social media use in youth ministry.

The chapter further articulates the research problem, demonstfating ‘the gap between the
widespread adoption of social media by churches and the limitedyempirical understanding of
how such use influences the effectiveness of youth mimistry. [he”purpose of the study,
research objectives, and research questions are thenjeleatly stated to show how the inquiry
responds to the identified problem. In addition, the “€hapter outlines the significance of the
study, the scope and limitations, and the operationalydefinition of key terms. Collectively,
these sections establish the rationale, direetion,hand relevance of the study, providing a

coherent basis for the chapters thatgollows
1.1 Background of the Problem

Youth is widely understood as,a transitional stage between childhood and adulthood, marked
by identity formation; fmoral development, and spiritual decision-making. While definitions
vary across contexts, the United Nations categorizes youth as persons aged between 15 and
24 years (United Nations, 2022), the African Youth Charter defines youth as those between
15 and 35 yeat§i(African Youth Charter, 2006), and the Constitution of Kenya defines youth
as persons aged 18 to 34 years (Constitution of Kenya, 2010). Regardless of these variations,
scholarship consistently recognizes youth as a critical life stage during which values, beliefs,
and long-term commitments—including faith commitments—are formed (Akinsulire, 2021).
Decisions made during this period significantly influence adulthood trajectories, including

religious identity and participation.

Youth ministry is a discipline within practical theology concerned with nurturing young

people’s relationship with God and integrating them into the life and mission of the church



St. Paul’s University Repository

(Hanna, 2020). An effective youth ministry is not only one that attracts young people to
church spaces, but one that retains them, fosters spiritual growth, builds Christian character,
and encourages meaningful participation in church and society. Aziz (2019) argues that the
central task of youth ministry is to help young people understand who they are in Jesus Christ
and to develop a sustained and transformative relationship with Him. Empirical studies
further demonstrate that active church involvement among youth is associated with reduced
engagement in risky behaviours such as substance abuse and delinquency (Kagwiria et al.,

2023).

Despite its theological importance, youth ministry globally continues e, face significant
challenges. Strong (2014) observes that traditional youth ministry models have often failed to
produce spiritually mature young adults, leading to widespread @lienation ftem the church.
This challenge cuts across denominations, cultures, and regiomns, resulting in high rates of
youth attrition from the Christian faith. Hanna (2020) similarly notés that despite numerous
interventions aimed at engaging young people, many) chur¢hes continue to experience
declining youth participation, creating a leadership vVacuumithat threatens the church's long-
term sustainability. In increasingly pluralistic Societies, young people are often more
influenced by secular and digital cultures than bytheir local congregations (Williams, 2020).
Studies indicate that church retention rates among individuals below 40 years have declined
significantly, with some churches retaiding fewer than 30% of young adults (Akinsulire,

2021).

In response to thesedrends; scholars argue that youth ministry must be reimagined to engage
youth within their contemporary cultural contexts. Aziz (2019) contends that while the
biblical mesSageyremains constant, the forms, language, and media through which it is
communicatéd imust’evolve in response to changing youth cultures. Ndereba (2022) and
Hanna (2020) 'emphasize that modern youth culture is deeply shaped by digital technologies,
with many young people turning to the internet and social media for guidance on personal,
social, and even religious matters. The rapid expansion of social media has created what
Akinsulire (2021) describes as a “global youth tribe,” where values are increasingly shaped

online, often in ways that conflict with Christian teachings.

Globally, social media platforms have become dominant spaces of interaction among young
people. Hill (2022) reports that 95% of 15-year-olds in the United Kingdom were active on

social media by 2021. In Kenya, smartphone ownership and internet accessibility have
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expanded rapidly, making social media one of the most accessible and persuasive
communication tools among youth. These platforms offer opportunities for connection,
content sharing, and community formation that extend beyond geographical boundaries.
Scholars and faith-based organizations argue that such platforms can support church
functions, including discipleship, evangelism, fellowship, and spiritual formation (Barna

Group, 2020).

From a theological perspective, the use of social media in youth ministry aligns with the
missional calling of the church to proclaim the gospel in all contexts (2 Corinthians 5:11-20;
2 Timothy 4:1-2). Social media platforms offer unprecedented opportunities to overcome
physical and social barriers, resonating with biblical visions of¢inelusivejycommunity
(Galatians 3:28) and expansive witness (Acts 2:39). Hill (2022)dfusthen obsesves that social
media allows youth leaders to maintain continuous engagement with young people
throughout the week, potentially nurturing “everyday Ghristians ™ tather than limiting faith

expression to Sunday worship.

However, the mere adoption of social mediadecsimotiautomatically translate into effective
youth ministry. Several studies caution that,many ¢hurches use digital platforms primarily for
announcements and publicity rather than intentional discipleship and relational engagement
(Williams, 2023; Barna Group, 2020)."Fear of negative influences, addiction, and moral
corruption has also made séme churches reluctant to embrace social media, despite its
pervasive role in youthgcultuze (Hill; 2022). Hunt (2019) argues that the failure of many
churches to addressqthe, digital, lives of young people reflects a lack of digital discipleship

capacity among.youth ministers.

Furthermate,”scholarsemphasize that effectiveness depends on how social media is used,
which platforms are employed, and who manages them. Kent and Li (2020) argue that
churches must understand the unique features of different platforms and intentionally employ
them as tools for relationship-building and discipleship rather than treating them as uniform
communication channels. Ugboh (2023) similarly calls for systematic evaluation of social
media components, noting that platform choice, usage patterns, content strategy, and

personnel competence significantly shape ministry outcomes.

Despite growing interest in digital ministry, empirical research linking social media use to
youth ministry effectiveness remains limited, particularly within the Kenyan context. While

studies such as Mbithi et al. (2023) have examined the frequency of social media use by

3
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churches, they have not established how specific dimensions of social media use influence
the effectiveness of youth ministry. Within the Presbyterian Church of East Africa (PCEA),
studies indicate that many youth attend church but remain minimally involved in ministry

activities, limiting their spiritual growth (Njoroge, 2019).

Given that youth constitute approximately 35% of Kenya’s population (Kenya National
Bureau of Statistics, 2019) and represent the future of the church, the continued
ineffectiveness of youth ministry poses both ecclesial and societal risks. Failure to
meaningfully engage and form young people may result in weakened church continuity and
the erosion of Christian moral values within society. Consequently, there igya pressing need to
examine whether and how social media—when used intentionally €and, strategically—can
enhance the effectiveness of youth ministry. This study addressesithisineed'by investigating
the influence of the social media platforms used, usage pattefnshand social media personnel
on the effectiveness of youth ministry at the Presbytegian Churchief East Africa, Nairobi

Central Presbytery.

1.2 Statement of the Problem

Social media platforms have become prevalentyinthelives of young people in most parts of
the world and have significantly gransformed how young people communicate, form
relationships, and engage with information. Globally and within Kenya, the youth are among
the most active users of digitalplatforms, making social media a potentially powerful tool for
church youth ministry insareag,such as’communication, fellowship, discipleship, and outreach
(Gottfried, 2024; Boydp2014)nlnKenya, more than 80% of individuals above the age of 18
years have mgbile phones;»with smartphone usage increasing at a tremendous pace.
Churches, ineluding the Presbyterian Church of East Africa (PCEA), have increasingly
adopted soeci@limedia platforms to engage young people, promote activities, and sustain
connections beyond physical church spaces. However, the effectiveness of these digital
engagements in achieving core youth ministry goals remains inadequately understood and

empirically underexplored.

Despite widespread adoption, existing literature suggests that many churches use social
media primarily for announcements and event promotion, with limited strategic integration
into holistic ministry objectives such as spiritual formation, mentorship, and evangelism
(Hutchings, 2017; Campbell & Garner, 2016). Furthermore, variations in the choice of

platforms, patterns of use, and the competence or training of individuals managing church
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social media accounts have been shown to influence engagement outcomes, yet these factors
are often assumed rather than systematically examined (Kietzmann et al., 2011; Smith, 2018).
In many church contexts, social media use is informal, volunteer-driven, and lacks clear
ministry guidelines, raising questions about consistency, theological intentionality, and

sustainability.

Within the Kenyan context, and specifically in the PCEA Nairobi Central Presbytery, there is
limited empirical evidence on how social media platforms are used, usage patterns, and the
role of social media personnel affect the overall effectiveness of youth ministry (Mbithi et al.,
2023). While youth ministries continue to invest time and resources in digital engagement, it
remains unclear whether these efforts meaningfully enhance participation, spiritual growth,
relational connectedness, and ministry impact among young peoplé» Withoutysuch evidence,
youth ministries risk underutilizing social media or employing ifyn‘ways that are misaligned

with their mission and objectives.

Therefore, there is a clear need for a study to examunethow social media platforms are used,
social media usage patterns, and social mediagpersonnel influence the effectiveness of youth
ministry at the PCEA Nairobi Central Pregbytety.‘Addressing this gap will provide evidence-
based insights to inform the more imtentionaly strategic, and contextually relevant use of
social media in church youth ministsy, eonteibuting to both academic discourse and practical

ministry development.

1.3 Objective of the Studies

1.3.1 General Objectives

The general gbjective ofiythe study is to assess the influence of social media use on the
effectivengssrof theyyomth ministry at the PCEA Nairobi Central Presbytery, Nairobi County

in Kenya.

1.3.2 Specific Objectives
The specific objectives of the study are:

1. To examine the influence of social media platforms used on the effectiveness of the youth

ministry at PCEA Nairobi Central Presbytery, Nairobi County, Kenya.

2. To establish the influence of social media usage patterns on the effectiveness of the youth

ministry at PCEA Nairobi Central Presbytery, Nairobi County, Kenya.
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3. To establish the influence of social media personnel on the effectiveness of the youth

ministry at PCEA Nairobi Central Presbytery, Nairobi County, Kenya.

1.4 Research Questions

The study seeks to answer the following questions:

1. What is the influence of the social media platforms used on the effectiveness of the youth

ministry at PCEA Nairobi Central Presbytery, Nairobi County, Kenya?

2. How do social media usage patterns influence the effectiveness of the youth ministry at

PCEA Nairobi Central Presbytery, Nairobi County, Kenya?

3. How do social media personnel influence the effectiveness of the@gouthiministry at PCEA

Nairobi Central Presbytery, Nairobi County, Kenya?

1.5 Significance of the Study

This study will generate knowledge regarding various aspeets, ofysocial media use within the
church in Kenya and how these aspects affectgthe effeétiveness of the youth ministry. In
particular, the study seeks to uncover the social'média,platforms commonly used by churches
to reach the youth, the purposes of usinghthesocial media platforms, social media post

characteristics, and the personnel involved in managing the platforms.

The knowledge generated ingthi,study will be useful to leaders in the PCEA and other
churches. The study will,giveyinsightto church leaders on the various aspects of social media
use on youth ministaf¥l he léaders can use this insight to effectively integrate social media
into youth ministry programmes. Effective integration of social media will enhance the

church’s reach'and engagement with young people, leading to their spiritual growth.

The study will also be of value to researchers and academicians in the fields of religious
studies and communication. The findings of the study will expand the existing body of
literature on the intersection between social media use and church dynamics. A rich literature
base on this subject can contribute to the development of best practices and theories. It will

also be useful in providing direction for future research.

1.6 Scope and Delimitations
The study will be confined to the PCEA because this is one of the mainstream churches in
Kenya, and thus it will provide data that reflects the situation in most churches in Kenya. The

study will also focus on the Nairobi Central Presbytery, Nairobi County, Kenya, because this
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unit encompasses an urban setup. Consequently, the presbytery will provide data that
represent the urban setup. The study will focus on three aspects of social media use: the
social media platforms used, usage patterns, and the personnel involved in managing them.

The study will be conducted between June and July 2024.

1.7 Operational Definition of Key Terms
This section defines key terms as they were used and measured within the context of this
study. The definitions were operationalized to ensure clarity, consistency, and shared

understanding throughout the research.

Youth: In this study, youth refer to individuals aged 18 to 34 yeats, 1 line with the
Constitution of Kenya (2010). Operationally, youth are members of'the Presbyterian Church
of East Africa (PCEA) Nairobi Central Presbytery who fall withim, this age bracket and
participate, either physically or digitally, in youth ministry activities.

Youth Ministry: Youth ministry refers to orgamized) chureh activities, programs, and
initiatives designed to nurture the spiritual gfowth, discipleship, fellowship, and moral
formation of young people within the chureh:“Innthis ‘study, youth ministry includes both
physical gatherings and digitally mediated “aetivities facilitated through social media

platforms.

Effectiveness of Youth Ministry: Effectiveness of youth ministry refers to the extent to
which youth ministry 4achieves) it intended goals. In this study, effectiveness is
operationalized throughameasusable indicators such as youth participation and retention, level
of engagement in ministry aetivities, perceived spiritual growth, quality of fellowship, and

responsiveness to,discipleship initiatives facilitated through social media.

Social media; Social media refers to internet-based digital platforms that enable users to
create, share, and interact with content and with one another in virtual communities. In this
study, social media includes platforms such as Facebook, WhatsApp, YouTube, Instagram,
and X (formerly Twitter) that are used by the PCEA Nairobi Central Presbytery youth

ministry for communication and ministry engagement.

Social Media Platforms Used: Social media platforms used refers to the specific types of
social media applications adopted by the youth ministry. Operationally, this variable is
measured by identifying which platforms are utilized and the extent to which each platform is

used for youth ministry purposes.
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Social Media Usage Patterns: Social media usage patterns refer to how social media
platforms are utilized over time. In this study, usage patterns are operationalized by
frequency of posting, type of content shared (e.g., spiritual, informational, relational), level of

interaction (likes, comments, shares), and consistency of engagement with youth.

Social Media Personnel: Social media personnel refer to individuals responsible for
managing and overseeing the church’s social media activities. In this study, this includes
youth leaders, clergy, volunteers, or designated media teams involved in content creation,
posting, moderation, and engagement, as well as their level of training and digital

competence.

Digital Ministry: Digital ministry refers to the intentional use“of digital technologies,
particularly social media, to support church mission, discipleshipy, fellowship, and
evangelism. Operationally, digital ministry is reflected inghow/socialfmedia use is aligned

with theological goals and ministry objectives within thé,youth’ miistry.

Digital Ecclesiology: Digital ecclesiology refersjto‘the theelogical understanding of church
life, community, and mission as expressed<and ptacticed in digital spaces. In this study, it
informs how online interactions, fellowship, amnd ‘discipleship are understood as authentic

expressions of church life.

Fellowship (Koinonia): Fellowship refers to the relational sharing and sense of belonging
among youth within the ghur¢h commumnity. In this study, fellowship is operationalized by the
extent of interaction§ mutualysupport, and relationship-building facilitated through social

media platforms,

ScripturefEngagement: Scripture engagement refers to the ways in which young people
interact with biblical content. Operationally, this includes participation in online Bible
studies, sharing and discussion of scripture, devotional posts, and engagement with sermons

or biblical reflections shared through social media.

1.8 Chapter Summary

This study aimed to examine the influence of social media use on the effectiveness of the
youth ministry in the PCEA Nairobi Central Presbytery, Nairobi County, Kenya. This chapter
has delved into the contextual issues that informed this study and detailed the problem that
the inquiry seeks to address. The chapter also details the objectives that the study seeks to

realize and the research question that will guide the investigation. The significance of the
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research to various stakeholders and scope and delimitation of the investigations are also

discussed.
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CHAPTER TWO: LITERATURE REVIEW

2.1 Introduction

This chapter reviews literature on the subject of the influence of social media on the
effectiveness of the youth ministry. The chapter commences with a review of theories that
provide a plausible explanation of how social media may influence the effectiveness of the
youth ministry. The chapter also reviews empirical studies examining how social media has
shaped youth ministries in different settings. It then presents a summary of the reviewed
literature and the conceptual framework detailing the key variables of the study and the

presumed link between them.

2.2 Theoretical Review
The proposed study will be guided by the social technical@theory and the two-way

symmetrical model of communication.

2.2.1 Social-Technical Theory

The social-technical theory was first proposed by Tmstiand\Bamforth in 1951, following their
action research that focused on the coal mininggindustryin Britain (Abbas & Michael, 2023).
The authors developed this theory with the aim ‘of describing how an optimal organization
should function. The theory opines thatfor anyerganization to function optimally, the social,
technological, and environmental components must work in synergy. The social component
comprises the people who produce products or provide services using some technology
(Bednar & Welch, 2020). The,term also includes the relationships between the people, their
values, and their asgociationsiyTechnology refers to the equipment and procedures used to

carry out tasks that lead to the’delivery of a product or service.

The social-technical theory contends that for an organization to function optimally, it must
deploy technologies that lead to the creation of products or services that are valued by
customers (Abbas and Michael, 2023). The people within the organization (social aspects)
must also be in a position to apply and deploy the technologies appropriately. This implies
that people must possess the skills, capabilities, and attitudes requisite for the appropriate
deployment of the technologies. The socio-technical theory highlights the mutuality between
humans and technology, where each subsystem shapes the other (Kapoor et al., 2021).

Socio-technical theory is founded on open system theory, which advances that organizations
like the church are open systems that are in constant interaction with their environment

(Abbas and Michael, 2023). The organizations shape their environment as much as they are
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shaped by their environment. This implies changes in the environment, such as the invention
of new modes of communication, such as social media, are bound to affect how an
organization like the church operates. The success of an organizational system like the church
or the youth ministry is determined by the way it interacts with its environment, its evolution
and responsiveness to changes in the condition of its environment (Kapoor et al., 2021).
Success is also determined by an organization’s ability to learn and adjust to events taking

place in their environment.

The theory is relevant to this study because the youth ministry is a social organization within
a larger organization called the church. Just like the organizations descmibed in the socio-
technical theory, the youth ministry has the social component that cempzises ofypeople like
the youth pastor, youth leaders, and members of the youth®@ministry “as well as the
relationships between them (Ugboh, 2023). These peoplé utilize “warious technologies
including face-to-face interactions, music systems, massfmedia, andysocial media to deliver
services like evangelism, discipleship, advice, and encoutagemént, among others. The youth
ministry is also an open system that interacts, influences;%and 1s influenced by events taking

place in its environment.

The socio-technical theory suggests that, for the,youth ministry to function optimally, it must
adopt the most appropriate technolegies. " The proposed study is particularly concerned with
the technology that the youtlihministry uses to communicate and reach out to existing and
potential members. It preposes usingsocial media to enhance the effectiveness of the youth
ministry. According te “Batna Group (2020), social media platforms are effective
communicationgnedia‘because they enable timely two-way communication by enabling the
recipients of infermation to react and provide feedback almost instantly. The socio-technical
theory alsojemphasizes the need for the youth ministry to have a social component that is
designed to make the best use of social media technologies. An appropriate social component
should exemplify a positive attitude towards the social media technologies, skills and
expertise in the use of technologies, and awareness of best practices for social media use in

church ministries (Janzen, 2019).

The theory also stresses the importance of youth ministry in learning and responding to
changes in the environment in which it operates (Abbas & Michael, 2023). The youth
ministry should keep abreast with changes like increasingly busy schedules by the young

people and changes in communication preferences. The youth ministry needs to recognize
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that the environment in which they operate is never static and that they need to change in line
with changes in their environment. The youth ministry and the church at large should view
itself as a creative organism that has the freedom to innovate and evolve. In particular, the
youth ministry and the church should respond to technological changes because these
changes affect all organizations including the church. Ugboh (2023) opines that even in the
early church, the disciples of Jesus and other apostles had to devise new methods of ministry
like the use of artefacts like letters to respond to persecution that was taking place in their
environs. Ugboh (2023) further argues that innovativeness is not evil but one of the
characteristics of God as exemplified through His creations. There are also€haracters in the

Bible who exhibited innovation, like Noah, who built an ark that had neves cxisted before.

However, the socio-technical theory is not without its limitatiofiSy Kelly (1978) cited that
there is an inherent flaw in the theory associated with the jeintheptimization concept. Kelly
argued that most of the studies examining the applicability of the theery favoured the social
component while ignoring the role of the technical ggmpenentny optimizing the functioning
of organizations. Pasmore et al. (1982) echoed Kelly's concerns by pointing out that most of
the studies examining this theory had largely, focused on rearranging the social component
around a static technical subsystem, makingytechnology a constant rather than a variable. In
the context the proposed study, the seeio-technical theory advances that youth ministry
should adopt social media becadse it 1s thggprevailing means of communication that is aligned
to modern youth. Howeverfythetheory does provide a concise explanation regarding specific
ways in which social media may enrich the youth ministry. Consequently, this theory is

augmented by a two-way symmetrical model of communication.

2.2.2 Two-Way Symmetrical Model of Communication

The two-way' Symmetrical model of communication (TWSMC) was developed by James
Grunig and Todd Hunt in 1984 to prescribe how best an organization should communicate
with the public (Kent and Lane, 2021). Gruning and Hunt were communication experts who
were concerned with finding the best way for organizations to communicate with their
stakeholders. Gruning and Hunt (1984) observed that many organizations were using the
traditional one-way asymmetrical model of communication that entailed using persuasion and
half-truths to manipulate their audience to behave the way the organization desires. This
traditional model utilized media that present little opportunity for feedback, such as press

releases.
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Grunig and Hunt (1984) proposed the TWSMC as an alternative to the traditional one-way
asymmetrical model of communication. The TWSMC approach the communication process
as a mechanism for negotiation and seeking a common understanding with the public. It is
founded on the premise that the goal of communication is to achieve mutual understanding
rather than influence the audience in a certain way. It emphasizes the need for open and
transparent dialogue between an organization and its stakeholders. The TWSMC advocates
for authentic engagement between an organization and the public, where each side presents
their views and concerns leading to the identification of a win-win position (Bourrouk &
Bousfiha, 2021). It encourages organizations to listen to the concerns{) feedback, and
perspectives of their publics. The TWSMC favours the use of commiihication media that

facilitate two-way real-time communication between an organizatiori‘and itsyaudience.

Central to the TWSMC is the idea of building long-term, ndutaally beneficial relationships
between the organizations and their publics. Proponentsf the ‘modeélargue that engaging in
meaningful and authentic dialogue with the public that“leads to mutual understanding
cultivates trust, loyalty, and positive relatiofiships between an organization and its
stakeholders (Kent & Lane, 2021). The TWSMC'is nelevant to the proposed study because
the youth ministry can be viewed as an orgamization»within a larger organizations called the
church. The youth ministry has to,communicate"with its stakeholders in order to realize its
objectives of nurturing the youdth and gfewing them into mature Christians. The TWSMC
suggests that the best way for youth'ministries to achieve their objective is through the use of

two-way symmetrical communi¢ation.

The youth ministry ought to have authentic dialogue with the young people who are its target.
The youth mimistey should engage the youth in an open and transparent way and give them
the opportunityito provide feedback and air their views. This kind of communication can only
be possible when the youth ministry adopts communication media that supports two-way
real-time communication. Social media platforms have several features that enable them to
support two-way symmetrical communication. One of the features is the ability for the
audience to provide immediate response and reaction to a post through comments or replies
(Morshed et al., 2023). For instance, Facebook enables recipients of information to comment
in real time. In addition, the social media platforms allow open and transparent
communication. For instance, when someone writes a comment in response to a post on

Facebook, the comment becomes visible not just to the author of the post but also to other
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users following the post. Consequently, other users get to digest not just the original post but

also the comments by others, leading to an enriched discussion.

The two-way symmetrical model of communication suggests that one way through which
social media can add value to the youth ministry is by enabling the development of authentic
relationships between the youths (Bourrouk and Bousfiha, 2021). It suggests that because
social media platforms facilitate two-way symmetrical exchange of information, their
influence on youth ministry go beyond technology. The platforms have the potential to create
meaningful connections and support systems for the young people in the modern church. The
platforms can also help youth ministries to cultivate trust and loyalty among,the young people
by creating an environment where the young people feel free to express themselves and voice
their concerns (Morshed et al., 2023). This would in turn build a stfong community within the

youth ministry.

However, social media platforms should be utilized appropriately for them to be effective in
building community and authentic relationships 4n Veuth ministry. This implies that the
purpose for which the social media platformsase used,)social media post characteristics, and
personnel using these platforms have a miajoribearing’on the impact of social media (Kent
and Lane, 2021). To build a strong yeuth community, social media platforms should be used
for the purpose of supporting autheéntic’communication and exchanges between the youth.
Communication through socidhmedia should also be regular. The people managing the social
media platforms should, alse, have “the skills and attitude needed to facilitate authentic

engagement across the'echannels.
2.2.3 Osmer’sfFour Tasks of Practical Theology

This study‘issguided by Osmer’s Four Tasks of Practical Theology, which provide a coherent
theological and“methodological framework for examining social media use and the
effectiveness of youth ministry. Osmer’s model is particularly suitable for this study because
it integrates empirical inquiry with theological reflection, enabling the research to move from
describing ministry practice to interpreting it, evaluating it normatively, and proposing
informed responses. The four tasks—descriptive, empirical, interpretive, normative, and

pragmatic—shape both the structure and analytical flow of the thesis.

Task 1: The Descriptive—Empirical Task — “What is going on?”
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The descriptive—empirical task seeks to identify and describe what is happening in practice.
In this study, this task is addressed through a review of literature on youth ministry, digital
culture, and social media, with particular attention to empirical studies on youth engagement
in church contexts. It is further addressed through the study’s own empirical fieldwork, which
examines how social media platforms are used within the youth ministry of the PCEA
Nairobi Central Presbytery. This task is reflected in Chapters Two and Four, where data on
social media platforms used, patterns of use, and personnel involved are analysed to describe

the current realities of digital engagement in youth ministry.
Task 2: The Interpretive Task — “Why is this going on?”

The interpretive task seeks to explain the underlying reasons an@dhdynamics shaping the
observed practices. In this study, this task draws on interdiseiplinary insights from
communication studies, sociology, and theology to interpret, young péople’s engagement with
digital spaces. The concept of digital ecclesiology is céntralito this,task, as it provides a lens
for understanding how digital environments functien asyspaces 0f community, belonging, and
faith formation. This task is developed in thediteraturéyreview and applied in Chapter Four,
where patterns of social media use are integpreted in relation to youth culture, digital identity,

and evolving forms of church participation.
Task 3: The Normative Task £°“What @ught to be going on?”

The normative task focuses‘on theological evaluation, asking what faithful and appropriate
youth ministry should leoklike in"digital contexts. This task is informed by biblical theology
and digital ecclesiology, particularly Christian understandings of mission (missio Dei),
discipleship, ‘fellowship (koinonia), and community. Through this task, the study evaluates
existing socialimediapractices in youth ministry against theological norms, highlighting areas
of alignment, “tension, and transformation. The normative task provides the theological

criteria used in interpreting the findings and assessing their implications for youth ministry.
Task 4: The Pragmatic Task — “How might we respond?”

The pragmatic task concerns practical action and ministry transformation. In this study, this
task is addressed through the integrated analysis and theological reflection presented in
Chapter Four, and through the conclusions and recommendations in Chapter Five. Drawing
on the empirical findings and theological insights from the preceding tasks, the pragmatic

task offers concrete recommendations to enhance youth ministry effectiveness through
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intentional digital engagement, leadership development, and the integration of social media
into discipleship, fellowship, and pastoral care. Together, the four tasks provide a structured
pathway through which the thesis moves from empirical description to theological

interpretation and practical response.

2.3 Empirical Literature Review

This section presents a comprehensive review of existing research on youth ministry and the
influence of social media on its effectiveness. In particular, the section presents a review of
research on the theology of the youth ministry, social media platforms and effectiveness of
the youth ministry; social media use patterns and effectiveness of the youth, ministry; and

social media personnel and the effectiveness of the youth ministry.

2.3.1 Theology of the Youth Ministry

Scholars describe the term youth ministry in different ways./Kock#and Norheim (2022)
described it as the purposive and persistent endeavour 0, expose and share with the youth the
good news of Jesus Christ. The goal of the youtliyministsy 1§ to transform the lives of the
youth through the power of the Holy Spirit soythat they may be subject to the will of God
(Alabi, 2021). The youth ministry is instramentalite the formation of the character of young
people. This ministry plays a role imgmouldihg'young people in a Christian way so as to
transform them into mature Christian adultsy According to Ndereba (2022), young people are
part of the ekklesia and crdeialystakeholders in the Body of Christ. Consequently, the

effectiveness of the youth,mmistryshas'a major bearing on the future of the church.

Unfortunately, someehutches view the youth ministry as just activities or programmes that
create a safe playing ground for young people. According to Root (2021), youth ministry
entails mote than ‘merely keeping youth occupied; it is essentially about nurturing the sacred
connection between God and youth. Root adds that youth ministry must go beyond the
entertainment focus and present something solid and deep. Borgman (2013) argues that youth
ministry must be compassionate, God-inspired, and Christ-centred for it to be effective. It
must also be integrated with other ministries of the church, include personal stories, focus on
the community's socioeconomic context, and offer critical perspectives. Roots (2021) argues
that youth ministers need to focus less on filling the youth with moral information and focus

more on walking alongside them in knowing Christ.

Borgman (2013) strongly believes that youth ministry should be shaped by our understanding

of God. Youth ministry should focus on issues that are important to youth, such as sexuality,
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discernment, hope, doubt, and questions about God, and respond to them based on our
understanding of God. Root (2021) observed that youth ministry in most churches is on the
periphery because most youth are on the church's periphery too. They have not completely
abandoned the Christian faith, but are not invested in it either. Root opines that this is the
wrong way of doing youth ministry. The youth ministry should be an intentional process
founded on well-thought-out and creative responses to issues the youth encounter. A
haphazard approach to ministering to the youth can damage them. Youth ministry should

have an equal footing with other church ministries.

An effective youth ministry should be all-rounded and cater to youths with 'different needs.
Dean et al. (2020) observed that youth ministries in most churches focus“on reaching
unconverted youths and underinvest in the growth of already wonfouthy Apatt from reaching
unbelievers, an effective youth ministry should help youth® who are already believers to
mature in the Christian faith and create personal relatighships withyother Christians. They
should provide an opportunity for the youth to interregateithetzaditions of Christian practices
and thoughts. According to Amankwa and Gyampeh(2022),,youngsters have a central role to
play in areas like evangelism, innovativeness§hchureh planting, and music ministry. However,
youth in many churches have taken a back seat. The'study by Imanirumva et al. (2022) found
that 73.6% of the youths in Pentecost Church m Rwanda did not participate in evangelism,
61% did not participate in chureh leader§hip, and 56% were not participants in the church’s
praise and worship activities. ‘Bewhpatticipation of youths in these activities highlights a

bigger problem in the youthyministry.

Hanna (2020) observed that although many churches in the USA still have youthful members,
most are lessinvelved in church activities. This disengagement hampers the spiritual growth
of the youth Jand,Pconsequently, the future of the church. The study attributed the
disengagement“®o various factors, including ineffective methods of teaching, ineffective
youth leaders, and parental and worldly influences. The study recommended the re-
examination of methods used to teach the youth to make them more responsive to the needs
and preferences of the youths. Similarly, youth leaders should create and sustain close
relationships with the youth for a better chance of attracting and retaining them. In a survey
involving Australian youths from the Seventh-day Adventist (SDA) church, Parker (2023)
observed that youths would like to be listened to and accepted for who they are. They also

want to engage fully in the church and aspire for more than being inactive observers. Social
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media could be an effective tool for remodelling how youth are taught, as well as for

cultivating authentic relationships between youth leaders and youth.

The study by Kagwiria et al. (2023) evaluated the effectiveness of different youth
programmes in the Methodist Church of Kenya. The study utilized the survey design that
entailed collecting data from youth members and youth ministers using questionnaires and
interviews. Programmes such as youth fellowship, conferences and camps, guidance and
counselling, Bible study, talent shows and open forums, retreats and games, and rallies and
crusades were rated as effective by more than 50% of respondents. On the other hand,
programmes like seminars and workshops and substance abuse educatien \were rated as
ineffective by the majority of the respondents. The study showcases,the vasious youth
programmes that typical churches in Kenya offer to the youth. However, the study did not
assess the overall effectiveness of the youth ministry in shaping the character of the youth
and moulding their relationship with God. The aim of ghe proposed, study is to assess this

overall effectiveness and whether it can be influenced,by socialsedia use.

2.3.2 Digital Ecclesiology and Youth Ministry

Digital ecclesiology provides a critical lens fopunderstanding how church life, identity, and
practice are being reshaped within digital envitsenments. In addressing Osmer’s second task
—“What is going on? "—digital ecglesiology helps interpret how young people experience
and engage with church in€eontexts, where online and offline realities are increasingly
intertwined. Ndereba (2022572023), observes that for many young people, digital spaces are
not peripheral but ceftral‘to their social, cultural, and spiritual lives. Consequently, a youth
ministry that fails to engage these spaces risks becoming disconnected from the lived realities
of young peopleaFrom this perspective, digital platforms serve as significant arenas where
meaning isy€onstructed, relationships are sustained, and religious identity is negotiated,
thereby requiring the church to rethink its understanding of presence, community, and

formation.

Heidi Campbell advances the concept of digital ecclesiology by arguing that digital media
should not be viewed merely as tools for communication, but as environments that actively
shape religious belief and practice. Campbell notes that online spaces facilitate new forms of
participation, authority, and belonging, particularly among younger generations who are
accustomed to networked forms of interaction. For youth ministry, this means that

engagement through social media can foster genuine expressions of fellowship, discipleship,
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and spiritual exploration, even outside traditional church structures. Rather than displacing
embodied faith, digital engagement often complements it, extending church life into the

everyday digital rhythms of young people.

Similarly, Anita Cloete emphasizes that digital ecclesiology challenges churches to critically
reflect on how technology mediates faith formation and community. Cloete argues that digital
spaces can function as sites of theological meaning-making, where faith is practised through
dialogue, storytelling, prayer, and shared reflection. In the context of youth ministry, this
highlights how young people use social media to seek spiritual support, ask existential
questions, and form faith-based networks. Ndereba further notes that4m ‘African church
contexts, digital engagement among youth reflects both opportdnity andtension, as
traditional ecclesial models encounter digitally shaped identities. Fogether, these perspectives
illuminate what is happening in contemporary youth ministfy:lyoung people are engaging
church not only in physical congregations, but also within digitalispaces that increasingly

function as authentic expressions of ecclesial life.

2.3.3 Social Media Platform Used and Effectiveness ofthe Youth Ministry

Theories and empirical literature suggest, that, social’media can add value to the youth
ministry because the number of youmng people using social media continues to increase
(Ononogbu and Chiroma, 2018). However, there are numerous social media platforms, each
with unique features and appéaling to specific audiences. It is also difficult and cumbersome
for youth ministries to maintain a‘présence on all social media platforms (Williams, 2020). It
is therefore imperative'te 1dentify the social media platforms that have the greatest impact on

the effectiveness of theiyouth'ministry.

The studyfby’ Wiedemann (2022) found that Instagram was the most preferred social media
platform in a sample of SDA high school and college students in the USA. About 47% of the
respondents said that they spend more time on Intargram that on other social media
platforms. TikTok was the second most popular platform, while YouTube and Twitter (X)
came in third and fourth, respectively. The study utilized a survey design that entailed
sending questionnaires to 375 SDA students through email, personal websites, and personal
social media accounts. These findings shed light on the social media platforms preferred by
young people. However, the study was conducted in the USA and focused on the population
of school-going youth. The findings may thus fail to reflect the social media preferences of

the young people in Kenya. They may also fail to reflect the preferences of the general youth
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population. The proposed study seeks to address this gap by examining the social media

platforms used to reach the youth in the Kenyan context.

The study by Rankins (2023) observed that Facebook was the most widely utilized social
media platform in the Southern Baptist Convention in the USA. Instagram was the second
most popular platform, followed by YouTube and Twitter. The study utilized a qualitative
phenomenological research design that entailed interviewing pastors and digital managers
from the churches. The study provides insight regarding platforms that are commonly used by
Baptist churches in the Atlanta Metropolitan area, USA. It is, however, not clear whether
churches in the Kenyan setup follow a similar pattern. In addition, the study had a relatively
small sample of 12 participants because it utilized a qualitative appreach. The'small size of
the sample limits the generalizability of the study findings. Rankifis alse focused on the use
of social media to reach all age groups, and thus it may net reflect the ‘platforms that the
church uses to reach the youth. The youth may have different‘preférences from the general
population when it comes to social media platforms. “Ehe préposed study will determine

whether this is the case.

In Kenya, Bwalya (2021) found that WhatsApp,pFacebook and Instagram were the most
popular social media platforms amongythe young catholic members in Nairobi in that order.
The majority of these youth accessed,soctalmedia platforms through smartphones rather than
laptops or other gadgets. Thig, imiplies that to unlock the potential of social media among
these youths, youth ministries, oughtito design content that is tailored for smartphones. In
addition, the resultsghowed that over 90% of the sampled youths spent at least 30 minutes
per day on social media. However, this study focused on youths in Nairobi, which is an urban
setup. Findingstmay, not reflect the social media platforms accessed by youth in less

urbanized are@siwhere infrastructure such as electricity and the internet is not well-developed.

The study by Omollo et al. (2023) revealed that not all young people attending SDA churches
in Ranchuonyo North Sub-County, Homa-Bay County, had access to social media. The
authors noted that for social media to serve equally, every youth ought to have a gadget,
power, the internet, and know how to use them. Unfortunately, not all young people in rural
areas have all these prerequisites for social media use. The study recommended that to
enhance the effectiveness of social media in advancing church activities, measures such as
the provision of gadgets and data to those unable to afford them should be implemented. In

addition, digital activities should be blended with face-to-face activities such as seminars,
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workshops, and rallies. This view is supported by Hill (2022), who opined that a hybrid
ministry that captures the best of both the digital and physical world should be implemented

to enable interaction between real and virtual spaces.

2.3.4 Social Media Usage Patterns and Effectiveness of the Youth Ministry

Social media present immense benefits to youth ministry, but these benefits cannot be
realized if the church does not formulate effective strategies to harness the potential of social
media (Ononogbu and Chiroma, 2018). The church needs to devise strategies that will ensure
social media is used in a way that advances the mission of the youth ministry and the church
as a whole. One aspect of an effective strategy entails defining the purpese for using social
media. Social media can be used for various purposes, including<4publicity, evangelism,
discipleship, Bible study, networking, and relationship-buildifigy (Rankins, 2023). The
purpose of social media use determines the design of message§ and content that youth leaders
post on social media platforms. It is necessary for a chur€h to proactively define the kind of

content and responses that will be issued using the churchs socidbmedia platforms.

In the study by Wiedemann (2022), the majority, ofitheespondents expressed that the media
they consumed impacted their faith, butgnotiin ‘@ystrong manner. These views call for an
examination of how social media is gsed, including the quality of the content being shared.
When respondents were asked to indicate their preferred information format, 80% preferred
short videos, while 79% prefetsediphotos. Most of the respondents expressed dislike for long
blocks of text or video lengenthan, three minutes. Regarding content, 77% preferred memes
or comic content, implying,that, youth leaders ought to harness the power of humour to reach
the youth. The use of humour was also documented in the study by Hill (2022), which
focused on_twojyouth groups from a church in the United Kingdom (UK). The author
observed thatthumour created close relationships and a strong sense of group identity among
the youth. This‘perspective is consistent with Root (2021), who opined that humans are built

for relationships, and thus that a ministry focused on relationships draws people closer.

Having an Instagram page with 120,000 followers, the ChristiansWhoCurseSometimes
(CWCS) successfully brought together a community of young people through memes.
Having created a common ground, CWCS could post inspiring and thought-provoking
independent questions that encourage Bible study. The founder of the CWCS page reported
that the goal of the page is to create a safe space where young people can ask questions and

grow without being judged. The founder advanced that social media can make the faith of
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young people deeper and stronger. Sparjman (2021) found that the purpose of social media
use should also correspond to the gifts and skills that a particular church has been endowed
with. Churches that have good career advisors should use social media to educate youths in
this area. The purpose of using social media and content presented should also correspond to
the specific needs and challenges of youths in a given church. For instance, if the main issue
facing the youthful population in a given church is alcohol abuse, the youth ministry should

consider using a social media platform to address the issue.

The study by Wiedemann (2022) further found that facts, quotes, and infographics (text
format) were the second most popular content type among the sampledgsehool-going SDA
youth. This implies that designing brief quotes is more effective in cat¢hing the eyes of young
people than long block texts. The study by Williams (2023) reveal@d that it 1$ypossible to use
social media to create inspirational faith-based content, influénce the youth in a Godly way,
mentor the youth, evangelize, and assist the youth to dévelop in“their personal lives. The
author noted social media had negative aspects, sueh ‘@s encetiraging overconsumption of
content and causing addictive behaviours. Howeter, the study showed that the youths can be
trained to avoid these pitfalls and utilize so€ial'media, platforms for discipleship work. This
study encourages churches to make use of'the gift of content creation that the modern youth

possess to advance the gospel.

The study by Barna Group (2020),found that 46% of the sampled pastors were using social
media to maintain growth momentum, 33% focused on digital discipleship, while 24% were
using social media tefréspond te needs. The study utilized a cross-sectional survey design that
involved 2,694 senior pastors.’On the other hand, Rankins (2023) found that Southern Baptist
Churches in the'RISA, were using social media platforms mainly to livestream sermons and
post encouragement messages. Although these uses are effective in expanding the church's
reach, they do'met make effective use of the two-way interactive feature that social media
platforms offer. Livestreaming sermons and posting encouragement posts does not facilitate
effective two-way communication between the church leaders and the audience. In essence,
these uses convert the social media platforms to be the same as the mass media platform,
where communication only moves in one direction. However, the study was confined to
Baptist Churches in the USA, and therefore, findings may not reflect how social media

platforms are used in Kenyan churches.
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In Kenya, Bwalya (2021) found that 16.5% of Catholic youths in Nairobi were making use of
social media for evangelization. These youths were sharing messages of their faith with the
aim of converting their peers. However, the author observed that the youth who were using
social media for evangelization needed more training on the use of social media to enable
them to package their content in a way that captivates the audience. Results showed that the
majority of the youths (55%) were using social media for communication purposes, 48.1%
were using the platforms as a source of information, and 36.5% were using the platforms for
entertainment. The fact that more than half of the youth use social media for communication
means that youth ministry can use these platforms to reach the youth afid communicate
important information to them. Youth ministries can also use the sociahmedia platform to

provide information on issues affecting the youths from a Christian pesspective.

The impact of social media is also a function of the charéeteristics of the posts that an
institution chooses to convey through the social media platform. These characteristics include
frequency of posts, content of the posts, format of the, post, andgersonalization among other.
The study by Xu et al. (2023) found that the dinguistie: richness of a post determine the
number of readers with linguistically richerpost attracting more leaders. In addition, posts
that contain authentic storytelling content attsact more readers and engagement than post that
geared towards marketing and publicity. Fhese findings highlight the importance of quality of

posts in attracting audiences andypromotifig eéngagement.

Beckham (2022) found that'there is apositive link between social media use frequency and
access to religious infotmatiomby the youth. This finding showed that youth leaders who post
faith messages Jfrequently inerease access to religious information among their followers.
Hunt (2020)“opined that an effective youth programme should model frequent intentional
decisions among, young people to follow Christ amidst the realities of their lives. Frequent
interaction proteets the youth from becoming discouraged in the pursuit of holiness. Youth
leaders should use social media platforms in a manner that enables them to present and
provide continuous support to the youth in the Christian journey. They use social media to

provide a constant and heartfelt presence, tenderness without limits, and a loving closeness.

According to Hunt (2020), youth ministers should be constantly present in their members’
lives just the same way Christ is ever present in our lives. Providing company to the youth in
their digital lifestyle is a vital pillar of the digital youth ministry. The study by Amankwah
(2019) found that the American Baptist church leaders made use of Facebook for church
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business on a daily basis. The finding shows high usage of Facebook by the Baptist churches.
The majority of the leaders (54%) reported that they used Facebook to communicate, 21%
said they use it to collaborate, 17% said they use it to organize and store information, and 8%

said they use it for learning.

On the other hand, the study by Hodol (2021) found that 71% the sampled churches posted
content on Facebook at least once a week. The study focused on Christian churches in
Norway and utilized a quantitative approach that entailed the use of a questionnaire to gather
data. The findings imply that most churches in Norway post on Facebook somewhat
regularly. Regarding the content of the post, 11% of the Churches post agideo at least twice
in every six months, which is also somewhat regular. Churches in urbah areas repoerted higher
usage of social media, with 22% of the urban churches posting atfleastitwo videos every six
months. The finding further shows that the purpose of postifighis ‘often, to inform members
about events. In essence, most churches in Norway viewgocial mediayas a substitute for mass
media such as newspapers and thus utilized the traditional en€sway asymmetric model of
communication. This model does not make optimal, use ef the interactive and relational

features that social media offer.

Mbithi et al. (2023) advocate for drequentiposting of messages, arguing that frequent
engagement is more persuasive than“sporadic engagement. However, in their study that
focused on youths from prote§tantichurches in Kesses Sub-County, 32.6% of the respondents
reported that social media is‘aeverused in their churches, while 17.6% said that social media
is rarely used. Onlyg2:6%)0fthe tespondents reported regular use of social media in their
church. These findings'suggest that there is low usage of social media platforms by churches
in Kenya. Consequently, most churches have failed to unlock the potential presented by

social mediagWhen it'comes to reaching the youth.

Another characteristic that is essential is the relevance of the post. Jones et al. (2022) found
that relevance played a significant moderating role in the relationship between frequency of
social media posts and performance of hotels. Findings showed that hotels that posted content
rated as highly relevant had higher occupancy rates than those that did not. This finding
implies that while posting regularly is good, there is a need to ensure that the posts remain
relevant. At times, too much posting can dilute relevance leading to drop in effectiveness of
the social media posts. Pelet and Ettis (2022) also found that perceived originality, credibility,

intrusiveness, and irritation of a post also affect the effectiveness of social media. In addition,
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Jones et al. (2022) found that incorporating an image further strengthens the influence of

social media posts on the performance of the hotels.

The study by Kwon et al. (2021) also found that post usefulness was the most important
determinant of the success of social media in popularizing brands. The authors defined
usefulness as the degree to which the content presented in the social media platform satisfies
the information needs of the audience. This concept of usefulness is close to that of
relevance. In the context of youth ministry, usefulness may be viewed as the degree to which
posts address what the youth in a particular church would like to learn. Other characteristics
that were found to have an impact on the effectiveness of social media anclude originality/

authenticity and aesthetics.

2.3.5 Social Media Personnel and Effectiveness of the Youth Ministry.

The personnel responsible for managing social media platforms havéia major bearing on the
effectiveness of the platform. The personnel shape thefeontént of the social media platform,
facilitate the discussion, and manage the interaction between members (Sparkman, 2021).
The study by Verma et al. (2021) found thatyonlineseputation, ability to manage digital
engagement, capacity to generate authentic ‘Conteént,“and community outreach capabilities
were among the skills that make a sugeessful social media manager. Other skills include story
ideation, editing, presentation, intéspersonal skills, problem solving, creativity, research,
language skills, and proficiency, with technological tools like word and PowerPoint.

However, this study focused'on soeial'media managers working in commercial organizations.

The study by Pekkala and Zoonen (2022) further revealed that the personnel who post content
related to theisfwork are'deemed by the public to be reliable sources of information about that
organization.” Thishimplies youth leaders’ ability to communicate about their work has a
positive bearingion the effectiveness of the youth ministry. The study further showed that
personnel's ability to communicate about their work is shaped by their level of commitment
to their work, social media training, clarity about their communicative role, and prior
experience with social media. Hunt (2020) opines that to be effective, youth ministers must
understand the people to whom they are ministering. They need to be aware of places where
the youth visit when they enter the digital spaces, what they do when they are there, and what
they search for there. The youth leaders should be aware of the platforms that their specific

audience prefers.
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In addition, Ahman and Thoren (2021) contend that social media personnel in churches ought
to know how to encourage practical engagement in their online community. The study
utilized Taylor’s model to analyse the communication components of the Facebook page of
the Church of Sweden. The study utilized a qualitative approach where 304 original posts
made in the Church of Sweden Facebook page between February 2017 and 31 January 2018
were analysed using the context analysis method. The study found that only 16% of the
sampled posts fell into the category of community-building posts. Community-building posts
are vital in flattening hierarchies and promoting open sharing of content. It allows both
leaders and members to be co-creators of information through interpretationfand feedback. It

allows people to voice their opinions in a democratic manner.

The study by Markley (2024) found that social media trainingghias becomeya vital part of
youth leader training programmes in the American youth siinistry organization known as
Young Life. The study used the survey design thatgdentailed “mterviewing staff at the
organization. The interviews disclosed that that they, alwaysyspend time talking with youth
leaders about how technology affects each religi@ustepictand how best they can deliver this
topics through technology. Makhutla (2021)febserved,that to stay connected and evangelise,
churches need to recruit talented individuals, and, train them on the use of technology. The
team running social media activities should alsobe supported to meet, plan, and strategize on

how to promote the gospel.

The study by Animanteget aly (2021) examined the perception of members of Charismatic
Churches in Ghanagdegardingpsocial media use. The study utilized the survey design that
entailed gathering data from'the church members using questionnaires. Results showed that
most church ‘members had the basic skills needed to use social media. Availability of these
skills has ledftona positive perception towards social media use in the churches. This implies
that the skills ofmembers who are the target recipients of social media information are also a

major determinant of the effectiveness of social media.

2.4 Summary of Reviewed Literature

Social media has become a popular tool for communication in modern times and a vital part
of the youth culture. The review identified several theories that could explain how social
media use affects the effectiveness of youth ministries in churches today. However, the most
relevant theories are the socio-technical theory and the two-way symmetrical model of

communication. The socio-technical theory underscores the need for churches to adopt
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technologies that improve their operations and align with environmental changes, including
shifts in communication practices. The two-way symmetrical model of communication
highlights social media's capacity to facilitate authentic engagement between youth ministries

and their audiences, thereby building relationships of trust.

The empirical review has established that different communities have different preferences
when it comes to social media channels. For instance, Wiedemann (2022) found that
Instagram was the channel preferred most by SDA youths, while Rankins (2023) observed
the Southern Baptist Convention fraternity preferred Facebook. This implies that each
congregation need to identify the social media platform that is most cemnvenient for their
youth. The proposed seek to establish the social media platform prefetred by youth in the
PCEA Nairobi Central Presbytery.

Regarding social media use patterns, the review has established thefimportance of being
strategic in social media use, including defining the godls'se€ial media communication seeks
to achieve. The goals should be tailored to the specifie,needs and challenges of youth in a
given congregation. The proposed study seekgpto‘examine the purpose and priorities of the
social media communication of youth ministriestin the PCEA Nairobi Central Presbytery.
The review also established that socialymedia’eommunication should prioritize goals that are

geared towards community and relationship'building rather than marketing and publicity.

The review also identifiedy vatiousy€lements that make a social media post effective in
achieving its goals. These ¢haraeteristics include the frequency of the posts, the format of the
posts, including whether they incorporate graphics, the content of the posts, including their
relevance, authenticity ‘and quality, and personalisation. However, most of the studies
examining the chasacteristics of social media posts have been conducted in commercial
organizations rather than churches. The proposed study seeks to examine whether the posts
made by youth ministries in churches share these characteristics and how these elements

shape the effectiveness of the youth ministry.

The review further established the need to have skilled personnel to operate the social media
platform for the youth ministry. Essential skills for social media personnel include Bible
knowledge, creativity, interpersonal skills, presentation skills, language skills, research, and
problem-solving. The need to provide training to young leaders so as that they can acquire

these skills is also highlighted. The proposed study seeks to examine the skills of personnel
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operating the social media platform in the youth ministries of the PCEA Nairobi Central

Presbytery.
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2.5 Conceptual Framework
Figure 2.1 summarises the key variables of the study and the presumed relationship between

them.

Independent Variables

Dependent Variables
Social Media Platforms Used
1. Facebook
2. Twitter >
3. Linked-in
4. Tik-Tok
Social Media Use Patterns Effectiveness of Youth Ministry
1. Purpose of social media use 1. Number of youths
2. Frequency/ intensity of use > 2. Level of youth’s participation in
3. Social media post formats ﬁ church
4. Social media post content 3. The youth’s behaviours
4. Youth’s spiritual maturity

Figure 2. 2

Social Media Personnel
1. Bible knowledge
2. Social media training e
3. People skills
4. Discipleship strategy

Digital Ministry/Ecclesiology

1. Digital discipleship  and
scripture engagement

2. Online fellowship (koinonia)
and pastoral care

3. Mission-oriented integration
of digital and physical
ministry

Figure 2. 1: Influence of Social Media Use on the Effectiveness of Youth Ministry

Figure 2.1 illustrates that the study is guided by four independent variables related to social

media use: social media platforms used, social media usage patterns, social media post
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characteristics, and social media personnel. The framework further incorporates digital
ministry/digital ecclesiology as an intervening variable that mediates the influence of these
social media practices on the effectiveness of the youth ministry at the PCEA Nairobi Central
Presbytery. Digital ministry/digital ecclesiology was included as an intervening variable
because the influence of social media platforms, usage patterns, post characteristics, and
personnel on youth ministry effectiveness is not purely technical or automatic. Rather, this
influence is shaped by how the church theologically understands and intentionally applies
digital spaces for ministry. Digital ecclesiology frames social media as a legitimate context

ctices translate
into meaningful youth engagement, spiritual growth, and partici

theological orientation, similar social media practices may yieldﬁ&
ministry outcomes. : %

for discipleship, fellowship, and mission, thereby mediating how digital

ithout this

r Inconsistent

»
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CHAPTER THREE: RESEARCH METHODOLOGY
3.1 Introduction
This chapter delves into the methods used to conduct the study. It included the study design,
description of the study area, the target population, sampling methods, data collection tools

and procedures, data analysis, and ethical considerations.

3.2 Research Design

The study made use of the convergent parallel mixed-method research design. The design
entails collecting quantitative and qualitative data concurrently and combining the results of
the two data collection methods at the interpretation stage (Hall and Hall, 2020). This method
is appropriate because it enhances the understanding of the study issde by explosing it from
multiple perspectives. Quantitative data was collected from memp@ts ofithe youth ministry in
the congregations that made up the PCEA Nairobi CentraldPresbytery, using closed-ended
questionnaires. Qualitative data were collected from th€ youth leaders, youth pastors and
parish ministers within the seven parishes in Nairobi Cenfral Presbytery using semi-

structured interviews.

3.3 Study Area

The study was conducted at the PCEAgNairobi,Central Presbytery. The choice of the PCEA
Nairobi Central Presbytery was infogmed by its urban set-up, which increases the likelihood
of social media use. Statistics@indieate a huge rural-urban digital divide in Kenya, where only
17% of the population inyrurahareas have access to the internet as compared to 44% in urban
areas (Lusweti and Omieno, 2023). Consequently, churches in rural areas may find it difficult

to deploy socialimedia‘in engaging the youth.

3.4 Target Population

The target population included the 2925 youths, 35 youth leaders and pastors within in the
seven parishes of the PCEA Nairobi Central Presbytery. Consequently, the study targeted a
total of 2960 individuals. Table 3.1 illustrates the distribution of the population of youths and

youth leaders across the seven parishes:

31



St. Paul’s University Repository

Table 3. 1: Population of Youth and Leaders in Nairobi Central Presbytery

Parish Youth Leaders and Total
pastors

Bahati 704 5 709

Buruburu 311 5 316

Eastleigh 403 5 408

Athi River 316 5 321

Makadara 451 5

Neema 509 5 %

Pangani 231 & 236

Total 2925 * 2960

Source: Church Internal Documents (2024

The study targeted the youth b re the audience of the social media

communication of the youth minis&. quently, these youths were privy to information
regarding the social media pl used, the purpose of social media use, characteristics of
posts made in the soci orms, and the personnel operating the social media
platforms. Youth stors were also targeted because they would provide

additional in-depth in

ergip.

d Sampling Procedures

ation regarding the study variables from the perspective of the

youth mini

3.5 Sample

The sample size for the study was determined using the Yamane (1973) sample size formula:

Where: n is the desired sample size
N is the target population (2960)

e is the margin of error (0.05 for the proposed study)
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_ 2960
n= 2
1+2960 (0.05)

=352.38~352 respondents

The respondents were selected using the proportionate stratified random sampling technique.
It entailed dividing the population into internally homogenous groups known as strata and
then selecting respondents from each stratum in a simple random method. The number of
respondents selected from each stratum was proportional to the population in that stratum. In
this study, the target population was stratified in line with the 7 parishes. Table 3.2 presents a

summary of the sample from each stratum.

Table 3. 2: Sample of Youth and Leaders from Seven Parishes

Parish Youth Leaders Total
Bahati 82 2 % 84

Buruburu 36 % 38
Eastleigh 47 \ 49
Athi River 36 % 2 38

Makadara { 2 54

Neema & 2 61

Pangani %& 2 28

Total 338 14 352
Stratification e study population in line with the seven parishes ensured that all the

parishes were represented in the sample (Crano et al., 2023). The proportionate aspect of the
sampling technique also ensured adequate representation of each parish. Large parishes with
a high number of youths got more slots in the sample so that the study could obtain data that
reflected those attributes of the population. Random selection of respondents in each stratum

also increased the representativeness of the sample.
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3.6 Data Collection Tools
The study made use of two data collection tools: a questionnaire which was used to collect
information from the selected sample and also an interview guide where selected leaders

including youth pastors and ministers were interviewed.

3.6.1 Questionnaire

The questionnaire was designed to collect quantitative data from the youth aged upto 35 years
(Appendix 2). Consequently, the questionnaire consisted of closed-ended questions. It
comprised six sections, with the first section examining the profile of the youths. The second
section contained questions related to social media platforms used, the thirdyseetion contained
questions on social media use purpose, and the fourth section asked questionsyconcerning
characteristics of social media posts. The fifth section containedfquestions‘on social media

personnel, while the final section queried the effectiveness ofgouth ministry.

3.6.2 Interview Guide

The interview guide was designed to gather qualitativesdata from key respondents who
included youth leaders, ministers and youthgpastors“¢Appendix 3). The guide was semi-
structured, meaning that it comprised a list ofyuniformr questions that were asked to all the
selected 14 interviewees. The researeher had/the latitude to ask follow-up or probing
questions based on each interviewee respomnses to the initial set of uniform questions. The
semi-structured guide enable@, the, researcher to get in-depth information through probing
while at the same time the unifotm questions ensured that the conversation did not deviate

away from the study/Objectives:

3.7 Validity and Reliability

The reseatcher cnhaneed the validity of the tools by conducting a thorough review of
literature when | developing these research tools. The review ensured comprehensive
understanding of each of the study variables and their constructs (Hall & Hall, 2020). The
researcher also divided the instrument into sections that corresponded to the variables of the
study to ensure that each variable was adequately covered. In addition, the researcher asked
four peers to evaluate each section of the questionnaire and give a score ranging froml1 to 4,
with 1 indicating low levels of validity and 4 indicating high levels of validity. The researcher
then got the average score for each section and all sections that get a score of 2 or below were

revised.
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The reliability of the tools was assessed by conducting a pilot study in one parish in the
PCEA Nairobi East Presbytery. The Nairobi East Presbytery was selected because it has
similar characteristics as the Nairobi Central Presbytery in terms of socio-economic factors
and technology penetration. The pilot study involved 35 respondents, including 33 youths and
2 youth leaders. The pilot study data was analysed using the Cronbach alpha method at a
threshold of 0.7. The findings are presented in the table below.

Table 3. 3: Validity and Reliability test

Study Variable No. of Items Cronbach’s Alpha
Effectiveness of the Youth Ministry 8 0.836
Social Media Platforms Used 9 0¥768
Social Media Use Patterns 10 0.781
Social Media Personnel 11 0.910

The validity and reliability test results showed that all the studyevariables met the acceptable
threshold of internal consistency, with Cronbach’s Alphagalues above 0.7. The effectiveness
of the youth ministry recorded an alpha of0:836; indicating good reliability. Social media
platforms used and social media use patterns, Withhalphas of 0.768 and 0.781 respectively,
both reflect acceptable to good reliability, showing that the items consistently measure their
intended constructs. Social media petsonnel achieved the highest reliability with an alpha of
0.910, demonstrating excellentyinternal, consistency. Overall, the findings confirm that the
research instrument was Statistically reliable and suitable for measuring the variables under

study.

3.8 Data Collection Procedures

The researcher,obtained approval to conduct the research from the SPU ethical review
committee add¢ the National Commission for Science, Technology and Innovation
(NACOSTI). The researcher also visited each Parish in person and sought authorization to
conduct the study from the administration. The researcher then arranged a meeting with the
youths together with their leaders, explained the study to them, and asked those who agreed
to participate to sign a written consent form. Those who agreed to participate were then given
the questionnaire and allowed 30 minutes to complete it, after which the researcher collected
the completed questionnaires. The researcher also conducted individual interviews with two
randomly selected youth leaders. The study anticipated that each interview would take

approximately 45 minutes. The data was collected through note-taking.
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3.9 Data Analysis

The questionnaire was coded into the Statistical Package for Social Sciences (SPSS) software
and data from each questionnaire entered. Descriptive statistics were used to summarize the
data while inferential statistics were used to test how each independent variable affected the
effectiveness of the youth ministry. Frequencies and percentage were then used to conduct
the descriptive analysis. Cross-tabulation with chi-square, Pearsons’s correlation and linear

regression analysis were used to conduct the inferential analysis.

Qualitative data was analysed using the thematic analysis technique. The analysis began by
taking an overview of the notes taken during the interview. The resear¢herithen began to
generate initial codes; these are tags that were assigned to notes to capture keyeoncepts or
ideas (Lusweti and Omieno, 2023). Afterwards, the researcher gfouped theycodes that had
similar meaning into themes; overarching ideas that emergeddrom the data. The themes were

then integrated into the research report and interpreted alghgside the quantitative data.

In addition to statistical and thematic analysis, the studyineorporated theological reflection as
an interpretive layer to deepen understanding “of ‘the findings. After quantitative and
qualitative results were established, the, findings Wwere theologically interpreted using
established practical theology framewerks, patticularly those concerned with digital mission,
fellowship, and scripture engagement in contemporary contexts. This reflective process
involved critically engaginghtheé, empirical results with biblical principles, theological
concepts, and youth ministry praxis to explore how social media use aligns with, challenges,

or reshapes the chureh’$ymission among young people.

Theological reflection was,applied at the discussion stage by placing the findings in dialogue
with Chrigtian understandings of mission (missio Dei), community (koinonia), discipleship,
and formation, In this way, empirical data did not stand alone but were informed by and
informed theological insight. This integrative approach ensured that the study moved beyond
describing patterns of social media use to offering faith-informed interpretations that are

meaningful for church practice, policy, and ministry development.

3.10 Ethical Issues

The study upheld the informed consent requirement by providing a detailed explanation of
the study to all potential respondents. Every respondent had the opportunity to decide
whether to participate. Those who agreed to participate were requested to sign a consent

form.
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To safeguard the privacy and protect participants from harm, no data that could disclose the
identity of the respondents was collected. Respondents were advised not to write their names,
telephone numbers or national identification numbers on the questionnaire. In addition, the
researcher selected a suitable venue where each respondent completed his or her
questionnaire in private. The researcher also distributed the questionnaire and collected it in
person. Codes were used during the reporting of interview data. Questionnaires and interview
notes were stored under lock and key and destroyed six months after the completion of the

study.

The researcher observed high levels of integrity during the study. Content obtained from
other sources was cited inside the text, and the bibliographic infotmation of\the source
material was detailed in the list of references. The researcher al§@yprepertedifindings of the

study honestly and without bias.

3.11 Chapter Summary

This chapter describes the methods and procedurestused,to,conduct the study. In the chapter,
the study utilised a convergent parallel mixed-metheds Tresearch design and targeted a
population of 2925 youths and 35 leaders fiom, seven parishes in the Nairobi Central
Presbytery. A sample of 352, comprising 338yeuths and 14 leaders, was selected using the
proportionate stratified random sampling method. The researcher used questionnaires to
gather data from the youth€andjan interview guide to gather data from youth leaders.
Quantitative data was analysed using descriptive and inferential statistics, while qualitative

data was analysed usingthe thematic technique.
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CHAPTER FOUR: RESEARCH FINDINGS AND DISCUSSION

4.1 Introduction

This Chapter provides information on the findings of the study. The study sought to assess
the influence of social media use and the effectiveness of the youth ministry at the PCEA
Nairobi Central Presbytery, Nairobi County, in Kenya. More specifically, the study
investigated how social media platforms are used, usage patterns and social media personnel
influence the effectiveness of the youth ministry. This chapter presents the findings of the
general information of the study sample, provides findings and discussion according to the

study’s specific objectives.

4.2 Response rate

The study targeted a sample of 352 youths and youth leaders dgaWm ftem séyen parishes of
the PCEA Nairobi Central Presbytery. Of the 352 questionnaifesiadministered, 315 were duly
completed and returned, representing a high response rate. The results of the questionnaire

return rate are presented in Table 4.1.

Table 4. 1: Response rate for the administered questionnaires

Frequency Percentages
Responded 318 89.5%
Not responded 37 10.5%
Total 352 100%

The response rate 0f'89.5% 1is considered very good for survey research, as it exceeds the
recommended threshold “of 70% (Mugenda & Mugenda, 2003), thereby enhancing the
reliability ‘@and.validity of the findings.

4.3 Demographic Information of the sample
This section shows the demographic information of the respondents. This includes gender,
age, highest level of education, and the number of years the respondents have been members

of the PCEA church. The results are presented in Table 4.2 and Figure 4.1.
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Table 4. 2: Background Information

Frequency Percent Cumulative Percent
Gender Male 180 571 571
Female 135 42.9 100.0
Total 315 100.0
Age 20 years or below 61 194 194
21- 25 years 137 43.5 62.9
26- 30 years 67 21.3

31- 35 years 50 15.9
Total 315 100.0

Highest level of Secondary Education 45 1

education Tertiary Education 270
Total 315

The results in Table 4.2 revealed that 57.1% of t
female. The findings indicated that the stud

ts were male, while 42.9% were
ore male than female participants,

suggesting that male youth were more repr: injthe sampled congregations.

The largest age group was 21-2 counting for 43.5% of respondents. This was

followed by those aged 26— 0), 20 years or below (19.4%), and 31-35 years
(15.9%). The findings majority of respondents were young adults in their
early to mid-twenti active age bracket for youth ministry within the church.
Regarding the
(85.7%) ha

education.

ighest education level attained, the study found that most respondents

ined, tertiary education, while 45 (14.3%) had only completed secondary
fore, the findings indicated that the respondents were relatively well-
educated, wh ould influence their engagement with modern communication platforms

such as social media.
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youths (27.9%) stated
s, suggesting a relatively

years, while 11.4% had a

Figure 4. 1: No. of years one has been a member of the PC

The findings from Figure 4.1 revealed that a notable pr
that they had been members of the PCEA church fi
new group of entrants. Another 21.3% had
membership of 11-15 years. About a fifth en in the church for 16-20 years,
and 18.7% indicated membership of abov

church. Therefore, while PCEA ]& en
e pres

howing a long-term commitment to the
resbytery continues to attract new youth
members, it also benefits from f long-term members who likely play a role in

continuity, mentorship, andsch ions.

4.4 Social Media P
The study sought to i the social media platforms used by PCEA churches within the
Nairobi Cen esbytery and how these influence the effectiveness of the youth ministry.
In this se e ﬁy analysed the social media platforms used, their appropriateness and

the recomme platforms for the youth ministry within the church.
4.4.1 Social Media Platforms Used by Youth Ministry Members

The social media platforms used were analysed, and the results are presented in Table 4.3

below.
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Table 4. 3: Social Media Platforms Used by Youth Ministry Members

Responses

N Percent
WhatsApp 293 36.4%
Facebook 130 16.1%
TikTok 119 14.8%
Twitter (X) 29 3.6%
YouTube 110 13.6%
Instagram 88 10.9%
Google Meet 7 0.9%
Snapchat 8 1.0%
LinkedIn 22 2.7%
Total 806 100.0%

The findings of the study established that WhatsApp was the most widely used social media
platform among the youth ministry members‘at, PCEA Nairobi Central Presbytery, accounting
for 36.4% of the responses. Facebook (16.1%), TikTok (14.8%), and YouTube (13.6%) were
also frequently used, indicating thdt, beSides direct messaging through WhatsApp, the youth
actively engaged with platformis that ‘supported content sharing and interactive media.
Instagram followed with“10.9%, “further reflecting the preference for visually driven
communication. On the othephand, X, commonly known as Twitter (3.6%), LinkedIn (2.7%),
Snapchat (1.0%), andyGoogle Meet (0.9%), recorded low usage. The low usage would
indicate that ¢hey were not’ commonly used while facilitating youth ministry communication
and interaction., Thesc findings demonstrated that WhatsApp and other socially interactive
platforms, suchyas Facebook, TikTok, and YouTube, were commonly used in youth ministry
communication, but more professional platforms were less popular. The respondents were
also asked to indicate the social media platforms used for communication and interaction in
the youth ministry of their church and whether they were most appropriate. The findings were

indicated in the Figure below.
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Figure 4. 2: Appropriateness of Social Media Platforms Used

From the study findings, the majority (88.6%) agreed
currently used in the youth ministry were appropria nication and interaction.
Only 11.4% felt that the platforms were not a s indicates a high level of
satisfaction with the platforms used, suggesti t the communication needs of most

members. However, the minority view (144 to the possibility that there may still

be gaps in accessibility, usability, or relevan rtain platforms for some members, which
the church leadership could explo Those who said no, were asked to recommend
in‘their chu

social media platforms for u youth ministry. The findings were presented in

Responses

the Table below.
Table 4. 4: Recom %l Media Platforms for Youth Ministry

N Percent

WhatsApp 149 22.0%
Facebook 87 12.8%
Twitter — X 64 9.4%
YouTube 86 12.7%
TikTok 130 19.2%
Instagram 112 16.5%
LinkedIn 35 5.2%
Snapchat 15 2.2%
Total 678 100.0%
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Based on the results above, WhatsApp was the most recommended platform at 22.0%,
followed closely by TikTok at 19.2% and Instagram at 16.5%. Facebook and YouTube were
also significant, with 12.8% and 12.7 % respectively, while Twitter accounted for 9.4% of the
responses, while LinkedIn and Snapchat were the least recommended, with 5.2 % and 2.2 %
respectively. Therefore, while the current platforms were useful, the youth strongly favoured
more interactive and youth-oriented platforms such as WhatsApp, TikTok, and Instagram for

enhancing communication and engagement within the ministry.

4.5 Social Media Use Patterns

This section analysed social media use patterns, which were part of the second objective of
the study, which aimed at establishing the influence of social media usage patterns on the
effectiveness of the youth ministry at PCEA Nairobi Central Presbyterys, Theystudy analysed
the goals guiding social media use, the frequency of posting, andithe'quality of content shared
by the church, which influenced the effectiveness of th€ youth ministry. It also examined
whether these patterns of use contributed to improyed‘eommunication, youth engagement,

and the overall spiritual growth of the members.

4.5.1 Primary goals for using social media withinithe ¢hurch youth ministry
The study investigated the primary ggoals forpusing social media within the church youth

ministry. The results were presentediin‘the Table below.

Table 4. 5: Primary goalsdor using,social media within the youth ministry

Responses

N Percent
Sharing/ promgting upcoming events 246 26.3%
Bible study: 174 18.6%
Discussing lifedssues like substance abuse 43 4.6%
Reaching out to non-believers 52 5.6%
Connect youth members and build relationships 110 11.8%
Sharing resources like sermons 72 7.7%
Prayer requests and supports 64 6.8%
Share uplifting messages 174 18.6%
Total 935 100.0%
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The findings indicated that social media within the youth ministry was primarily used to
promote events, Bible study, sharing uplifting messages, and promoting connection among
young people. These goals can be theologically interpreted through the lenses of digital
mission/evangelism, fellowship (koinonia), and scripture engagement in digital spaces,
offering a richer understanding of how digital platforms function as ministry spaces rather

than merely communication tools.

Although reaching out to non-believers accounted for a relatively smaller proportion of
responses (5.6%), the strong emphasis on sharing uplifting messages (18.6%) and promoting
events (26.3%) reflects an implicit form of digital mission. From a theological perspective,
digital mission extends beyond explicit evangelistic messaging to include,presence, witness,
and invitation in online spaces. Social media platforms becomefcontemporaty marketplaces
(cf. Acts 17:17) where the church maintains a visible and relational présence among young
people. Event promotion, therefore, can be undetstood™ not»merely as logistical
communication, but as missional invitation—drawihg yeuthyiito communal spaces where
faith is practiced, taught, and embodied. In this‘sense, the digital environment serves as an
extension of the church’s mission Dei, patticipating,in” God’s ongoing work by meeting

young people where they already are.

The finding that 11.8% of respondents identified connecting youth members and building
relationships as a key goal “highlights the importance of fellowship in digital ministry.
Theologically, this align§ywithithe eoncept of koinonia, the shared life of believers grounded
in their communionéwithhChristi¢Acts 2:42). Social media platforms serve as mediated spaces
of belonging imywhich telationships are initiated, sustained, and deepened beyond physical
gatheringsgeTheusegof social media for prayer requests and support (6.8%) further
underscores thisicommunal dimension, reflecting a digitally mediated form of mutual care
and bearing on¢ another’s burdens (Galatians 6:2). These findings suggest that digital
fellowship does not replace embodied community but complements it, reinforcing relational

continuity throughout the week.

Bible study (18.6%) and sharing sermons and other resources (7.7%) point to the growing
role of digital media in facilitating engagement with Scripture. Theologically, this reflects an
understanding of God’s Word as living and active (Hebrews 4:12), capable of speaking
through diverse media and formats. Digital platforms enable flexible, accessible, and youth-

friendly forms of scriptural engagement—short reflections, videos, discussion threads, and
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devotional posts—that resonate with young people's learning styles. Rather than diminishing
the authority of Scripture, digital mediation can enhance its reach and relevance, allowing
Scripture to intersect with everyday life contexts in real time. This supports a practical
theology of formation, where spiritual growth occurs not only in formal church settings but

also within the rhythms of digital life.

Overall, the findings suggest that while social media use in the youth ministry is often driven
by practical needs such as event promotion, its underlying goals are deeply theological.
Digital platforms are being used to nurture faith, sustain fellowship, and participate in God’s

n outreach to

mission among young people. However, the comparatively lower emp

non-believers and engagement with complex life issues indicates rtun
intentional digital ecclesiology—one that more fully integrates e \ i

pastoral care within online spaces. When approached theologi

or a more

cipleship, and

edia emerges not

simply as a tool but as a meaningful context for youth m aith is communicated,

community is formed, and Scripture is lived out in t!%
4.5.2 Youth Perceptions on Whether the Chl%\

istry Uses the Full Potential of
Social Media

whether they believed that their church youth

The respondents were then askeK
al that 1 media offer.
A

ministry was using the full poi i

Yes
40%

H No
M Yes

60%

Figure 4. 3: Youth Perceptions on Whether the Church Youth Ministry Uses the Full
Potential of Social Media

45



St. Paul’s University Repository

The results indicated that a majority of respondents (60.0%) felt their church youth ministry
was not using social media to its full potential. In contrast, only 40.0% believed that the
ministry is maximizing social media opportunities. This pointed out a gap between
availability and effective use, or in other words, a need for the church to explore more
innovative and strategic ways of engaging youth through social media. For those who
responded “No”, they were asked to indicate how the social media could be used by the youth

ministry.

Table 4. 6: Suggested uses of social media in the Youth Ministry

Responses

N Peregent
Sharing/ promoting upcoming events 80 8.7%
Bible study 130 14.2%
Discussing life issues like substance abuse 110 12.0%
Reaching out to non-believers 108 11.8%
Connect youth members and build 145 15.8%
relationships
Sharing resources like sermons 97 10.6%
Prayer requests and support 57 6.2%
Share uplifting messages 189 20.6%
Total 916 100.0%

The majority of thé respondents suggested sharing uplifting messages (20.6%), indicating
that many youths desiréymotivational and spiritually nourishing content online. This was
followed byaeonnectifig youth members and building relationships (15.8%) and Bible study
(14.2%), highlighting the need for social media to facilitate both spiritual growth and
community bonding. Other notable recommendations included using social media to discuss
life issues such as substance abuse (12.0%), reach out to non-believers (11.8%), and share
resources like sermons (10.6%). Less frequently mentioned, but still significant, were

promoting upcoming events (8.7%) and supporting prayer requests (6.2%).

While the respondents highlighted the importance of event promotion, the youth saw a
greater potential in leveraging social media as a tool for spiritual edification, outreach, and

relational support.
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4.5.3 Frequency of Posting Content on Youth Ministry Social Media Platforms
The respondents were asked to indicate the frequency with which the person(s) in charge of

your youth ministry social media platforms post content on the platforms.

Table 4. 7: Frequency of Posting Content on Youth Ministry Social Media Platforms

Frequency Percent Cumulative Percent
Daily Basis 74 23.5 23.5
At least once in a week 160 50.8 74.3
Once in two weeks 22 7.0 81.3

Monthly 29 9.2 90.5
Atleast once in 3 months 7 2.2 7
Rarely 23 7.3 100.0

Total 315

The results indicated that the majority of youth i 1al media platforms were active
on a weekly basis. Specifically, 50.8% of re orted that posts were made at least
once a week, while 23.5% noted that co osted on a daily basis. Combined, this
shows that nearly three-quarters (74. of'y inistries maintained a consistent presence

on social media. However, a sma ion indicated lower posting frequencies, with

7.0% indicating to post onc

and 7.3% rarely. This

eeks, 9.2% monthly, 2.2% once every three months,

is still a notable group where posting is inconsistent or

minimal.
4.5.4 Frequ cial ja Posting in Youth Ministry
They wer T & to state whether they believed posting frequently was a good thing.
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Figure 4. 4: Perception on Frequent Social Media Posting i

An overwhelming majority, 97.8%, stated that they equent posting to be
beneficial. In contrast, only 2.2% of the respondents dis this view. These findings
suggested that consistent engagement through was highly valued among the
youth, as it was perceived to enhance visibi relevance, and foster continuous

interaction within the ministry.

4.5.5 Quality of Social Media Pos Ministry Platforms

To further assess the role of edia m youth ministry, respondents were asked to share
their perceptions regardi q posts shared on church social media platforms.

Table 4. 8: Quali dia Posts in Youth Ministry Platforms

é\‘ b

Strongly Disag sur Ag Strongl

Disagree ree e ree yAgree
Me Std.D
% % % % % an ev

The posts made on the social media 4.4 25 22 84 6.7 3.8 757
platforms are consistent with 1 6
Christian values and belief
Social media posts are in line with 2.2 2.5 1. 77. 6.7 3.8 .676
the values and beliefs of the church 4 1 3
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The social media posts have high 4.4 25 20. 67. 4.4 3.6 .797
levels of originality 6 9 5
Social media posts provide valuable 2.5 13. 77. 6.7 3.8 .642
information on issues relevant to the 7 1 5
youth
The social media posts are visually 5.1 22.  63. 8.9 3.7 .832
appealing 9 2 1
The social media posts incorporate 2.2 22 95 74 11.7 3.9 704
both images and texts 3 1
The social media posts are well 22 7.0 86. 4.4 39 446
written making it easy to understand 3 3
Social media posts incorporate 16.8 44 24 4 7.0 32 1.191
quizzes and challenges to encourage 3 0 3
youth members to engage
Social media posts have clear 4.4 91. 4.4 4.0 .299
messages that are easy to understand 1 0
Social media posts are tailored to 7.0 22> 89 T77. 4.4 3.7 874
address issues facing the youth in our 5 0
church
Aggregated Score 3.7 0.383

7

The results révealed thab, most respondents agreed that the posts were consistent with
Christian valies and beliefs (M = 3.86, SD = 0.757) and aligned well with the broader values
of the church,(M = 3.83, SD = 0.676). In addition, the posts were seen as valuable in
addressing youth-related issues (M = 3.85, SD = 0.642) and visually appealing (M = 3.71, SD
= 0.832). Respondents also noted that the posts successfully incorporated both text and
images (M = 3.91, SD = 0.704), were well written and easy to understand (M = 3.93, SD =
0.446), and communicated clear messages (M = 4.00, SD = 0.299). Despite these strengths,
areas such as originality (M = 3.65, SD = 0.797) and the use of interactive features like
quizzes and challenges (M = 3.23, SD = 1.191) scored relatively lower, suggesting
opportunities for improvement in creativity and interactivity. These findings are consistent

with previous studies highlighting the importance of clarity, relevance, and interactivity in
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faith-based digital engagement (Campbell & Tsuria, 2021; Horsfield, 2015). The findings
suggest that while social media posts in youth ministry effectively communicate church
values and increase engagement, incorporating more innovative, interactive strategies could

further boost youth participation and relevance.

4.6 Social Media Personnel

This section assessed the skills and attributes of the individuals managing the youth ministry
social media platforms, with the aim of determining whether their competence, creativity, and
communication abilities influence the effectiveness of online engagement. Respondents were
asked to indicate their level of agreement with various statements regarding these attributes,

and the results are presented in Table 4.9 below.

Table 4. 9: Skills and Attributes of Social Media Personnel in Youth Ministry

Strongl N
y ot Strong
Disagre“3Disag), su  Ag ly

e rege re ree Agree
Me Std.D

% % % % % an  ev
The people managing the youth ministry 7.0 22 15 74 3.5 .841
social media platforms in our church are 9 9 9
very creative
The people managing theéyyouthiministry 9.2 18 70. 22 35 920
social media platforms myour ‘church are 4 2 6
friendly to alhimembers
The people managing the youth ministry 2.2 25 70. 22 37 .622
social media platforms in our church are d 5 0

knowledgeable on Biblical issues

The people managing the youth ministry 4.8 22 29 6l. 2.2 3.5 791
social media platforms in our church are S 3 4
knowledgeable on life issues

The people managing the youth ministry 4.4 6.7 11 75. 22 36 .823
social media platforms in our church are 4 2 4

easy to relate with
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The people managing the youth ministry 6.7 22 23 63. 4.4 3.5 .884

social media platforms in our church are S22 7

good communicators

The people managing the youth ministry 9.5 30 53. 6.7 34 978

social media platforms in our church are 2 7 8

good in managing time

The people managing the youth ministry 8.9 16 74. 3.5 .884

social media platforms in our church are 2 9 7

willing to listen to others

The people managing the youth ministry 6.7 15 77. 3.6 .795

social media platforms in our church are 9 5 4

good in answering questions

The people managing the youth ministry — 11.7 20/ O7. 34 977

social media platforms in our church are 6 0 4

good in facilitating discussions.

The people managing the youth ministry 117 22 725 6l. 3.3 .990

social media platforms in our church are d 0 5

good in managing people

Aggregated Score 3.5 0.634
6

The findings on the'skills “and “attributes of the personnel managing youth ministry social
media platfousis ‘revealedygenerally positive perceptions among respondents. The highest-
rated attributé was that'the managers are knowledgeable on Biblical issues (M = 3.70, SD =
0.622), with ,he majority of respondents (70.5%) agreeing and only 2.2% strongly
disagreeing, indicating that the personnel are considered spiritually grounded. Other areas
where the managers were rated highly include being easy to relate with (M = 3.64, SD =
0.823) and being good at answering questions (M = 3.64, SD = 0.795), suggesting strong
interpersonal and interactive skills. Similarly, attributes such as creativity (M = 3.59, SD =
0.841), friendliness (M = 3.56, SD = 0.920), willingness to listen (M = 3.57, SD = 0.884),
and communication skills (M = 3.57, SD = 0.884) were rated above average, showing that the
managers are approachable, open, and effective in their engagement. However, relatively

lower ratings were noted for time management (M = 3.48, SD = 0.978), facilitation of
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discussions (M = 3.44, SD = 0.977), and people management (M = 3.35, SD = 0.990),
indicating areas where improvement may be needed. The overall aggregated mean score of
3.56 (SD = 0.634) shows that, on average, respondents moderately agree that the personnel
managing the platforms possess the necessary skills and attributes, though consistency in
organizational and leadership skills could be further strengthened. These findings are
consistent with past research emphasizing that effective online ministry depends not only on
spiritual knowledge but also on communication, relational, and organizational competencies

(Campbell & Tsuria, 2021; Cheong, 2019).

4.7 Effectiveness of the Youth Ministry

This section sought to evaluate the overall effectiveness of the youthdministry mathe church.
Respondents were asked to indicate their level of agreement withistatéments,measuring the
extent to which the youth ministry contributes to spiritual growth, pasticipation in church
activities, personal development, and resilience among{young people. The responses are

summarised in the table below.

Table 4. 10: Effectiveness of the Youth Ministry

Strongly Disag sur Ag Strongl

Disagree  ree e ree yAgree
Me Std.D
% % % % % an ev

The youth ministty in oug church has 14.3 22 18. 65. 3.3 1.064
been effective, m bringing more young 1 4 5
people to the‘chureh
The youth ministry in our church has 8.9 22 16. 6l. 11.1 3.6 1.017
been effective in winning more souls to 5 3 3
God
The youth ministry in our church has 4.8 89 8l. 4.4 3.8 .727
been effective in promoting youth 9 1

participation in church activities
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The youth ministry in our church has 4.4 25 11, 74 6.7 3.7 794
been effective in helping the youth to 4 9 7
learn more about God
The youth ministry in our church has 7.0 22 22, 58. 9.2 3.6 .943
been effective in helping the youth to 9 7 1
solve life challenges
The youth ministry in our church has 7.3 22 18. 6l. 11.4 3.6 .967
been effective in moulding the 1 0 7
character of youths
The youth ministry in our church has 7.0 44 13. 73. 2.2 3.5 .893
been effective in developing strong 3 0 9
commitment towards the Christian
faith among the youth
The youth ministry in our church has 9.2 1r. “7s. 4.4 3.6 932
been effective in making the youth 1 2 6
more resilient
Aggregated Score 3.6 0.626

3

The results indicate that théyyouth ‘mifiistry in the church was perceived to be moderately to
highly effective, with an‘aggregated mean score of 3.63 (SD = 0.626), suggesting a generally
positive perception among respondents. A large majority of respondents agreed that the youth
ministry effectively prometes youth participation in church activities (81.9%, M =3.81, SD =
0.727) and helps young people to learn more about God (74.9%, M = 3.77, SD = 0.794).
These findings_underscore the ministry’s role in enhancing spiritual growth and active
involvement in church life, which aligns with Smith and Denton (2005), who emphasize that

youth ministries foster religious socialization and encourage deeper faith engagement.

The youth ministry was also viewed as effective in shaping moral and spiritual development.
For instance, 61.0% agreed that it moulds the character of the youth (M = 3.67, SD = 0.967),
while 73.0% agreed it develops a strong commitment to the Christian faith (M = 3.59, SD =
0.893). This demonstrates the ministry’s influence on instilling Christian values and

resilience (75.2% agreement, M = 3.66, SD = 0.932). These results are consistent with Dean
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(2010), who found that effective youth ministries play a crucial role in nurturing long-term

faith commitment and moral identity among young people.

However, effectiveness in outreach was mixed. While 65.4% agreed that the youth ministry
has been successful in bringing more young people to the church (M = 3.35, SD = 1.064), a
notable 18.1% were unsure. Similarly, in terms of winning souls to God, 61.3% agreed, but
16.5% were undecided (M = 3.63, SD = 1.017). This points to some uncertainty about the
ministry’s evangelistic effectiveness compared to its internal nurturing role. Scholars such as
Nel (2018) argue that while youth ministries are often effective at discipleship and
community building, they sometimes struggle with consistent outreach, ahd evangelism

strategies.

Furthermore, the ministry was recognized for supporting youths ingselving life challenges,
with 58.7% agreeing (M = 3.61, SD = 0.943). This suggests that, beyiond spiritual guidance,
the ministry addresses psychosocial needs, a role supported by Erikson’s (1968) theory of
identity formation, which highlights the importancejhofhcommunity-based mentorship in

navigating adolescent challenges.

In summary, the findings demonstrate that'the youthbministry is highly effective in fostering
spiritual growth, participation, and, resilience, though its role in evangelism and recruitment
of new members appears less¢eertain. Fhese results corroborate earlier studies (Smith &
Denton, 2005; Dean, 20104Nelp2008) which emphasize the dual role of youth ministries in
nurturing faith within the ehur¢h/and extending outreach, with stronger outcomes typically

observed in the former.

4.8 Correlationjanalysis between the effectiveness of the youth ministry and social
media use

Correlation analysis was performed in this section as the study sought to examine the
relationship between the effectiveness of the youth ministry and various dimensions of social
media engagement, namely social media platforms used, social media use patterns, and the
presence of social media personnel. Correlation analysis established the strength and
direction of relationships between the independent variables (social media platforms, use

patterns, and personnel) and the dependent variable (effectiveness of the youth ministry).

Pearson's correlation values can range from -1 to 1, where a value of -1 indicates a perfect

negative relationship, 0 indicates no relationship between the variables, and +1 indicates a
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perfect positive relationship. The strength of the linear relationship between the variables is
determined by the absolute Pearson's correlation value, with a value of 0.5 or greater
indicating a strong linear relationship, while a value below 0.5 suggests a weak linear
relationship. Additionally, the direction of the relationship is indicated by the sign of the
Pearson's correlation coefficient value. A p-value of less than 0.05 at a 95% confidence level

signifies that the linear relationship between the variables is statistically significant.

Table 4. 11: Correlation Between Effectiveness of the youth ministry and social media
platforms, use patterns, and personnel

Effectivene Social
ss of the Media Social Social
Youth Platforms gmMedia Use Media

Ministry Used Patterns Personnel
Effectiveness of the Youth r 1
Ministry p
N 315
Social Media Platforms Used r 3487 1
p 2000
N 315 315
Social Media Use Patterns r 308" 168" 1
P .000 .003
N 315 315 315
Social Media Personfiel r 536" .100 -.095 1
p .000 075 .093
N 315 315 315 315

**_ Correlation is significant at the 0.01 level (2-tailed).

The correlation analysis revealed that the effectiveness of the youth ministry is positively
associated with the use of social media platforms. The results (r = .348, p < .001) indicate a
moderate and statistically significant relationship, suggesting that churches that make
broader, more strategic use of platforms such as Facebook, WhatsApp, Instagram, and
YouTube tend to have more effective youth ministries. This implies that platform diversity
and intentional use of these tools contribute to greater youth engagement, outreach, and
spiritual formation. These findings are consistent with prior studies (Campbell & Tsuria,

2021; Hendriks, 2020), which emphasize that young people are more likely to participate
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actively when churches meet them across multiple social media platforms where they already

interact.

Similarly, a significant moderate relationship was established between the effectiveness of
the youth ministry and social media use patterns (r = .308, p < .001). This means that the
frequency and style of content posting—such as devotionals, youth activity updates, or
interactive sessions—affect how effective the ministry is perceived to be. Consistent,
engaging, and contextually relevant social media activity fosters stronger youth participation
and spiritual growth. These results align with previous research (Almenayes, 2014; Olagoke,
2020), which suggests that regular, interactive use of social media strengthens youth identity,

nurtures a sense of belonging, and promotes discipleship.

The strongest association was observed between the effectiveness,ofsthelyouth ministry and
the presence of social media personnel (r = .536, p <4001): Thisfstrong, positive, and
statistically significant relationship underscores the@umpoértance, of having skilled and
dedicated individuals, such as youth leaders, mediajteams, or digital evangelists, in managing
church social media activities. Their expertisepin ‘digital engagement significantly enhances
ministry outcomes such as youth participationy, résilience, character molding, and spiritual
growth. This corroborates earlier findings (Cheeng, 2013; Hutchings, 2017), which highlight
that leadership and digital literacyjare“crucial in transforming technology into impactful

ministry tools, particularly fofidigital-native generations.

The findings were further tllustrated using scatter diagrams below,
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Figure 4.5: A scatter diagram showing the relatio tween Effectiveness of the

Youth Ministry and Social Media Platforms Us

The scatter plot showed an upward trend, _i ositive relationship social media
platform used (WhatsApp, Facebook,

t th

ikTok, etc.) and youth ministry

effectiveness. The findings implie ches that utilized multiple and relevant

platforms had higher levels of y u&n

N\

ent compared to those that relied on only one or

few platforms.
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The scatter plot indicated a positive relation: cial media use and youth ministry

effectiveness. Churches that had posts wi oses, who posted more frequent, had

varied formats, and high-quality\ more effective. Higher frequency and

her ministry effectiveness, emphasizing that

t
interactive content correspon with.
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Figure 4.7: A scatter diagram showing the relationship between Effectiveness of the
Youth Ministry and Social Media Personnel

The scatter plot indicated a positive relatignshipibetween social media personnel and the
youth ministry's effectiveness. Ministriesthathhad skilled, approachable, and biblically
knowledgeable personnel managing'social media had higher effectiveness scores, showing

that human capacity is an impostant drivefyef digital ministry success.

4.9 Influence of Social ‘Media “Use (platforms, patterns and personnel) on the
Effectiveness of Youth Ministry

To establish the,influenee ofisocial media use on the effectiveness of the youth ministry, the
study performed a lingar regression analysis. The dependent variable was effectiveness of the
youth ministr§whilerthe independent variables were social media platforms used, the social
media patterns‘and the social media personnel. The results were presented in three tables; a
model summary table, ANOVA table and the table of model coefficients. Each has been

discussed below.
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Table 4. 12: Model Summary Table

Std. Error of the
Model R R Square Adjusted R Square Estimate

1 0.688" 0.473 0.468 0.45668

a. Predictors: (Constant), Social Media Personnel, Social Media Use Patterns, Social Media

Platforms Used

The results in the Model Summary table helped to assess how well the independent variable

at the three

explained the variation in the dependent variable. The results indi
predictors collectively explained 47.3% of the variance in the ef
ministry (R? = .473), suggesting that nearly half of the chan 1 eness can be

attributed to social media use platforms, patterns and social

Table 4. 13: ANOVA Table

Sum of
Model Squares Df Sig.
Regression 58.160 000"

Residual 64.862
Total 123.02

a. Dependent Variable: Effs e Youth Ministry

b. Predictors: (Consta: ia Personnel, Social Media Use Patterns,

Social Media Platfo

The AN l‘further confirmed the model’s statistical significance, with the

regression 1elding an F-statistic of 92.956 and a p-value of .000, which is less than
0.05. This indicates that the overall regression model provided a good fit for the data and that
the predictors jointly had a statistically significant effect on the effectiveness of the youth

ministry.

The model coefficient table was also produced, showing the significance of each predictor.
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Table 4. 14: Model Coefficients Table

Standardize
Unstandardized d

Coefficients Coefficients
Model B Std. Error Beta t Sig.
(Constant) -0.486 0.307 -1.581 0.115
Social Media Platforms Used 0.100 0.018 239 5.690 0.000
Social Media Use Patterns 0.523 0.069 319 7.599 0.000
Social Media Personnel 0.536 0.041 .543 137028  0.000

a. Dependent Variable: Effectiveness of the Youth Ministry
The model equation was as follows:
Y =-0.486 + 0.100X; + 0.523X,+ 0.536X;
Where:
X1 = Social Media Platforms
X2 = Social Media Use pattetns
X3 = Social Media Personncl

From the model, the coefficients provided insight into the relative contributions of each
predictor. Socidlhymedia“personnel emerged as the strongest predictor (f = .543, p < .001),
implying that the skills, competence, and availability of personnel managing church social
media accounts‘have the most substantial influence on youth ministry effectiveness. This
shows how important human resource capacity in driving impactful digital engagement.
Social media use patterns also had a significant positive influence (p = .319, p < .001),
suggesting that consistent, purposeful, and interactive use of social media enables stronger
connections and enhances ministry outcomes. Similarly, the number and type of social media
platforms used was positively significant (B = .239, p < .001), highlighting that broader
platform diversity contributes to reaching and engaging a wider spectrum of youth.

The overall results demonstrate that effective youth ministry depends not only on the

platforms chosen but also on the patterns of usage and, most importantly, the quality of
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personnel managing these platforms. These findings align with existing literature that
emphasizes the pivotal role of social media in youth engagement, spiritual growth, and

church participation (e.g., Campbell & Tsuria, 2021; Kotodziejska, 2018).

4.10 Discussion of Findings

The study aimed at assessing the influence of social media platforms used, usage patterns,
and personnel on the effectiveness of youth ministry at PCEA Nairobi Central Presbytery.
Based on the findings, all three dimensions significantly influenced the effectiveness of the
youth ministry in terms of the number, level of participation, their behaviour and spiritual

growth. These dimensions accounted for 47.3% of the effectiveness of theqzeuth ministry.

In the first study objective regarding social media platforms, the study found that WhatsApp
was the dominant tool, used by 36.4% of the respondents for comumunication, coordination,
and fellowship. Other platforms such as TikTok, YouZlube, and@lnstagram collectively
accounted for over half of platform usage (55.4%) highlighting the growing role of
interactive media in sustaining engagement. Theséyfindings align with Bwalya (2021), who
reported high WhatsApp, Facebook, and Instagram, usage among urban Kenyan youth, and
support the concept of “religious-social shapmg of, technology” (Campbell, 2010), whereby
churches adapt digital platforms to meet spiritual and social needs. The inferential analysis,
correlation and regression confirmed ‘a"moderate positive relationship (r = .348, p < .001)
between social media platfetmshused and youth ministry effectiveness, suggesting that
ministries using diversegplatferms, can reach larger audiences, facilitate multiple forms of
participation, and pdaintain. dynamic engagement. Literature also indicates that context
matters: preferences observed’in U.S. studies (Wiedemann, 2022; Rankins, 2023) differ from
those of Kenyan youth, emphasizing the need for local adaptation and consideration of access

challenges‘imfless urban areas (Omollo et al., 2023).

Based on the second objective, the study revealed that social media use patterns strongly
influence the effectiveness of the youth ministry. From the findings, event promotion was the
most common purpose of using social media (26.3%), followed by Bible study and sharing
uplifting messages (18.6% each), while relational bonding, prayer support, and addressing
life issues were also valued. Youth respondents emphasized the need for greater focus on
spiritually enriching, interactive, and relational content. From the literature, there is a need
for purpose-driven, contextually relevant messaging (Hill, 2022; Root, 2021; Sparjman,
2021). The findings also emphasized on regular posting which was a key factor, with 74.3%
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of ministries maintaining weekly or daily engagement and 97.8% of respondents confirming
the benefits of consistent posting. Content quality was generally strong, with posts being
clear, aligned with church values, and visually appealing, though originality and interactivity
were limited. These findings were consistent with past studies emphasizing that relevance,
aesthetic appeal, linguistic richness, and authenticity enhance engagement (Xu et al., 2023;
Kwon et al., 2021; Jones et al., 2022). Correlation and regression analyses further confirmed
that use patterns were significant predictors of youth ministry effectiveness (» = .308, p <
.001; B=.319, p <.001), reinforcing that purposeful and consistent engagement drives digital

ministry outcomes.

Finally, the last objective looked at how social media personnel influefice the efféetiveness of
the youth ministry. Respondents rated personnel highly for biblical knowledge, creativity,
and relational skills, but organizational competencies like tufie‘management and facilitation
were weaker. Correlation and regression analysis showed personfiel competence had the
strongest impact on ministry effectiveness (r = £36p <4001; B = .543, p < .001),
highlighting that technology alone cannot guarantee, meéaningful engagement. This aligns
with literature emphasizing the importance of human agency, training, and strategic planning
in digital ministry (Sparkman, 2021; Hunt,;”2020jMarkley, 2024; Pekkala & Zoonen, 2022).
Skilled personnel act as digital pastors,.eurators, and facilitators, transforming social media
platforms from communicationftools int@gspaces for community, discipleship, and spiritual

formation.

In summary, the study ¢onfirms,that effective youth ministry in the digital era depends on the
integration of appropriate platforms, purposeful use, and competent personnel. WhatsApp
serves as the“eentral communication tool, while TikTok, YouTube, and Instagram enhance
interactive'engagement. Strategic use patterns—aligned with youth needs and consistently

delivered—maximize ministry impact.
4.11 Pastoral and Theological Reflection on the Findings

This study is situated within the discipline of practical theology and is interpreted through
Osmer’s four tasks, which provide a structured way of engaging the findings theologically.
The empirical results—those social media platforms used, patterns of use, and the

competence of personnel significantly influence the effectiveness of youth ministry—are not
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treated as merely technical outcomes, but as indicators of deeper ecclesial and pastoral

dynamics shaping youth engagement in the digital age.
Descriptive—Empirical and Interpretive Tasks: What is Going On and Why?

At the descriptive—empirical level (what is going on?), the findings show that interactive
platforms such as WhatsApp, TikTok, YouTube, and Instagram are central to youth
participation and engagement. Interpreted through the interpretive task (why is this going
on?), these findings reflect the realities of digitally shaped youth culture, where
communication is relational, visual, and dialogical. From the perspective of digital
ecclesiology, these platforms function as meaningful spaces of imteractiom, rather than
peripheral tools. As Heidi Campbell argues, technology is socially and, religiously shaped; it
both influences and is reshaped by faith communities. Theologically, this affirms that digital
technologies are not neutral but must be intentionally stewarded for ministry, just as earlier
Christian communities used letters, gatherings, and “oral tradifions to sustain fellowship

(koinonia).
Normative Task: What Ought to_Be Going On?

The strong influence of social media usage “patterns—particularly purposeful, spiritually
enriching, and consistent contgnt—speaks/to Osmer’s normative task (what ought to be
going on?). Theologically, “thish té€sonates with the church’s calling to authentic
communication, discipleship,hand\ pastoral care. The two-way symmetrical model of
communication aligns with biblical patterns of dialogical engagement, as exemplified by the
apostle Paul’sgf@asoningand interaction with diverse audiences (Acts 17:17). Normatively,
youth miniStsy digitdlyspaces should move beyond event promotion toward practices that
foster scripture engagement, prayer, mutual encouragement, and theological reflection. Such

practices reflect a faithful expression of church life in digital contexts.
Pragmatic Task: How Might We Respond?

The prominence of social media personnel as the most influential factor highlights Osmer’s
pragmatic task (how might we respond?). Theologically, this underscores the indispensable
human element in ministry, grounded in the doctrine of spiritual gifts (1 Corinthians 12) and
the call to equip leaders for service (Ephesians 4:11-12). Competent and biblically grounded

personnel function as digital shepherds who guide, moderate, and nurture faith within online
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communities. However, identified weaknesses in organization and facilitation point to the
pastoral need for intentional training, mentoring, and theological formation of those entrusted

with digital ministry.

Overall, the integration of technology (platforms), intentional practices (usage patterns), and
human agency (personnel) reflects the socio-technical synergy articulated by Trist and
Bamforth (1951). When interpreted through Osmer’s framework and informed by digital

ecclesiology, this synergy reinforces an incarnational understanding of ministry: the gospel is

mediated through both embodied and digital presence. The findings, therefore, call the church
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CHAPTER FIVE: SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

5.1 Introduction

This chapter presents a summary of the major findings of the study, conclusions and
recommendations. The study sought to assess the influence of social media use and the
effectiveness of the youth ministry at the PCEA Nairobi Central Presbytery, Nairobi County,
in Kenya. More specifically, the study sought to examine the influence of social media
platforms used, usage patterns and social media personnel on the effectiveriéss of the youth
ministry at PCEA Nairobi Central Presbytery, Nairobi County, Kenya. Fhe study. conclusions
were made based on the analysis, and each recommendation camejromithe findings and
conclusions. This chapter finally suggested areas of further reseatehswhile,shedding light on

the key areas which need more research to be conducted.

5.2 Summary of findings

While seeking to meet the research objectiyésipthéystudy collected data and presented the
findings in chapter four, in line with the ébjectivesyThe study adopted a convergent parallel
mixed-method research design, whigh“helpediin investigating the influence of social media
on the effectiveness of the youth ministry.\The study targeted all the 2925 youths and 35
youth leaders in the seven patigshesyof the PCEA Nairobi Central Presbytery. This population
was used to derive the sampleisizerof 352 respondents. A total of 315 responded, translating
to a 89.5% responsé rate, which, was sufficient for analysis. The data was collected using a
questionnaire and an intexview guide for key respondents. The collected data was entered and
analyzed using “SPSS, version 27.0. The study adopted both descriptive and inferential
analysis. Under)descriptive analysis, mean, frequency, standard deviation and percentage
were produced to summarize the collected information and the results were presented using
figures and tables. Pearson’s correlation and regression analysis were used under inferential
analysis to examine the significance, strength and direction of the relationships between the
effectiveness of the youth ministry, which was the dependent variable and the independent
variables, which were social media use platforms, usage patterns and social media personnel.
From the findings, social media platforms, usage patterns and personnel were found to

influence the effectiveness of the youth ministry by 47.3%.
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The first objective examined the influence of social media platforms used on the
effectiveness of youth ministry. The findings revealed that platforms such as WhatsApp,
Facebook, and Instagram were widely used within the youth ministry; however, their use was
largely functional rather than missional or pastoral. Descriptive results showed that these
platforms were predominantly utilized for announcements, event promotion, sharing
devotional messages, and maintaining fellowship among existing members. While regression
analysis indicated that the diversity of platforms significantly enhanced communication and
participation, there was limited evidence that these platforms were intentionally used for
evangelism, outreach to non-believers, or sustained pastoral engagement. This suggests that
although social media platforms enhance internal connectivity and(wisibility of youth

activities, their potential as tools for mission and pastoral care remaifisylargely underutilized.

The second objective sought to establish the influence of sodialimedia usage patterns on the
effectiveness of youth ministry. Descriptive findings €indicated frequent engagement by
youth, particularly during evenings and weekendsdreflectmggdalignment with youth digital
habits. However, the dominant usage patterns emphasized information dissemination rather
than dialogical or pastoral interaction. Whiléxegression results confirmed that consistent and
interactive use positively influenced ministsy effectiveness by increasing participation in
programs and discussions, thegcontent rarely extended to intentional evangelistic
conversations, pastoral follow-ap, or deeper discipleship processes. This finding highlights a
critical gap between enga@ement, and mission, indicating that effectiveness was measured

largely by participation rathes than by transformative pastoral or missional outcomes.

The third objective examined the influence of social media personnel on the effectiveness of
youth ministry. The findings showed that the presence of dedicated personnel significantly
improved the erganization, consistency, and attractiveness of digital content. Regression
analysis confirmed that personnel competence had a strong and statistically significant
influence on ministry effectiveness. Nevertheless, the study found that many personnel
lacked training in digital pastoral care, online evangelism, and theological engagement in
digital spaces. As a result, social media management focused primarily on coordination and
communication rather than intentional pastoral accompaniment or mission-oriented
engagement. This key finding underscores that while personnel capacity enhances technical
effectiveness, the absence of a clear theological and pastoral orientation limits the use of

social media as a space for evangelism, discipleship, and care. Overall, the study reveals that
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social media in youth ministry is largely underutilized for mission and pastoral work,

pointing to the need for a more theologically intentional approach to digital ministry.
5.3 Conclusion of the Study

Based on the findings, the study concludes that social media has become an important
component of contemporary youth ministry; however, its contribution to ministry
effectiveness is shaped more by sow it is used than by mere adoption. With regard to the first
objective, the study concludes that the social media platforms used—particularly WhatsApp,
Facebook, and Instagram—play a significant role in enhancing communicatiOn, coordination,
and participation within the youth ministry. These platforms Mave “enabled faster
dissemination of information and strengthened internal conneetivityy, among youth.
Nonetheless, the study further concludes that platform use remains#largely inward-looking,
focusing on announcements, event promotion, and fellowship-among existing members, with

limited intentional use for mission, evangelism, or pastéral‘outreach:

In relation to the second objective, the study eoncludes that social media usage patterns
significantly influence youth ministry efféetiveness.alrequent, consistent, and interactive
engagement was associated with higher ‘participation and responsiveness among youth.
However, the findings reveal that theseguSage patterns are predominantly informational rather
than formational. While regulag, postirigfisustains visibility and engagement, it does not
automatically translate intopdeeperidiscipleship, pastoral accompaniment, or evangelistic
impact. The study, thereforeyconicludes that current usage patterns support participation but
fall short of leveragingsocial media as a space for sustained spiritual formation and mission-

oriented engagement.

Regarding the third objective, the study concludes that social media personnel are a critical
determinant of youth ministry effectiveness. The presence of dedicated and competent
personnel improves the organization, consistency, and appeal of digital communication.
However, the study also concludes that most personnel have limited theological and pastoral
orientation toward digital ministry. As a result, social media management is treated primarily
as a technical or administrative function rather than as a form of pastoral and missional
ministry. This limits the church’s ability to use digital platforms as spaces for evangelism,

pastoral care, and discipleship.
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Overall, the study concludes that while social media enhances communication and
participation in youth ministry, it is largely underutilized as a tool for mission, evangelism,
and pastoral care. For social media to meaningfully contribute to youth ministry
effectiveness, it must be intentionally integrated into the church’s theological vision of
discipleship, fellowship, and mission. Without such integration, digital engagement risks
remaining functional rather than transformative in shaping young people's faith and spiritual

growth.

5.4 Recommendations of the Study

The study made recommendations based on the findings of the studyor ¢ach, objective as

follows:

Based on the first objective, the study recommended that “the PCEA Nairobi Central
Presbytery should strategically adopt and strengthen thefusesof platférms most preferred by
the youth, such as WhatsApp, Instagram, and Faceb@ok. At thefsame time, the church should
explore emerging platforms that resonate with younger generations to remain relevant and
accessible. Investing in interactive features like live steeams, polls, and Q&A sessions could

further boost engagement and inclusivity.

Based on the second objective,,it iS*recommended that the church develop clear guidelines
and schedules for posting and‘eéngaging, with youths on social media. Consistency in posting
spiritually enriching contént, timely, updates on church activities, and regular interaction with
members will ensufe that'the ministry maintains relevance and effectiveness. The church
should also engburage youths to share content, thereby creating a participatory culture rather

than a onesway commniunication flow.

Lastly, the stddy recommends that the presbytery should invest in training and equipping
social media personnel with skills in digital communication, content creation, and online
ministry management. Designating a dedicated and active media team will ensure
professionalism, creativity, and consistency in content delivery. Furthermore, mentorship
programs can be introduced to nurture talented youth to become future church media leaders,

thereby ensuring sustainability.

5.5 Areas for Further Research

The study recommends that further research be conducted to:
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1. Conduct comparative studies across different church denominations to identify best
practices and context-specific strategies.

2. Investigate additional factors contributing to the unexplained 52.7% of variance in
ministry effectiveness. They may include youth motivation, peer and parental
influence, offline ministry integration, and content creativity.

3. Examine the long-term effects of consistent social media use on youth faith

development, moral formation, and church retention.
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APPENDICES
Appendix 1: Informed Consent Form
Title of the Study: Influence of Social Media Use on the Effectiveness of the Youth Ministry
at the Presbyterian Church of East Africa, Nairobi Central Presbytery, Nairobi County,
Kenya.

Principal Investigator: David Mburu
Introduction:

You are being invited to participate in a research study on the influence of social media use
on the effectiveness of the youth ministry at the Presbyterian Church©f East Aftica, Nairobi
Central Presbytery, Nairobi County, Kenya. Your participation ingthis ‘study 1§,voluntary, and
this form is intended to provide you with information aboutsthe,study to help you make an
informed decision about participating. This study has recgived the relevant clearance from the
Institutional Scientific & Ethics Review Committegg(ISERC), afid the National Commission

for Science, Technology and Innovations (NACQSTI).

Purpose of the Study:

The purpose of this study is to investigate theimpact of social media use on the effectiveness
of the youth ministry at the Presbyterian Church of East Africa, Nairobi Central Presbytery,
Nairobi County, Kenya. Théstudy aims to understand the social media platforms being
utilized within the youtheministry; purpose of social media use, characteristic of social media
posts, and personnel’ operatingythe social media platforms, and how these elements may be
affecting the effectiveness of the youth ministry in reaching and engaging with youth

members.

Procedures:

If you agree to participate in this study, you will be asked to complete a questionnaire or
participate in an interview. Your responses will be kept confidential and will only be
accessed by the researcher. Your name will not be linked to any of the data collected, and all

information will be stored securely.

Risks and Benefits:

There are no foreseeable risks associated with participating in this study. The benefits of

participating include contributing to the research on social media use in youth ministry and
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potentially helping to improve the effectiveness of the youth ministry at the Presbyterian

Church of East Africa, Nairobi Central Presbytery, Nairobi County, Kenya.

Voluntary Participation:

Participation in this study is voluntary, and you have the right to withdraw at any time
without any penalty. Your decision to participate or not to participate will not affect your

relationship with the Presbyterian Church of East Africa, Nairobi Central Presbytery, Kenya.

Contact Information:

If you have any questions about the study or your rights as a participant se contact the
researcher at 0720926741, «

Consent: \

I have read and understand the information provided in thi a voluntarily agree to
participate in the study on the influence of social medi ectiveness of the youth
ministry at the Presbyterian Church of East Afui entral Presbytery, Nairobi

County, Kenya.

Participant's Name:

Participant's Signature: %
Date: ®

N
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Appendix 2: Questionnaire for the Youth

Instructions

This questionnaire consists of several sections, each focusing on different aspects of social
media use and the youth ministry. Please read each question carefully and provide your
responses based on your experiences and opinions. Your honest and thoughtful responses ill

help us gain valuable insights into the topic of study.
Section A: Background Information

1. Kindly indicate your gender
Male [ ] Female [ ]

2. Kindly indicate your age
20 years or below [ ] 21-25 years [ | 26- 30ycars/| | 31-35 years [ |

3. Kindly indicate your highest level of education?
No formal education [ ] Primary education ot belowd| | Secondary education [ ]

Tertiary education [ ] Other (please specify)

4. For how many years have you been a member of the PCEA Church Nairobi Central
Presbytery?

Section B: Social Media Platforms\USed

5. As the members efiyouth ministry in your church, which social media platforms do you

currently use for communication and interaction? (tick all that apply)

Facebook [ ] Instagram [ | Twitter [ ] Snapchat [ ]
LinkedIn [} YouTube [ ] TikTok [ ] WhatsApp [ ]
Other (Please ‘specify):

6 (a). In your opinion, are the social media platforms used for communication and interaction

in the youth ministry of your church are the most appropriate?
No [ ] Yes|[ ]

6 (b). If your answer to question 6 (a) above is “No”, which social media platforms would
you recommend for use in your church youth ministry?

Facebook [ ] Instagram [ | Twitter [ ] Snapchat [ ]
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LinkedIn [ ] YouTube [ ] TikTok [ ] WhatsApp [ ]
Other (Please specify):

Section C: Social Media Use Patterns

7. What are the primary goals for using social media within your church youth ministry?

(Tick all that apply).

Sharing/ promoting upcoming events []
Bible study []
Discussing life issues like substance abuse []
Reaching out to non-believers []

Connect youth members and build relationships [ ]
Sharing resources like sermons
Prayer requests and supports
Share uplifting messages

Other (Please specify)

8. (a) In your opinion, do you believe your ministry is using the full potential

that social media offer?

Nol ] Yes| ] \%

8 (b) If your answe is “No”, how else should social media be used by the
youth ministry?

Sharing/ pro g upcoming events []

Bible stu. ‘ []

Discussing liféussues like substance abuse []

Reaching out to non-believers []

Connect youth members and build relationships []

Sharing resources like sermons []
Prayer requests and support []
Share uplifting messages []
Other (Please specify)
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9. How often do the person(s) in charge of your youth ministry social media platforms post
content on the platforms?

Daily basis [ ] At least once a week [ ] At least once in two weeks [ ]
Monthly [ ] Once in 3 months [ ] Once in 6 months [ ]
Other (please specify):

10. In your opinion, do you believe posting frequently is a good thing?
No [ ] Yes|[ ]

11. Kindly indicate your agreement with each of the following statemenfs regarding the

quality of the social media posts made in your youth ministry soci ia platforms.

Indicate your agreement by ticking under the appropriate column.

Statement Agree

The posts’ made on the social media platforms

consistent with Christian values and belief

Posts are in line with the values and beliefs o

The posts have high levels of originali

Posts provide valuable informa on i relevant to
the youth

Posts are visually ap

oth images and texts

Posts incorpor

Posts are w itten'making it easy to understand

Posts incorporate quizzes and challenges to encourage

members to engage.

Posts have clear messages that are easy to understand

Posts are tailored to address issues facing the youth in our

church
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Section D: Social Media Personnel

Repository

12. Kindly indicate your agreement with each of the following statements regarding the skills

and attributes of the people in charge of the social media platforms of the youth ministry in

your church. Indicate your agreement by ticking under the appropriate column.

The people managing the youth ministry social media

platforms in our church are:

Disagree

Not sure

Agree

Very creative

Friendly to all members

Knowledgeable on Biblical issues

Knowledgeable on life issues

Easy to relate with

Good communicators

Good in managing time

Willing to listen to others

Good in answering questio

Good in facilitating

Section F: Effectiveness of the Youth Ministry

13. Kindly indicate your agreement with each of the following statements regarding the

effectiveness of the youth ministry in your church. Indicate your agreement by ticking under

the appropriate column.

The youth ministry has been effective in:

Disagree

Not sure

Agree

Bringing more young people to the church
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Winning more souls to God

Enhancing youth’s participation in church activities

Helping the youth to learn more about God

Helping the youth to solve life challenges

Moulding the character of youth

Developing strong commitment towards the Christian

faith among the youth

Making the youth more resilient

Appendix 3: Interview Guide for Youth Leader

1. Gender of the interviewee
2. Age of the interviewee

3. Highest education level
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4. For how many years have you been a member of the PCEA Church in Nairobi Central

Presbytery?

5. As the youth ministry, which social media platforms do you currently use for

communication and interaction?
6. What are the primary goals for using social media within your church youth ministry?
7. In your view, how else can social media platforms be applied in the church youth ministry?

8. How often do you post on the church youth ministry’s social media platfoufns?

9. Kindly describe the type of posts that you commonly made on t th istry social

media platforms.
10. Who are the people in charge of the youth ministry soci rms?

11. Kindly describe the skills and strength of the gpe aging your social media

platforms?
12. Kindly describe the weakness of the p ing your social media platforms?

13. In what ways has the social o ial affected the effectiveness of the youth

N\
Q%

N

ministry in your church?
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Appendix 4: ISERC Approval Letter

Repository

ST. PAUL’S UNIVERSITY

Private Bag 00217 Limuru, Tel Office: +254 (0) 20-

K 2020505/10
- Mobile: +254 (0) 728-669000
Email: office(@spu.ac ke
Website: www.spu.ac.ke (0) 736424440
REF: SPU/242/2024 Date: 16t September 2024

TO: David Mburu
St. Paul’s University

Dear David,

REF: Influence of Social Media Use on the Effectiveness of the Youth Ministry
at the Presbyterian Church of East Africa, Nairobi Central Presbytery, Nairobi
County, Kenya

Greetings,

This is to inform you that SPU- Institutional Scientific Ethics Review Commitiee
has reviewed the above-named research proposal. Your ERB approval
number is 251, for the period between 16t September 2024 - 1éth
September 2025 (1 year).

This approval is subject to compliance with the following requirements;

i. Only approved documents including (informed consents, study
instruments) will be used.

ii. Al changes including (amendments, deviations, and viclations) are
submitted for review and approval by SPU- Institutional Scientific
Ethics Review Committee.

i. Death and life-threatening problems and serious adverse events or
unexpected adverse events whether related or unrelated to the
study must be reported to SPU- Institutional Scientific Ethics Review
Committee within 72 hours of notification

iv. Any changes, anticipated or otherwise that may increase the risks or
affected safety or welfare of study participants and others or affect
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the integrity of the research must be reported to SPU- Institutional
Scientific Ethics Review Commiffee within 72 hours

v. Clearance for export of biological specimens must be obtained from
relevant institutions.

vi. Submission of a request for renewal of approval at least 60 days prior
to expiry of the approval period. Attach a comprehensive progress
report to support the renewal.

vii.  Submission of an execufive summary report within 90 days upon
completion of the study to SPU- Institutional Scientific Ethics Review
Committee.

viii. Please note that it is within the ISERC's mandate to monifor your
research and to do random visits to the site. All research is subject to
post approval monitoring.

Prior to commencing your study, you will be expected to obtain a research

license from National Cormmission for Science, Technology and Innovation

(NACOSTI) hitps://research-portal.nacosfi.go.ke and also obtain other

clearances needed.

Yours sincerely,

%l—x

Dr. Daniel Nzengya, PhD
Chairperson
SPU- Institutional Scientific & Ethics Review Commitiee

(ISERC)
APPROVAL WITH
CONTIGENCIES
RESEARCH
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Appendix 5: NACOSTI Introduction Letter

ST. PAUL’S UNIVERSITY

Private Bag 00217 LIMURU, KENYA Tel Office: +254 (0) 20-2020505/10
Email: office@spu.ac.ke Mobile: +254 (0) 728 - 669000

Website: www.spu.ac.ke (0) 736 - 424440
BOARD OF POSTGRADUATE STUDIES
28t November, 2024
National Commission for Science and Technology,
P.0. BOX 30623-00100,
Nairobi.
Dear Sir/Madam,
RE: RECOMMENDATION FOR DAVID NGIGI MBURU - MTHNRB427526 TO CONDUCT RESEARCH

This letter confirms the above-named person is a student in the Degree of Master in Theology Studies
(MTH) Program at St. Paul’s University.

The second year consists of a major research work leading to a Thesis. The student's selected topic is:
“Influence of social media on the effectiveness of the youth mtmstry at the Presbyterian Church of

East Africa, Nairobi Central Presbytery, Nairobi County, Kenya.”

Kindly grant this student the required permit.
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Appendix 6: NACOSTI Permit

ARAMBE,

NATIONAL COMMISSION FOR
SCIENCE,TECHNOLOGY & INNOVATION

REPUBLIC OF KENYA

Ref No: 749090 Date of Issue: 11/March/2025

RESEARCH LICENSE

This is to Certify that Mr.. David Mburu of St. Paul's University, has been licensed to conduct research as per the provision of the w
Science, Technology and Innovation Act, 2013 (Rev.2014) in Nairobi on the topic: SOCIAL MEDIA USE AND EFFECTIVENESS :
OF THE YOUTH MINISTRY AT THE PRESBYTERIAN CHURCH OF EAST AFRICA NAIROBI CENTRAL PRESBYTERY
NAIROBI COUNTY KENYA for the period ending : 11/March/2026.

License No: NACOSTI/P/25/416700

Iy [7‘4 ;
749090 VA

Applicant Identification Number Director General
NATIONAL COMMISSION FOR
SCIENCE,TECHNOLOGY &
INNOVATION

Verification QR Code

NOTE: This is a computer generated License. To verify the authenticity of this document,
Scan the QR Code using QR scanner application.

See overleaf for conditions
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THE SCIENCE, TECHNOLOGY AND INNOVATION ACT, 2013 (Rev. 2014)
Legal Notice No. 108: The Science, Technology and Innovation (Research Licensing) Regulations, 2014

The National Commission for Science, Technology and Innovation, hereafter referred to as the Commission, was the established under the
Science, Technology and Innovation Act 2013 (Revised 2014) herein after referred to as the Act. The objective of the Commission shall be to
regulate and assure quality in the science, technology and innovation sector and advise the Government in matters related thereto.

CONDITIONS OF THE RESEARCH LICENSE

1. The License is granted subject to provisions of the Constitution of Kenya, the Science, Technology and Innovation Act, and other
relevant laws, policies and regulations. Accordingly, the licensee shall adhere to such procedures, standards, code of ethics and
guidelines as may be prescribed by regulations made under the Act, or prescribed by provisions of International treaties of which Kenya
is a signatory to.

2. The research and its related activities as well as outcomes shall be beneficial to the country and shall not in any way;

i. Endanger national security
ii. Adversely affect the lives of Kenyans
iii. Be in contravention of Kenya’s international obligations including Biological Weapons Convention (BWC), Comprehensive
Nuclear-Test-Ban Treaty Organization (CTBTO), Chemical, Biological, Radiological and Nuclear (CBRN).
iv. Result in exploitation of intellectual property rights of communities in Kenya
v. Adversely affect the environment
vi. Adversely affect the rights of communities
vii. Endanger public safety and national cohesion
viii. Plagiarize someone else’s work

. The License is valid for the proposed research, location and specified period.

. Neither the license nor any rights thereunder are transferable.

. The Commission reserves the right to cancel the research at any time during the research period if in the opinion of the Commission the

research is not implemented in conformity with the provisions of the Act or any other written law.

. The Licensee shall inform the relevant County Director of Education, County Commissioner and County Governor before

commencement of the research.

7. Excavation, filming, movement, and collection of specimens are subject to further necessary clearance from relevant Government

Agencies.

8. The License does not give authority to transfer research materials.

9. The Commission may monitor and evaluate the licensed research project for the purpose of assessing and evaluating compliance with

the conditions of the License.

10. The Licensee shall submit one hard copy, and upload a soft copy of their final report (thesis) onto a platform designated by the

Commission within one year of completion of the research.

11. The Commission reserves the right to modify the conditions of the License including cancellation without prior notice.

12. Research, findings and information regarding research systems shall be stored or disseminated, utilized or applied in such a manner as

may be prescribed by the Commission from time to time.

13. The Licensee shall disclose to the Commission, the relevant Institutional Scientific and Ethical Review Committee, and the relevant

national agencies any inventions and discoveries that are of National strategic importance.

14. The Commission shall have powers to acquire from any person the right in, or to, any scientific innovation, invention or patent of

strategic importance to the country.

15. Relevant Institutional Scientific and Ethical Review Committee shall monitor and evaluate the research periodically, and make a report

of its findings to the Commission for necessary action.

[ S

=2}

National Commission for Science, Technology and
Innovation(NACOSTI),
Off Waiyaki Way, Upper Kabete,

P. O. Box 30623 - 00100 Nairobi, KENYA
Telephone: 020 4007000, 0713788787, 0735404245
E-mail: dg@nacosti.go.ke
Website: www.nacosti.go.ke
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